NORTH CAROLINA CONTRACT
AMENDMENT
DURHAM COUNTY

THIS CONTRACT AMENDMENT is made and entered into this 1% day of July, 2018 by and between
the COUNTY OF DURHAM (hereinafter referred to as “County”) and Lanier Parking Meter Services,
Inc. (hereinafter referred to as “Contractor™).

WITNESSETH:

THAT WHEREAS, the County and Contractor entered into a contract dated July 1, 2012, for the provision
of Parking Management, (hereinafter the “Original Agreement™); and

WHEREAS, the County and Contractor have amended the Original Agreement respectively on
the following dates, July I, 2013, July 1, 2014, July I, 2015, July I, 2016, and July 1, 2017 which are
incorporated herein by reference; and

WHEREAS, the County and Contractor desire to amend the Original Agreement, while keeping in effect
all terms and conditions of the Original Agreement not inconsistent with the terms and conditions set forth

below.

NOW THEREFORE, for and in consideration for the mutual covenants and agreements made herein, the
parties agree to amend the Original Agreement as follows:

1. The Term of the Original Agreement is hereby amended to a 7" yr, FY2018/2019, July 1, 2018 to
June 30, 2019.

2. The compensation paid to Contractor shall be an amount not to exceed $ 191,398.25

Parking Operations $ 134.566.24 (see Attachment 5 includes new part time position)

Parking Operations Contingency $ 10.908.01 (see Attachment 5)

(For additional management, attendants, or traffic control staff for larger or not previously identified events)

Maintenance Services $ 39.924.00 (see Attachment 5)
Remote Monitoring Service $6.000.00 (See #5 below & Attachment 5)
Not to Exceed Total $191.398.25

3. REQUIRED PROVISIONS FOR CONTRACTS/AGREEMENTS/GRANTS UTILIZING

FEDERAL FUNDS. Pursuant to the Federal Uniform Guidance Appendix II to 2 CFR Part 200, if
Federal Funds are involved in this Contract/Agreement/Grant Agreement, by executing this
Contract/Agreement/Grant Agreement, the Contractor/Vendor/Grantee, certifies that it agrees to
and is in compliance with the provisions specified in Exhibit B — Federal Uniform Guidance

Contract Provisions Certification.

4. By execution hereof, the person signing for Contractor below certifies that he/she has read this
Contract Amendment and that he/she is duly authorized to execute this contract on behalf of the

Contractor.
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5.

Frote

Amendment to add additional scope of services to include remote monitoring (after hours on-call
service via intercom) billed monthly ($300.00) and included in total compensation fee. Remote

monitoring i1s 24 hours assistance.

The Parking Contractor shall provide a Performance Bond in an amount equal to one hundred
percent (100%) of the contract price.

SECURITY BACKGROUND CHECKS. The Contractor is responsible for requesting and paying
for criminal history checks on all individuals providing services under this contract who will be
obtaining County identification badges and allowed unescorted access to County facilities.
Background checks can be provided by any vendor, or from a North Carolina State agency,
providing that the criminal history check is done nationwide. The Sheriff's Office will conduct
background investigations for those Contractor employees who will be working at the Courthouse
or Detention Center. A criminal history will not automatically disqualify a Contractor employee
from employment on a County contract unless explicitly mandated by Jaw.

The Contractor will send the results of the background checks to their County point of contact who
will provide them to the Durham County Security Manager. The Security Manager will individually
assess and determine the degree to which the nature of a person’s criminal conduct has a direct
and/or specific negative bearing on a person’s fitness or ability to perform contract services in
Durham county buildings. The Security Manager will consult the Legal Office on any negative
determinations. The Security Manager will notify the Contractor’s County point of contact of the
results of the review. A Contractor can appeal a negative determination by the Security Manager to
the County Manager for final disposition. Appeals need to be submitted in writing to the contract
point of contact within 30 days of notice of a decision to remove or deny an individual from working
the County contract due to adverse information in the background check.

This information will be updated annually by the Contractor, 90 days prior to the renewal or
extension of the contract, and submitted to their County point of contact who will provide them to
the Durham County Security Manager. Personnel without a currently approved background check
will have their access to those buildings restricted.

Additional background screening may be necessary at specific county buildings. The Contractor
shall provide names of all individuals in the Contractor communications log and to the County
Representative. This information will be reviewed annually.

For those Contractor employees who will be working at the Courthouse or Detention ¢ enter, the
Sheriff’s Office will make the security determination. The Contractor will provide the results of
their background check to the Major for Support Services who will conduct an additional
investigation and then individually assess and determine the degree to which the nature of a person’s
eriminal conduct has a direct and/or specific negative bearing on a person’s fitness or ability to
perform contract services in the Courthouse or Detention Facility. A Contractor can appeal a
negative determination to the Chief Deputy for final disposition. Appeals need to be submitted in
writing to the Chief Deputy within 30 days of notice of a decision to remove or deny an individual
from working the contract due to adverse information in the background check. While an appeal is
pending, the employee will not be allowed access to the Courthouse or Detention Facility.
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This information will be updated tv the Contractor and submitted to the Sheriff’s Office annually.
90 days prior to the renewal or extension of the contract. personnel without a currently approved
background check will have their access to those buildings restricted.

8. By execution hereof, the person signing for Contractor below certifies that he/she has read this
contract Amendment and that he/she is duly authorized to execute this contract on behalf of the
Contractor,

9. Except for the changes made herein, the Original Agreement shall remain in full force and effect
to the extent not inconsistent with this Amendment. In the event that there is a conflict between
the Original Agreement and this Amendment, this Amendment shall control.

IN WITNESS WHEREOF, the parties have expressed their agreement to these terms by causing this
Contract Amendiment to be executed by their duly authorized office or agent. This Contract Amendment
shall be effective as of the date herein.

CONTRACTOR DURHAM COUNTY

o Wendell Davis, Durham County Manager
Name/Title:_Brian Bﬁm«\ LY O

This instrument has been pre-audited in the manner
required by the Local Government Budget and Fiscal
Control Act.

Susan Tezai. Durham County Chief Financial Officer

"ATTACHMENTS” TO FOLLOW

Attachment | - Parking Operations Scope of Services
Attachiment 2 — Maintenance Services Scope of Services
Attachment 3 — Durham County Green Cleaning Program
Attachment 4 — Additional Information

Attachment 5 - FY2018/2019 Pricing/Rates
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Attachment 1

DURHAM COUNTY JUSTICE CENTER PARKING DECK

PARKING OPERATIONS
SCOPE OF SERVICES

1. WORK REQUIREMENTS: The Parking Contractor shall be responsible for providing all labor, equipment and
materials required for these services except as identified herein. Below is a list of the general work requirements to

be provided by the Parking Contractor.

1.1 Communications: A telephone and an additional phone line for computer access are provided in the Attendant’s
Booth. The successful Parking Contractor is to provide its own cellular devices for communications between Staff

and Durham County.

A Communication meeting will be held monthly with the County Representative(s) and the Parking Contractor
to conduct performance review and facility inspection. The Parking Contractor shall note any equipment, safety
or hazardous conditions of which it becomes aware or written complaints to the County within 24 hours. A
written report that states all conditions and resolutions shall be submitted to the County monthly. See additional
reporting requests under the Detailed Parking Deck Operations Scope of Services.

1.2 Space: The Attendants Booth/office will be under the sole control of the Parking Contractor. Such use shall
include use of all utilities including water, sewer, and electric. The maintenance staff shall have access to the
parking booth for cleaning purposes only. The Maintenance Staff will not have access to Attendants Booth/office

or any other on-site office space except for cleaning purposes, and never during cash transactions.

1.3 Customer Complaints: The Parking Contractor will maintain a daily log of all complaints from the public.
This log shall accompany the monthly reports. The Parking Contractor shall promptly handle all complaints in a

prompt, courteous and professional manner.

1.4 Security Clearance: The Parking Contractor is responsible for assuring the background verification and
security clearance of its employees. All of the Parking Contractor’s employees (and sub-contractors) will be
required to carry proper visible identification on their persons at all times. Parking Contractor shall provide to
County Representative the names and Xeroxed photo 1D of all employees working under this Contract.

Parking Contractor's employees shall not be accompanied in their work area by acquaintances, family members
or any other person unless said person is an authorized employee of the Parking Contractor providing services

under this contract.

1.5 Safety Training: Parking Contractor shall be responsible for all employees training and instruction in safety
measures considered appropriate. The Parking Contractor’s on-site supervisor shall be fluent in the English
language, and any other language spoken by its staff. If fluency is in a language other than English, then the
Parking Contractor shall provide the following information to staff in both/all languages:

e Parking Contractor's employees shall not place or use any equipment in traffic areas or other locations in
such a manner as to create safety hazards.

o Parking Contractor's employees shall provide, place. and remove warning signs for wet or slippery areas.

e Parking Contractor must clarify that all employees and representatives are trained to recognize and

understand the Universal Safety Symbols.
All liquid materials stored in County facilities must be held in original containers and/or clearly labeled.

No unmarked containers permitted.
e No unautherized items, food or personal objects can be stored in storage closets.

e Hazardous chemicals or materials will not be maintained on site.
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Safety Data Sheets (SDS) and Product Information. Any product or solution used in the performance of
the contract work shall have a MSDS or product information ("Cut Sheet"). Information is to be provided
to the County's designated Representative and kept on site within 30 days of the contract.

* Blood Borne Pathogen and Bodily Fluid Guidelines. The Parking Contractor shall be trained and comply
with the Blood Borne Pathogens and Bodily Fluid Guidelines as they pertain to the cleaning, training,
safety, and equipment.

e Parking Contractor is responsible for all safety training associated with daily cash collections.

® The Parking Contractor will comply with all applicable laws, ordinances. and rules and regulations for the

safety of persons and property.

1.6 Labor to Meet Contracted Services: Parking Contractor is required to provide the necessary labor hours to
maintain this contract as requested. The County requires the Parking Contractor to have management staff in
place to routinely supervise its staff's schedule and performance. Parking Contractor's performance will be

evaluated during the contract vear.

The Parking Contractor is responsible for knowing when their employees call in late or out for any reason and
relaying this to the Site Contact. The Parking Contractor is responsible for timely staff substitution, and is
encouraged to have a trained replacement familiar with the site and duties when this situation occurs.

No work is to be performed during business hours which may in any way interfere with the general public or
the business operations and functions. Any deviations must have the prior approval by County Representative.

Unless otherwise notified, the Parking Contractor’s staff is expected to make all reasonable attempts to report
for duty as scheduled and provide services. If the regular or replacement staff does not work the hours as
scheduled, an invoice credit is expected for any lost time.

1.7 Contractor Parking: The Parking Contractor and its employees are required to park in public designated or
legal parking areas only. The County will provide parking to the Parking Contractor and their employees for

scheduled work times only.

1.8 Protecting Personnel, Equipment and Facilities: The Parking Contractor shall be responsible for the
protection of its employees while working onsite and entering or remaining in the parking deck after hours. No
staff should be on-site after hours alone or enter the parking deck during non-scheduled times (unless as a
paying parker). Parking Contractor shall be required to compensate the County for any cost of security service
required if the Parking Contractor or staff is to be found in the parking deck during unauthorized times. The
Parking Contractor shall, at his/her own expense, repair or restore any damages caused by the actions or
negligence of his employees. If he/she fails or refuses to make such repairs or restorations, the County, may,
following written notice to Parking Contractor and a reasonable opportunity to cure, have the work
accomplished under separate contract and deduct the cost from its next payment to Parking Contractor. The
use of County telephones, computers or communication equipment for personal use is strictly prohibited. The
Parking Contractor shall not be responsible for the theft, damage or destruction of County property. All
unclaimed articles found (i.e. keys, purse) in or about the work areas by an employee of the Parking Contractor
shall be immediately turned over to Supervisor for resolution.

1.9 Keys and Card Access: Keys and card access information required by the Parking Contractor will be furnished
by the County to a designated Parking Contractor employee on a custody receipt and shall be returned to the
County on demand. Any loss of kev(s) or access cards must be reported to the County's designated
Representative immediately. Keys are to be made only by the County; no duplication is permitted by outside
sources. Should a lost or stolen key jeopardize the security of the County facility, the Parking Contractor shall
be wholly responsible for all costs incurred by the County in re-keying the lock system. The Parking Contractor

shall comply with the Durham County Key Policy.

1.10 Uniforms: Parking Contractor shall establish and enforce dress code policies as approved by the County.
Uniforms are required to be clean, pressed and professional in appearance. Parking Contractor employees shall
wear a conspicuous 1.D. badge and distinct uniform. identifying such persons as parking service employees of
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2.

the Parking Contractor. The County shall not unreasonably withhold approval of any uniform and identification
badge proposed by the Parking Contractor. Parking Contractor shall be solely responsible for all employee
uniform costs as well as associated maintenance costs, notwithstanding any other provision set forth in this

RFP.

DETAILED SCOPE OF SERVICES FOR PARKING OPERATIONS

2.1 Statement of Needs: The Durham County Justice Center Parking Deck will serve the County Justice Center
operations, general public, Durham County Employee parking and special/afterhours event parking for Downtown
Durham. It is anticipated that the following user groups will be served:

Hourly/Daily Access to Public
e Monday-Friday, 24/7
e Payment at self service pay stations or exit ticket booth

Monthly Access to County Emplovees, State Employees, and Other paid customers via County issued card access (back

entrance)
e Monday through Friday, 7 a.m.-7 p.m.

Special/After Hour Events
¢ Monday-Sunday, 24/7
e (ash payment at entrance, at self service pay stations or exit ticket booth

The Parking Contractor will be responsible for parking operations. The objective of these requirements is to ensure that
the level of customer service provided to the customers utilizing the Justice Center Parking Deck is of the highest
quality, and consistent with the image that the County wants to project to its users and visitors. The Parking Contractor
shall, at its own cost, provide such furnishings and equipment as required for the performance of its management and
administration services in the operation of the Justice Center Parking Deck. including but not limited to staff vehicles,
if any. parking cones, parking barricades, supplies such as parking control equipment paper, printed parking tickets for
special/after hour events etc. The County will provide only specialty signage as necessary and agreed on.

If/as needed, hand held credit card processing units will be purchased and owned by the County.

The County will identify and establish a contract with a 3" party credit card agent for which the Parking Contractor will
be required to coordinate with (Refer to Reporting and Fiscal Management Requirements). Additionally, the Parking
Contractor will be responsible for coordination of PARCS system with the Parking Control Provider (Southern Time),
Security Services, Maintenance Services, Tow Services, County Parking Administrator and other County staff.

2.2 Establishment of Rates and Charges: The Durham Board of County Commissioners (BOCC) is responsible for
setting the parking rates, rules, policies and regulations concerning the operation and use of the Justice Center Parking

Deck.
The County has established the following public rates:

Public Hourly Parking Rates-cash or credit card (Parking Contractor administers):
e $2 for the first hour
e Si/hr for each hour after the first

e $10 daily maximum rate
Users exiting within 10 minutes will not be charged a fee (to allow for circulation around Level One)

e Event Parking Rate: $5/car-cash (Parking Contractor adminisfers)

e Public Monthly Rate for Non-County employees:  $5%7month-cash or credit card (Parking Contractor
administers) b3

Additional rates may be determined by the County.



2.3 Collection of Fees and Charges: The Parking Contractor shall be responsible for charging and collecting from
each Public Customer the appropriate parking fees based on the rates established. The County will notify the Parking
Contractor when new rates or programs have been established. It is the Parking Contractor’s responsibility to ensure
that all rates and charges are correctly reflected in PARCS and updated signage is posted.

The County will identify the depository institution for cash deposits and withdrawals for PARCs pay stations, and will
identify the 3 party credit card agent for processing credit card transactions.

All fees and charges collected by the Parking Contractor as part of any parking program become the sole property of
the County when collected.

The Parking Contractor or employees do not have the right to grant free parking privileges or permits to anyone. The
Parking Contractor and employees are prohibited from receiving and soliciting tips under any circumstances.

The Parking Contractor shall assume all risks of loss of funds. including, but not limited to, loss by damage. destruction,
disappearance, theft, fraud, counterfeit bills/coins, dishonesty, or loss of funds associated with use of any PARCS
equipment including parking pay stations and automated exit equipment. Parking Contractor’s assumption of risk
continues until all fees and charges collected by the Parking Contractor on behalf of the County are deposited in the

County's designated depository.,

The Parking Contractor shall be responsible for losses of revenue to the County as a result of its employees charging
Customers less than the amount due as determined by the difference between the amount of revenue recorded by PARCS
and the actual amount collected and turned in by the employee at the end of each employee’s shift. Contractor shall
prepare and submit to the County on a monthly basis a listing of such undercharge transactions showing the date, time,
exit booth and transaction involved.

The Parking Contractor shall be responsible and liable to County for all losses resulting from Parking Contractor’s
failure to collect the parking fees as a result of its employee undercharges, and/or errors in collection of funds, including,
without limitation, all losses resulting from employee dishonesty, forgery, alteration, theft, disappearance, destruction,

robbery and/or burglary.

The entire amount of such uncollected parking fees shall be deducted from the compensation otherwise payable to
Parking Contractor. Any losses, undercharges and overcharges shall be reconciled and determined according to the
difference between the amount of revenue recorded by PARCS and the amount of collections remitted by Parking
Contractor’s employee at the end of each employee work shift. All overcharges accrue to the benefit of County and

shall not be offset against any undercharges,

In the event that a Customer exits by unauthorized means without paying, Parking Contractor shall make reasonable
efforts to gather vehicle information and immediately notify security. Parking Contractor shall also prepare a report of
such incident and forward it to the Durham County Representative.

The Parking Contractor shall be fully and strictly liable to County for any loss (es) of revenue to the County as a result
of Parking Contractor’s acceptance of credit card(s) in any manner which is inconsistent with any provision of applicable
law or to the Operating Procedures approved by the County. The County may deduct the full amount of any such loss
(es) of revenue upon notice to Parking Contractor from County's monthly payment of compensation otherwise due to

Parking Contractor pursuant to the Agreement.

2.4 Payment by Credit Card: The County will determine which credit cards will be accepted by the Parking

Contractor. Credit cards will be the limited to the sole purpose of payment of parking fees in lieu of cash. The County

may, from time to time, add or delete credit cards acceptable for payment.

e Under no circumstances is Parking Contractor permitted to return cash to any person in any transaction involving
the tendering of a credit card.

e The County shall provide a centralized credit card system integrated with PARCS.
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2.5 Cash Collections:

The County will provide a one-time up to $2,500.00 cash “starter” bank to awarded Parking Operator for the sole
use of cash transactions completed by the Attendants booth and during afterhours cash parking events. A starter
bank of $1000.00 that was issued on 7/2/12.

Parking fees charged and collected by the Parking Contractor shall be reported and deposited by the Contractor
daily into designated County account (via Transport Company).

Parking Contractor has daily responsibility to coordinate the collection of cash collections from the Attendants
booth and pay-on-foot stations with a Transport Company. Note-the County will determine which armored transport
service company will be utilized, and contract for separately.

Parking Contractor to submit a plan detailing how they will coordinate daily cash collections.

Parking Contractor to submit a plan detailing how they will address cash collections and parking verification at
special events.

Parking Contractor shall immediately document and report any malfunctioning of PARCS to the designated
maintenance vendor and subsequently notify the County of the situation.

In the event that PARCS fails to function properly, Parking Contractor shall manually process the collection and
accounting of all parking tickets in accordance with acceptable accounting procedures.

2.6 Non-Reimbursable Expenses: All expenses other than those specified are Non-reimbursable Expenses. Non-
reimbursable Expenses include, but are not limited to:

The County shall not reimburse Parking Contractor for overtime wage costs, unless: (a) such costs were incurred in
emergency actions, or (b) the County provided advance approval in writing of such costs.

There shall be no reimbursement for costs incurred as a result of the Emergency Actions caused by the negligence
or willful misconduct of the Parking Contractor or its employees.

Employee training or industry standard management certification.

The cost of revenue control or Justice Center parking deck equipment maintenance or repairs caused by the
negligence or willful misconduct of the Parking Contractor.

Undercharges or shortages.

Purchase, maintenance and fueling of vehicles required.

Parking Employees not identified in the Approved Staffing Plan.

Cost of additional telephone, radios, cell phones, Internet or communications lines, pay devices or services not
identified as supplied by the County. Long distance or chargeable call expenses.

Meals, travel costs, gratuities or gifts. This includes food, water and break room supplies.

Procedural auditing by non-County assigned staff.

Legal or union representation expenses.

Late fees, interest. penalties, fines or finance costs.

Computers, office furniture, and Parking Access and Revenue Control System (PARCS) equipment supplied by the
County.

Uniforms and uniform cleaning expenses.

Insurance or bonding as requirements of this RFP.

Parking cones, barricades, and other traffic devices, or office supplies.

2.7 Parking Operation Management: The Parking Contractor shall use its best efforts to provide parking management
services in a manner so as to maximize revenues and minimize costs, while providing the highest level of professional
and courteous customer service. The Parking Contractor agrees to provide for the delivery of all parking services

described below.

Parking Management during normal hours and afterhours events as identified.
Compliance of Durham County's parking policy and parking rates.

Management of parking control equipment and signage.
Parking Contractor shall diligently monitor entry to and occupancy counts and promptly notify County when

capacity reaches thresholds specified.
Management of Parking Access and Revenue Control System (PARCS),

Staffing
Billing and Collection of hourly and event parking fees from public users.
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e Managing of validated Parkers (including monthly parkers) allowed to enter and exit during daily operating hours
(Monday through Friday 7am-7pm)

e Verifications of daily deposits of collections from pay on foot machines, as well as at the attendant booth. into a
County designated bank account by transport service.

® Monthly deposits of collections from monthly public parkers (non County employees) into a County designated
bank account.

e Management of Traffic and Signage Controllers.

* Interaction with Public, Maintenance Operations, Court. Security Services, Tow Contractor and Durham County

Parking Administrator.
®  Any known malfunctions in the system shall be reported to equipment provider. Southern Time and the County as

soon as practical.

e The County has a maintenance contract for all PARCS equipment with Southern Time, which will perform all
regular maintenance and major maintenance repairs upon proper reporting and notification of the issue to ACS,
Minor maintenance, including ticket replacement, rebooting and unjamming of PARCS equipment, as well as initial
minor trouble shooting, will be required of the Parking Contractor.

®  Provide tickets, vouchers, etc. for distribution during special events. A sample to be provided to County for approval
prior to printing.

e The Parking Contractor shall monitor the 24/7 emergency and parking intercom system and shall respond to calls
for assistance received from Customers in five (5) minutes or less. (The system is capable of relaying to two (2)
On Call phone numbers. A 30-minute maximum on-site response time is required.

e The 1* programmed phone number will dial direct during regular hours to Ticket Booth “manned” bv Parking
Contractor. The 2nd programmed phone number will dial direct after hours to Parking Supervisor cellular phone
number.

e Calls for assistance regarding parking concerns will be handled by Parking Contractor. Calls for assistance
regarding facility maintenance should be relayed to Durham County General Services. M-F, Days (919) 560-0430.

After Hours Maintenance On-Call (919) 698-4856.

2.8 Parking Access and Revenue Control System (PARCS): To support the Parking Contractor, the Justice Center
Parking Deck has a fully integrated on-line, real-time Parking Access and Revenue Control System (PARCS), See
Attachment 3, incorporated herein. The Parking Contractor shall monitor all functions of the Parking Access and
Revenue Control System (PARCS), including, but not limited to, entry and exit equipment. associated electronic and
manual capacity signage, parking pay stations and audit and supervisor workstations. to ensure any equipment observed
out of service or requiring maintenance is reported immediately. (See Attachment Q, ‘Parking Control Equipment’)
The system has been designed for the following subsystems:

2.8.1 Facility Management System (FMS)-The FMS is a software package networked consisting of a server and
computer to provide on-line monitoring and control of all PARCS devices. Through information generated by

system reports, complete FMS shall be capable of:
o Correlating Revenue Control System (RCS) and Access Control System (ACS) entries and exits with vehicle

present;
e Reconciling time parked and revenue generated: and
» Providing independent and consolidated occupancy and activity counts for both RCS and ACS systems.

e Monitoring of all lane equipment.

2.8.2 Revenue Control System (RCS)-For parkers who pay on each visit and RCS in pay-on-foot (POF)
configuration is provided.

2.8.3 Access Control System (ACS)-Proximity sensor technology (Card Access) shall be provided for authorized
users and regular parkers who will prepay parking through County Parking Administrator or Parking Contractor.

ACS users shall by-pass per visit cash payment system.

2.8.4 Changeable Message Signs (CMS)-The CMS is utilized to direct public as well as displaying capacity status
and other information deemed necessary by the County.

—
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2.9 Parking Devices:

North Entry/Exit Plaza
I. One (1) entry lane equipped with automatic gate and ticket/voucher dispenser and reader for proximity/card

access holders.
2. One (1) express exit lane equipped with automatic gate. exit verifier accepting pay-on-foot encoded
tickets/vouchers. Exit verifier includes credit card/out reader and reader for proximity/card access holders.

South Entry/Exit Plaza
I. Two (2) entry lanes equipped with automatic gate and ticket/voucher dispenser and reader for proximity/card

access holders.
2. One (1) exit lane with Cashiered Attendants Booth ("Master Station"), equipped with exit verifier, fee computer,

credit card payment reader and fee display.
One (1) express exit lane equipped with automatic gate and exit verifier accepting pay-on-foot encoded

ticket/voucher. Exit verifier includes credit card/out reader and reader for proximity/card access holders.

Ground Level (Near Tower A stairs and elevator)

1. One (1) Pay-On-Foot Auto Pay Machine (APM) unit with intercom accepts cash, and credit card with change
dispensed in cash and coin.

L

Level One (Near Tower A and elevator)
1. One (1) Pay-On-Foot Auto Pay Machine (APM) unit with intercom accepts cash, and credit card with change

dispensed in cash and coin.

Level Three (Near Tower A and elevator)

Two (2) Pay-On-Foot Auto Pay Machine (APM) units with intercom.

One APM will accept cash and credit card with change dispensed in cash and coin.
Second APM will accept credit card transactions only.

1
~
'
3

EXCEPTIONS: The Parking Contractor is responsible for duties under this contract except for:

Collection of Monthly Parking fees from Durham County or State Employees.

All data and information is owned by the County regardless of hosting or connectivity used by Parking Contractor.
Telephone instruments or modems.

Control of card access portion of the PARC system

REPORTING AND FISCAL MANAGEMENT: The Parking Contractor shall implement and maintain effective

parking and cash control records utilizing the installed Facility Management System (FMS).

Parking Contractor shall use its best efforts to provide parking management services in a manner so as to maximize
revenues and minimize costs, while providing the highest level of professional and courteous customer service.
The County Reserves the right to refer any questions concerning parking transactions or account bills to the
County’s Internal Audit section for review or audit if the County determines such is necessary. The County reserves
the rights for a third party audit of the PCI standards and data at the County deck or at the Parking Contractor’s
facility. The records concerning the parking transactions must be made available to the county staff as requested
immediately.

The Parking Contractor must maintain all physical tickets/vouchers turned in at the casher booth. Any missing
tickets/vouchers shall be documented, logged and the log shall be sent to the County with each monthly report.
The Parking Supervisor or Manager must approve all voids and missing tickets/vouchers, and validated transactions.
The Parking Contractor will strive to minimize exception transactions and will review exception logs monthly with
the County and Parking staff to determine approaches to reduce exception transaction volume. All validations must
be processed through the PARCS System. No other forms of validations will be accepted for processing or tracking
validations.

Daily vehicle reconciliation (morning and evening). The Parking Contractor shall conduct a manual count daily in
each facility and reconcile the actual daily counts with the number of vehicles reported in the facility bv the svstem
software. This must be documented and reported in monthly report package.




e Afterhours/Event vehicle reconciliation for manual fee collection. The Parking Contractor will develop an
Afterhours/Event parking reconciliation system which verifies actual vehicle counts.

o The Parking Contractor will develop procedures for ensuring daily cash deposit of receipts into the County’s
designated account.

e The Parking Contractor will develop backup procedures that will be used in the event of equipment failure.

e A monthly report is to be prepared by the Parking Contractor and delivered to County Representative before the
10" of each month. At a minimum, the report shall include the following information:

o Revenue summary by event date: as allowed by Parking Access and Revenue Control System (PARCS).
o Forms and content of the monthly report are subject to change by request of Durham County.

e Parking Contractor shall be responsible for developing Staffing Plans and written procedures for Parking
Operations. All such guidelines, procedures and directions shall be consistent with the terms and conditions of this
RFP.

e Within thirty (30) days afier award of RFP, a copy of the written procedures for parking operations, cash handling
and auditing procedures for each type of PARCS equipment shall be submitted to the County for review and
approval. The Parking Contractor shall make revisions on an as needed basis, but at least on an annual basis, and
submit such revisions in writing to the County for approval.

e  The Parking Contractor agrees that the County is the owner of all unused and used parking tickets and tapes and
other records used in the operations of the parking and revenue-control devices. Such tickets, tapes, and records
shall be stored by Parking Contractor at the Justice Center Parking Deck and made available by Parking Contractor
for the County's examination.

e The Parking Contractor shall maintain a written account of all tickets, tapes and other records described herein
collected by Parking Contractor, and shall present said written account to the County upon request.

e Note any hazardous condition and log any unused/abandoned vehicles.

e Coordination with Police personnel, Fire personnel, and other street control personnel.

e Continual tardiness on submitting Daily, Weekly, Monthly, and/or Quarterly reports can result in voiding the
Parking Contractors contract.

4.1 Daily Reports-Due by 10:00 A.M., the following business day:
1. Daily PARCS reports with deposit slips
2. Daily Shift Reports and tickets
3. Fee Adjustment Logs

4.2 Weekly Reports-Due by noon, the first business day of the week
1. Weekly Maintenance and Repair Log showing repairs made, repairs needed and repairs requested and request
resolutions for all PARCS equipment and facilities. The report shall show the date and time of repair requests

and the time elapsed until repaired.
2. All repairs not completed within approved time periods or over 48 hours should be highlighted.

4.3 Monthly Reports-Due by noon on the 10" day of the month
1. Monthly Invoice including a summary of all reimbursable expenses, with supporting receipts and

documentation.

2. Monthly Complaints Log showing all complaints dates of receipt and resolution and method of resolution. The
report should show the total number of complaints per transactions for the month, year-to-date complaints and
number of complaints compared to the number of complaints received in the previous year for the same time
periods.

3. Monthly Refunds/Credit Card Credits Report showing monthly numbers and dollar amounts of all refunds and
credit card credits done at the Cashiers booth with a comparison to the previous vear.

4. Monthly Comparisons Report showing by device/location, the revenues, exits, cash and credit transactions and
over and short amounts with weekly, monthly and year-to-date figures and comparisons to the previous vear’s
activity.

5. Utilization Report showing by device/location, the amount and percentage of transactions by type of exit
(manned, unmanned, validated. parking program, etc.), Pay Station usage by cash and credit, lane and entry/exit

plaza usage.
6. Benchmarking Report by type of product (hourly. daily. employee, etc.) showing occupancy number and
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percentage, revenue, exits/transactions, length of stay, average revenue per transaction. The report shall show
monthly data and comparisons to the previous year, by number and by percentages.

PARKING DECK MONITORING: The Parking Contractor shall monitor all functions of the Parking Access
and Revenue Control System (PARCS), including, but not limited to, entry and exit equipment and parking pay
stations to ensure any equipment observed out of service or requiring maintenance is reported immediately to the
PARCS provider. The Parking Contractor shall coordinate operations of the deck to allow all parking deck
inspections, closures for routine maintenance, scheduled cleaning, and minor repairs. This shall include the use of
reflective cones, signs, barricades, and other supplies required implementing such closures. The Parking Contractor
shall maintain complete control of parking deck during daily parking operation schedule and afterhours/special
events when full or closed, and shall be responsible for routing parking customers to other open and accessible
parking facilities. Parking Contractor does not have knowledge or expertise as a guard or security service, and does
not employ personnel for that purpose, nor do Parking Contractor’s employees undertake the obligation to guard or
protect customers against the intentional acts of third parties. County shall determine, at County’s discretion,
whether and to what extent any precautionary warnings, security devices, or security services may be required to

protect patrons in and about the Parking Deck. The Parking Contractor shall promptly report any suspicious or

illegal activity or the presence of unauthorized persons of which it becomes aware to the security personnel. or in
an emergency call 911 Durham Police.

STAFFING: The Parking Contractor is to provide on-site, qualified, trained Parking Attendants. The Parking
Supervisor and Manager is to have full understanding of the County's parking system to perform primary operations,
troubleshoot, replenish supplies, understand system messages and operate the Parking Access and Revenue Control
System (PARCS). The Parking Contractor shall provide sufficient number of qualified staff to perform the parking

services set forth in this RFP.

The Parking Contractor shall be solely responsible for selecting, hiring, employing, paying, supervising, training
and discharging its personnel pursuant to the terms and conditions presented in this RFP. Attendants shall be neat,
well-groomed, and courteous, and act in the utmost professional manner when interacting with customers,
employees, visitors and the general public. Parking Contractor’s employees who will or may interact with the
aforementioned persons in the performance of their duties must be able to communicate fluently in the English
language. The County retains the right to approve all Parking Contractor employees.

6.1 Staffing Plans: All Parking employees named in Staffing Plan shall be actively engaged in parking operations.
Staffing Plan should include duties and location of all staff. Parking Plans should accommodate heavy spikes
of arriving guests by a specific start time, and acknowledge how traffic coordination with authorities will be
handled. ALL Plans requested should also outline a communication hierarchy between the Parking Contractor

and the County.

The Parking Contractor shall operate the parking deck during the following schedules:

6.2 Daily Operating Hours, Monday through Friday, 7:00 A.M.-7:00 P.M. (60 hours/week)

e Daily operating hours may be covered by several shifts/employees, as determined by the Parking Contractor.
No overtime will be paid. See Non-Reimbursable Expenses.

e The Parking Contractor shall submit a staffing plan that outlines proposed staff, duties and location of that will
operate facility during dailv operating hours.

e Ataminimum, the following staff must be provided:

o One (1) On-Call Parking Supervisor available Monday through Friday 7:00 A.M.-7:00 P.M., and

o One (1) On-Site Parking Attendant with decision making authority Monday through Friday 7:00 A.M. - 7:00
P.M.

e Atno time shall the parking deck staff be less than the specified minimum.

e Any parking employee on site must be actively engaged in parking operations.

e The Parking Supervisor is required to have a telephone response time of five (5) minutes and as necessary an
on-site response time no greater than 30-minutes.

o
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e [fan employee does not arrive as scheduled, the PARKING CONTRACTOR IS RESPONSIBLE FOR STAFF
REPLACEMENT OR ADJUSTMENT TO MONTHLY INVOICE. The Parking Contractor will make invoice
adjustments for any deviations from the schedule. The Parking Supervisor or Manager shall notify the County
is this should impact open or closing schedule of the deck.

6.3 After Hours/Special Event Parking (outside the daily operating schedule)
e Afterhours/Special event dates and times will be determined based on downtown schedule of events at DPAC,

American Tobacco, Durham Bulls Stadium, etc.

e Staffing based on experience, deck design and traffic conditions. The Parking Contractor will determine typical
required staff for Afterhours/Special Event parking,

e The Parking Contractor shall submit a typical staffing plan that outlines proposed staff, location and functions
of each during Afterhours/Special Event parking.

e During Afterhours/Special Event parking, The On-Call Parking Supervisor or an On-Site Parking Attendant
with decision making authority is required to have a reply response time of five (5) minutes to any parking need
or concern.

e Any parking employee on site must be actively engaged in parking operations.

e If an employee does not arrive as scheduled, the Parking Contractor is responsible for staff replacement or
adjustment to monthly invoice. The Parking Contractor will make invoice adjustments for any deviations from
the schedule. The Parking Supervisor shall notify the County is this should impact open or closing schedule
of the deck.

e During afterhours events the Parking Contractor will have use of the deck two (2) hours before, and one (1)
hour after the scheduled downtown event.

6.4 On-Call (Outside the daily or afterhours/special event operating schedules)
e There are few times when a Parking Supervisor or Parking Attendant may be necessary outside the submitted
staffing plans for daily operating or afterhours/special event parking schedules.

For emergency parking situations, the addition of a Site Manger may be approved in advance, via phone
call or email and invoiced separately. Contingency or other funding will be used to pay for these situations.

7. TRAINING: It is expected the Parking Contractor will have full understanding of the County's parking system and
shall provide adequate staff training in accordance with all applicable Federal, State and County requirements and
specifications, as well as the Parking Contractor’s own curriculum and standards pertinent to parking operations. The
County will provide initial training of the PARCS system to the Parking Contractor. Recurrent staff training will be the
sole responsibility of the Parking Contractor. Additionally, the Parking Contractor will supply the following training
to all employees:

e Training relative to working in parking deck environment and money handling procedures.

e Safety Training as listed under Special Terms and Conditions.

e  The training records shall be available for review by the County upon the request.

8. CONTRACTORS RESPONSIBILITY: The Parking Operations Contractor shall be solely responsible and liable
for the following:

8.1 Initial Services - As necessary the Parking Contractor shall assist the County in the start up phase of the parking
deck. Coordination with equipment vendors-setting up the required PARCS system, testing for operability,
assistance in setting up card access systems, preparing the deck for operations including signage and operational
review,

8.2 Equipment - The Parking Contractor will be responsible for vehicles, tools. mobile telephones, office supplies
and reference material to execute the work, Paper vouchers/tickets and PARC’s supplies will remain in the
ownership of the County in case of termination. All vehicles used by the Parking Contractor for parking duties

shall be kept clean and bear the Parking Contractors name and logo.



8.3 Building Information - The Parking Contractor shall organize and take receipt of all parking equipment
operations manuals and training material and make the readily available for staff and County inspections.

8.4 Inspections - The County will perform scheduled and unscheduled inspections of the Parking Contractors
operations and protocols. Inspections will conform to the specifications identified in RFP.



Attachment 2

DURHAM COUNTY JUSTICE CENTER PARKING DECK

MAINTENANCE SERVICES
SCOPE OF SERVICES

PARKING CONTRACTOR hereby agrees to provide services and/or materials to the County pursuant to the provisions
set forth below.

1. BACKGROUND: The Justice Center Parking Deck is six levels (including ground level), with 897 parking spaces.

2. MAINTENANCE SERVICES HOURS: Maintenance services shall be provided five (5) hours a day; 2:00PM-
7:00PM, Monday-Friday unless otherwise indicated by the County. The contract will modify the work schedule for
events schedule at DPAC or Bull Stadium to ensure that the deck is clean for the preceding day.

3. REQUIREMENTS: The Parking Contractor shall use its best efforts to provide maintenance services in a manner so
as to provide maximum efficiency while providing the highest level of professional services.

Utilize green cleaning products and procedures (See Attachment A-Durham County’s Green Cleaning

Program)

The Parking Contractor agrees to provide for the delivery of all services below:
Provide necessary supplies and materials for the maintenance of the parking deck and ticket office restroom;
Empty trash bins for entire deck and dispose of trash (to compactor behind Courthouse Building);
Recycling materials to be left at Courthouse Dock near compactor;
Remove debris from entrances, lobbies, floors, stairs, landings, elevators and elevator tracks (all floors):
Sweep and Mop elevator flooring (Rubber Tile);
Clean surfaces of parking equipment; ticket and cash machines;
" Sweep and pick up trash around curbs, floors, and entrances;
Clean elevator interior walls and windows;
Clean parking booth interior and exterior windows;
Clean handrails in all stairwells;
Mop and clean floors in elevators, ticket booth and bathroom:
Clean ticket office and bathroom. Maintain stock as necessary;
Attempt to remove oil stains as best as practical throughout the deck with manual scrubbing labor;
Check illuminated emergency and parking signage; Report issues to the County Representative;
Remove graffiti or deck markings. Any graffiti that cannot be removed from posted signs to be reported to County

General Services Representative;

Monthly
Provide professional sweeping services once a month basis (to be scheduled on Sunday’s only).

Every 6 Months (~September & March)
General touch up painting of parking islands, curbs, handicapped areas, islands, crosswalks, and yellow warning

areas.

4. SECURITY CLEARANCE: The Parking Contractor is responsible for assuring the background verification and
security clearance of its employees. All of the Parking Contractor’s employees (and sub-contractors) will be required
to carry proper visible identification on their persons at all times. Parking Contractor shall provide to County Parking
Administrator and General Services Representative the names and Xeroxed photo ID of all emplovees working under

this Contract.
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Parking Contractor's employees shall not be accompanied in their work area by acquaintances, family members or any
other person unless said person is an authorized employee of the Parking Contractor providing services under this

contract.

Maintenance employees shall not be in Ticket Booth during any cash transactions,

SAFETY TRAINING: Parking Contractor shall be responsible for all employees training and instruction in safety

measures considered appropriate. The Parking Contractor’s on-site supervisor shall be fluent in the English language.

and any other language spoken by its staff. If fluency is in a language other than English, then the Parking Contractor

shall provide the following information to staff in both/all languages:

e Parking Contractor's employees shall not place or use any equipment in traffic areas or other locations in such a
manner as to create safety hazards.

e Parking Contractor's employees shall provide, place, and remove warning signs for wet or slippery areas.

e Parking Contractor must clarify that all employees and representatives are trained to recognize and understand the
Universal Safety Symbols.

e All liquid materials stored in County facilities must be held in original containers and/or clearly labeled. No
unmarked containers permitted.

e No unauthorized items, food or personal objects can be stored in storage closets.

e Hazardous chemicals or materials will not be maintained on site.

o Safety Data Sheets (SDS) and Product Information. Any product or solution used in the performance of the contract

work shall have SDS or product information ("Cut Sheet"). Information is to be provided to the County's designated

Representative and kept on site.

e Blood Borne Pathogen and Bodily Fluid Guidelines. The Parking Contractor shall be trained and comply with the
Blood Borne Pathogens and Bodily Fluid Guidelines as they pertain to the cleaning, training, safety, and equipment.

* Parking Contractor is responsible for all safety training associated with daily cash collections.

The Parking Contractor will comply with all applicable laws, ordinances, and rules and regulations for the safety of
persons and property.

LABOR TO MEET CONTRACTED SERVICES: Parking Contractor is required to provide the necessary labor
hours to maintain this contract as requested. The County requires the Parking Contractor to have management staff in
place to routinely supervise their staff's schedule and performance. Parking Contractor's performance will be evaluated

during the contract year.

The Parking Contractor is responsible for knowing when their employees call in late or out for any reasen and relaying
this to the Site Contact. The Parking Contractor is responsible for timely staff substitution, and is encouraged to have
a trained replacement familiar with the site and duties when this situation occurs.

No work is to be performed during business hours which may in any way interfere with the general public or the business
operations and functions. Any deviations must have the prior approval by County Parking Administrator.

Unless otherwise notified, the Parking Contractor’s staft is expected to make all reasonable attempts to report for duty
as scheduled and provide services. If the regular or replacement staff does not work the hours as scheduled, an invoice

credit is expected for any lost time.

PARKING: The Parking Contractor and their employees are required to park in public designated or legal parking
areas only. The County will provide parking to the Parking Contractor and their employees for scheduled work times

only.

PROTECTING PERSONNEL, EQUIPMENT AND FACILITIES: The Parking Contractor shall be responsible
for the protection of their employees while working onsite and entering or remaining in the parking deck after hours.
No staff'should be on-site after hours alone or enter the parking deck during non-scheduled times (unless as a paying

P

o



10.

11.

12.

parker). Parking Contractor shall be required to compensate the County for any cost of security service required if the
Parking Contractor or staff is to be found in the parking deck during unauthorized times. The Parking Contractor shall,
at his/her own expense, repair or restore any damages caused by the actions or negligence of his employees. If he/she
fails or refuses to make such repairs or restorations, the County, may, following written notice to Parking Contractor
and a reasonable opportunity to cure, have the work accomplished under separate contract and deduct the cost from its
next payment to Parking Contractor. The use of County telephones, computers or communication equipment for
personal use is strictly prohibited. The Parking Contractor shall not be responsible for the theft, damage or destruction
of County property. All unclaimed articles found (i.e. keys, purse) in or about the work areas by an employee of the
Parking Contractor shall be immediately turned over to Supervisor for resolution.

KEYS AND CARD ACCESS: Keys and card access information required by the Parking Contractor will be furnished
by the County to a designated Parking Contractor employee on a custody receipt and shall be returned to the County on
demand. Any loss of key(s) or access cards must be reported to the County's designated Representative immediately.
Keys are to be made only by the County: no duplication is permitted by outside sources. Should a lost or stolen key
Jeopardize the security of the County facility, the Parking Contractor shall be wholly responsible for all costs incurred
by the County in re-keying the lock system. The Parking Contractor shall comply with the Durham County Key Policy.

UNIFORMS: Parking Contractor shall establish and enforce dress code policies as approved by the County. Uniforms
are required to be clean, pressed and professional in appearance. Parking Contractor employees shall wear a
conspicuous I.D. badge and distinct uniform, identifying such persons as parking service employees of the Parking

Contractor.

MAINTENANCE STORAGE: Storage is currently available to the Maintenance Contractor in a secured area on the
ground level. This space may not always be available,

MAINTENACE/FACILITY EMERGENCIES: Maintenance or facility emergencies should be directed to Durham
County General Services Department. M-F, Days (919) 560-0430. After Hours Maintenance On-Call Engineer (919)

698-4856.




Attachment 3

Durham County
Green Cleaning Program

In 2008, the General Services department established a Green Cleaning Policy for janitorial contractors servicing new
LEED and existing County buildings.

Green Cleaning Program: Durham County is committed to its Green Cleaning program for Janitorial Services. Green
cleaning is defined as cleaning to protect health without harming the environment. Green cleaning is a widely accepted
movement that uses procedures and products to make cleaning for the health of building occupants, janitorial staff and the
environment a primary concern. Durham County's goal is to eliminate harmful cleaning toxins and minimize resource
consumption through product specifications and janitorial procedures. Typically. Green cleaning products have positive
environmental attributes (e.g., biodegradability, low toxicity, low volatile organic compound (VOC) content, reduced
packaging, low life cycle energy use) and taking steps to reduce exposure can minimize harmful impacts to custodial
workers and building occupants, improve indoor air quality, and reduce water and ambient air pollution while also ensuring
the effectiveness of cleaning in removing biological and other contaminants from the building's interior. Buying cleaners
in concentrates with appropriate handling safeguards, and reusable, reduced, or recyclable packaging, reduces packaging

waste and transportation energy.

Green Product Considerations:
¢ Product comes in concentrated form
e Packaged in recyclable/reusable container (minimal waste)
e Has a low volatile organic compound level (VOC)
e Fragrance & color free
*  All products are to be in original containers, or clearly marked.
e No chlorine, acetone, ammonia, aerosol, corrosive, or other hazardous chemicals allowed.

Green Equipment:

e Vacuum cleaners-HEPA filtration & low noise rated
Low noise rated carpet extractors and floor machines
Microfiber mops, wipes, duster cloths etc.

Dual mop bucket systems
Dilution and portion control systems

*Rags/towels, mops etc. used should be color coded or labeled to avoid cross-contamination between Disinfecting and
Green cleaning products.

DURHAM COUNTY ENVIRONMENTAL POLICIES AND GUIDELINES: The County has adopted several policies
and guidelines for its employees and contracted vendors that provide services to the County to follow:

* Greenhouse Gas Emissions Reduction Plan (9/2007)

e  Water Conservation Policy (12/2007)

e Environmental Responsibility Expectation Policy for Employees (9/2009)

* Environmentally Preferred Purchasing-EPP (9/2009).

The County will continue to adopt policies and initiatives which will positively affect our environment.

PRODUCTS AND USE: Green cleaning products are designed to remove surface contaminants like soil particles and
grease. Disinfecting cleaning products are meant to destroy microorganisms on surfaces. Commonly and publicly touched
surfaces require disinfecting cleaning products. Other surfaces are to be cleaned with green cleaning products.

GREEN PRODUCTS: Examples shall include. but are not limited to the following:

v



e Glass Cleaners-3M Twist 'n Fill #3 Neutral Cleaner, Focus MP 11 Multi-Purpose Cleaner, Betco Green Earth Glass
Cleaner.

o  Multi Purpose Cleaners-Brighton ECO Multi Purpose Cleaner. Canberra All Purpose Cleaner.

o Stainless Steel/Chrome Cleaners-En Solv by Enviro Tech International (also good on plastics). Baking soda.

o Use of White Vinegar-A mixture of water and white vinegar is very useful in removing the last remains of both
spills that have soaked into the carpeting or any surface. White vinegar is an effective deodorizer and natural cleaning
agent that are unlikely 10 cause any damage to the surface underneath. Vinegar is acidic, but a 50/50 mix of white
vinegar and water is safe for most substances. Use a spray bottle to apply the solution and then soak it up with a rag
after letting it sit for several minutes.

o Bathroom Tissue-Must contain a minimum of 30% post-consumer content. American Paper Eco Green Bathroom
Tissue, AmSan Renown Select Universal Bath Tissue, Hillyard Green Select Tissue.

o Paper Towels (Unbleached or non-chlorine beached)-Must contain 40-100% post-consumer content. American
Paper Eco Green Multifold Towels, AmSan, Renown Green Seal Certified Roll Towels, Kimberly Clark SCOTT Multi-

fold Towels.

e Sanitary Liners-Non-waxed paper liners made with unbleached and/or non-chlorine paper.

e Trash Bags and Can Liners-Which contain 10-100% post consumer content.

o Upholstery Products (for Spot Cleaning)-The Courthouse Building furniture has high performance, durable and
stain resistant properties. Utilize manufacturer recommended products, equipment and procedures.

e Carpet Products (For Spot Cleaning or Full Carpet Cleaning as Requested)-Utilize manufacturer recommended
products, equipment and procedures.

o Floor Products-The Courthouse Building has several different types and each has unique characteristics. It is
important for you to know the nature of the floors you are cleaning. Floors make a first impression, and it is important
to keep them looking good. Utilize manufacturer recommended products for each type of flooring.

e Graffiti Remover-Typically removes paint, permanent marker, pencil, pen and grease from a variety of surfaces.
including: concrete, brick. metal, aluminum, fabrics, rubber and painted surfaces. Daimer industries Eco-Green

Graffiti Remover, General Chemical Corp GRAFFITIEX 4800 Graffiti Remover, Eco Distribution
Group Graffiti Remover.

e Gum Remover-Typically removes tar as well. Maxima Green Gum Remover, Betco Gum Remover.

DISINFECTING PRODUCTS: It is understood that certified Green products are not available for all cleaning purposes
at this time. Currently the Governmental Environmental Protection Agency (EPA) does not permit green certification of
disinfectants. Until this change, and due to the public use of County Buildings. we identify the need to continue using

Disinfecting products and Antibacterial hand soaps.

Disinfecting products are to be used in the cleaning of all restrooms (fixtures and surfaces. including floors) and on

publicly touched surfaces (elevators buttons, hand rails, door knobs etc.).

Antibacterial products are to be used in all hand dispensers.

Green products are to be used in all other locations and applications (including floors in areas outside of restrooms
or locker rooms).

Janitorial is to supply and utilize disinfecting and antibacterial products which meet the following requirements:
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Disinfecting Cleaners-Disinfectant which has a broad spectrum kill of micro-organisms including HIV, HIN]1,
MRSA, Rotavirus and more. It must carry a registration number from the EPA on its label. Examples of

acceptable disinfecting products-Johnson Wax-Virex TB or Virex 11 256. Disinfecting products require dwell
times of at least ten minutes.

Antibacterial Hand Soaps- Kills bacteria and microbes. Examples of acceptable antibacterial hand products-Golo,
Pure & Natural Liquid Soap, Sani-Fresh, Kim Care.

N



1.

Attachment 4

Additional Information

SMOKING AND DRUG FREE WORKPLACE: The Parking Contractor
acknowledges and certifies that it understands that the following acts by the Contractor,
its employees and/or agents performing services on County property is prohibited.

e The unlawful manufacture, distribution, dispensing, possession or use of alcohol
or other drugs, and;

e Any impairment or incapacitation from the use of alcohol or other drugs (except
the use of drugs for legitimate medical purposes).

e Smokers are prohibited from smoking in, on or around any County building or
property, including public spaces such as sidewalks adjacent to County or City
facilities, and public bus stops.

The Parking Contractor(s) further acknowledges and certifies that it understands that a
violation of these prohibitions constitutes a breach of contract and may result in default
action being taken by the County of Durham in addition to any criminal penalties that
may result from such conduct.

HOLIDAYS FY2018/2019: The Justice Center Parking Deck follows the holiday
schedule the State employees/occupants follow. Unless specified or discussed
differently, the deck is closed these holidays. The contract will modify the work schedule
for events scheduled at DPAC or Bull Stadium to ensure that the deck is clean for the
preceding day. For holiday events that require parking operations, dates will be approved
in advance, via email between Parking Contractor and Durham County Parking Manager.

Independence Day
Labor Day
Veteran’s Day
Thanksgiving
Christmas
New Year’s Day
Martin Luther King, Jr. Birthday
Good Friday

Memorial Day
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Media Contact: (202) 691-5902 + PressOffice@bls.gov

CONSUMER PRICE INDEX — JUNE 2018

The Consumer Price Index for All Urban Consumers (CPI-U) increased 0.1 percent in June on a
seasonally adjusted basis after rising 0.2 percent in May, the U.S. Bureau of Labor Statistics reported
today. Over the last 12 months, the all items index rose 2.9 percent before seasonal adjustment.

The indexes for shelter, gasolne, and food all rose to lead to the seasonally adjusted increase in the all
items index. The food index increased 0.2 percent in June, with the indexes for food at home and food
away from home both rising 0.2 percent. Despite a 0.5-percent increase in the gasoline index, the energy
index declined 0.3 percent, with the indexes for electricity and natural gas both falling.

The index for all items less food and energy rose 0.2 percent in June. The shelter index rose 0.1 percent,
and the indexes for medical care, used cars and trucks, new vehicles, and recreation all increased. The
indexes for apparel, airline fares, and household furnishings and operations all declined in June.

The all items index rose 2.9 percent for the 12 months ending June; this was the largest 12-month
increase since the period ending February 2012. The index for all items less food and energy rose 2.3
percent for the 12 months ending June. The food index increased 1.4 percent, and the energy index rose
12.0 percent, its largest 12-month increase since the period ending February 2017.

Chart 1. One-month percent change in CPI for All Urban Consumers (CPI-U), seasonally adjusted, June 2017 - June 2018
Percent change
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Chart 2. 12-month percent change in CPI for All Urban Consumers (CPI-U), not seasonally adjusted, June 2017 - June 2018
Percent change
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Table A. Percent changes in CPI for All Urban Consumers (CPI-U): U.S. city average

Seasonally adjusted changesfrom preceding month Un-
adjusted
Dec. Jan. Feb. Mar. Apr. May June 1e2n-dmeoc§&
2017 2018 2018 2018 2018 2018 2018 June 2018
AlLHemMSs st s 2 5 2 -1 2 4 A 2.9
Food 2 2 .0 A 3 .0 2 1.4
Food athome ........cocccoveinns 2 k| -2 %) 3 -2 2 4
Food away from home 1 .............. 2 4 2 1 2 -3 i 2.8
ENergy .oooovvooveiee e -2 3.0 i1 2.8 1.4 9 -3 12.0
Energy commodities .. -7 5.8 -9 4.7 3.0 1.6 .6 24.3
Gasoline (all types) .........oooevviiiinn. -8 5.7 -9 4.9 3.0 1.7 .5 24.3
111l 1| R ——————— .9 9.5 -3.6 -7 2.7 -7 2.9 30.8
Energy services 4 -.8 1.4 -2 -5 -1 -1.5 -6
EleBRCItY oommmmemmnimens 2 -2 4 .0 -6 3 -1.4 -1
Utility (piped)gasservice ... 1.0 -2.6 4.7 -1.2 -4 -6 -1.7 2.1
Allitemslessfood and energy ........... 2 3 2 ) A 2 2 23
Commoditiesless food and energy
comMMOdH €S ....ccinnmuinen: 2 4 1 -1 -1 -1 .0 -2
New vehicles ........... 5 -1 -5 .0 -5 3 4 -5
Used cars and trucks 7 4 -3 -3 1.6 -9 i -7
Apparel ..o 3 1.7 1.5 -6 3 .0 -9 6
Medical care commodities ..... o 9 -1 -3 ) -2 1.3 <2 2.4
Servicesless energy services .. 3 3 2 3 2 3 2 3.1
Shelter .o.ooooviiiiiee 3 2 2 4 3 3 A 3.4
Transportationservices ................. 3 .8 1.0 2 -4 .0 2 3.7
Medical care services ........ccovvevnen Z 6 0 8 2 -1 ¥ 25

T Not seasonally adjusted.




Food

The food index rose 0.2 percent in June after being unchanged in May. The index for food at home rose
0.2 percent, as five of the six major grocery store food group indexes increased. The index for dairry and
related products rose 0.7 percent after declining in May. The index for cereals and bakery products
increased 0.6 percent, its largest 1-month increase since October 2015. The index for fruits and
vegetables increased 0.5 percent, with the index for fresh fruits rising 1.6 percent and the fresh
vegetables index falling 0.3 percent. The nonalcoholic beverages index mcreased 0.3 percent m June,
and the index for other food at home rose 0.1 percent. The index for food away from home also

mcreased in June, rismg 0.2 percent.

The index for meats, poultry, fish, and eggs declined in June, falling 0.6 percent. The decline largely
reflected a 7.1-percent decrease in the eggs index. The index for pork also declined, while the indexes

for beef and poultry increased.

Over the last 12 months, the index for food away from home increased 2.8 percent, and the food at home
index rose 0.4 percent. Five of the six major grocery store food group indexes rose over the past year,
though meats, poultry, fish, and eggs (up 1.2 percent) was the only one to rise more than 0.5 percent.
The index for nonalcoholic beverages was the only one to decline over the year, falling 0.5 percent.

Energy

The energy index fell 0.3 percent in June, as declines in the indexes for electricity and natural gas more
than offset an increase in the gasoline index. The index for electricity fell 1.4 percent in June after rising
in May. The index for natural gas fell 1.7 percent, its fourth consecutive decline. The gasoline index rose
0.5 percent in June following a 1.7-percent increase in May. (Before seasonal adjustment, gasoline
prices increased 0.3 percent in June.)

The energy index increased 12.0 percent over the past year, as the gasoline index increased 24.3 percent.
The index for fuel oil also rose sharply, increasing 30.8 percent. In contrast, the index for natural gas
declined 2.1 percent, and the electricity index decreased slightly, falling 0.1 percent.

All items less food and energy

The index for all items less food and energy increased 0.2 percent in June. The shelter index rose 0.1
percent in June. The indexes for rent and owners' equivalent rent both rose 0.3 percent, but the index for
lodging away from home fell 3.7 percent in June after rismg 2.9 percent in May. The medical care index
increased 0.4 percent in June. The hospital services index mcreased 0.8 percent, the index for
prescription drugs rose 0.3 percent, and the physicians' services index was unchanged.

The index for used cars and trucks rose 0.7 percent in June after declining in May. The new vehicles
index increased 0.4 percent in June following a 0.3-percent increase in May. The index for recreation
rose (0.2 percent in June, and the indexes for communication, motor vehicle insurance, education, and
alcoholic beverages also increased.

The apparel index fell 0.9 percent in June after being unchanged in May. The index for airline fares also
fell 0.9 percent, its third consecutive decline. The index for household furnishings and operations fell 0.1
percent, and the index for tobacco fell 0.4 percent. The index for personal care was unchanged in June.



The ndex for all items less food and energy rose 2.3 percent over the past 12 months; this figure has
been generally trending upwards since it was 1.7 percent for the period ending November 2017. The
shelter index rose 3.4 percent over the last 12 months, and the medical care index rose 2.5 percent.
Indexes that declined over the past 12 months include those for airline fares, new vehicles, used cars and
trucks, and communication.

Not seasonally adjusted CPI measures

The Consumer Price Index for All Urban Consumers (CPI-U) increased 2.9 percent over the last 12
months to an index level of 251.989 (1982-84=100). For the month, the index increased 0.2 percent prior
to seasonal adjustment.

The Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W) increased 3.1
percent over the last 12 months to an index level of 246.196 (1982-84=100). For the month, the index
mcreased 0.2 percent prior to seasonal adjustment.

The Chained Consumer Price Index for All Urban Consumers (C-CPI-U) increased 2.7 percent over the
last 12 months. For the month, the index increased 0.1 percent on a not seasonally adjusted basis. Please
note that the indexes for the past 10 to 12 months are subject to revision.

The Consumer Price Index for July 2018 is scheduled to be released on Friday, August 10, 2018, at
8:30 a.m. (EDT).



Technical Note
Brief Explanation of the CPI

The Consumer Price Index (CPI) measures the change in prices paid by consumers for goods and
services. The CPIreflects spending patterns for each of two population groups: all urban consumers and
urban wage earners and clerical workers. The all urban consumer group represents about 93 percent of
the total U.S. population. Itis based on the expenditures of almost all residents of urban or metropolitan
areas, including professionals, the self-employed, the poor, the unemployed, and retired people, as well
as urban wage earners and clerical workers. Not included in the CP1 are the spending patterns of people
living in rural nonmetropolitan areas, farming families, people in the Armed Forces, and those in
mstitutions, such as prisons and mental hospitals. Consumer inflation for all urban consumers is
measured by two indexes, namely, the Consumer Price Index for All Urban Consumers (CPI-U) and the
Chained Consumer Price Index for All Urban Consumers (C-CPI-U).

The Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W) is based on the
expenditures of households included in the CPI-U definition that meet two requirements: more than one-
half of the household's income must come from clerical or wage occupations, and at least one of the
household's earners must have been employed for at least 37 weeks during the previous 12 months. The
CPI-W population represents about 29 percent of the total U.S. population and is a subset of the CPI-U
population.

The CPIs are based on prices of food, clothing, shelter, fuels, transportation, doctors’ and dentists’
services, drugs, and other goods and services that people buy for day-to-day living. Prices are collected
cachmonth in 75 urban areas across the country from about 5,000 housing units and approximately
22,000 retail establishments (department stores, supermarkets, hospitals, filling stations, and other types
of stores and service establishments). All taxes directly associated with the purchase and use of items are
included in the index. Prices of fuels and a few other items are obtained every month in all 75 locations.
Prices of most other commodities and services are collected every month in the three largest geographic
areas and every other month in other areas. Prices of most goods and services are obtained by personal
visits or telephone calls by the Bureau’s trained representatives.

In calculating the index, price changes for the various items in each location are aggregated using
weights, which represent their importance in the spending of the appropriate population group. Local
data are then combined to obtain a U.S. city average. For the CPI-U and CPI-W, separate indexes are
also published by size of city, by region of the country, for cross-classifications of regions and
population-size classes, and for 23 selected local areas. Area indexes do not measure differences in the
level of prices among cities; they only measure the average change in prices for each area since the base
period. For the C-CPI-U, data are issued only at the national level. The CPI-U and CPI-W are
considered final when released, but the C-CPI-U is issued in preliminary form and subject to three
subsequent quarterly revisions.

The index measures price change from a designed reference date. For most of the CPI-U and the CPI-W,
the reference base is 1982-84 equals 100. The reference base for the C-CPI-U is December 1999 equals
100. An increase of 7 percent from the reference base, for example, is shown as 107.000. Alternatively,
that relationship canalso be expressed as the price of a base period market basket of goods and services
rising from $100 to $107.

Sampling Error in the CPI

The CPlis a statistical estimate that is subject to sampling error because it is based upon a sample of
retail prices and not the complete universe of all prices. BLS calculates and publishes estimates of the 1-
month, 2-month, 6-month, and [2-month percent change standard errors annually for the CPI-U. These
standard error estimates can be used to construct confidence intervals for hypothesis testing. For
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example, the estimated standard error of the 1-month percent change is 0.03 percent for the U.S. all
items CPI. This means that if we repeatedly sample from the universe of all retail prices using the same
methodology, and estimate a percentage change for each sample, then 95 percent of these estimates will
be within 0.06 percent of the 1-month percentage change based on all retail prices. For example, for a 1-
month change of 0.2 percent in the all items CPI-U, we are 95 percent confident that the actual percent
change based on all retail prices would fall between 0.14 and 0.26 percent. For the latest data, including
information on how to use the estimates of standard error, see https://www.bls.gov/cpi/tables/variance-
estimates/home. htm.

Calculating Index Changes

Movements of the indexes from 1 month to another are usually expressed as percent changes rather than
changes in index points, because index point changes are affected by the level of the index in relation to
its base period, while percent changes are not. The following table shows an example of using index
values to calculate percent changes:

Item A ItemB Item C
Year I 112.500 225.000 110.000
Yearl | 121500  243.000 128.000
E;‘i‘;‘]‘tlsge b Tde 9.000 18.000 18.000
Percent change | 9.0/112.500 x 100 = 8.0| 18.0/225.000 x 100 = 8.0| 18.0/110.000 x 100 = 16.4

Use of Seasonally Adjusted and Unadjusted Data

The Consumer Price Index (CPI) produces both unadjusted and seasonally adjusted data. Seasonally
adjusted data are computed using seasonal factors derived by the X-13ARIMA-SEATS seasonal
adjustment method. These factors are updated each February, and the new factors are used to revise the
previous 5 years of seasonally adjusted data. For more information on data revision scheduling, please
see the Factsheet on Seasonal Adjustment at www.bls.gov/cpi/seasonal-adjustme nt/questions-and-
answers.htm and the Timeline of Seasonal Adjustment Methodological Changes at
www.bls.gov/cpi/seasonal-adjustment/time line-seasonal-adjustment-methodology-c hanges. htm.

For analyzing short-term price trends in the economy, seasonally adjusted changes are usually preferred
since they eliminate the effect of changes that normally occur at the same time and in about the same
magnitude every year—such as price movements resulting from weather events, production cycles,
model changeovers, holidays, and sales. This allows data users to focus on changes that are not typical
for the time of year. The unadjusted data are of primary interest to consumers concerned about the prices
they actually pay. Unadjusted data are also used extensively for escalation purposes. Many collective
bargaining contract agreements and pension plans, for example, tie compensation changes to the
Consumer Price Index before adjustment for seasonal variation. BLS advises against the use of
seasonally adjusted data in escalation agreements because seasonally adjusted series are revised
annually.

Intervention Analysis

The Bureau of Labor Statistics uses intervention analysis seasonal adjustment for some CPI series.
Sometimes extreme values or sharp movements candistort the underlying seasonal pattern of price
change. Intervention analysis seasonal adjustment is a process by which the distortions caused by such
unusual events are estimated and removed from the data prior to calculation of seasonal factors. The
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resulting seasonal factors, which more accurately represent the seasonal pattern, are then applied to the
unadjusted data.

For example, this procedure was used for the motor fuel series to offset the effects of the 2009 return to
normal pricing after the worldwide economic downturn in 2008, Retaining this outlier data during
seasonal factor calculation would distort the computation of the seasonal portion of the time series data
for motor fuel, so it was estimated and removed from the data prior to seasonal adjustment. Following
that, seasonal factors were calculated based on this “prior adjusted” data. These seasonal factors
represent a clearer picture of the seasonal pattern in the data. The last step is for motor fuel seasonal
factors to be applied to the unadjusted data.

For the seasonal factors introduced in January 2018, BLS adjusted 38 series using intervention analysis
seasonal adjustment, including selected food and beverage items, motor fuels, and natural gas.

Revision of Seasonally Adjusted Indexes

Seasonally adjusted data, including the U.S. city average all items index levels, are subject to revision
for up to 5 years after their original release. Every year, economists in the CPI calculate new seasonal
factors for seasonally adjusted series and apply them to the last 5 years of data. Seasonally adjusted
indexes beyond the last 5 years of data are considered to be final and not subject to revision. In January
2018, revised seasonal factors and seasonally adjusted indexes for 2013 to 2017 were calculated and
published. For series which are directly adjusted using the Census X-13ARIMA-SEATS seasonal
adjustment software, the seasonal factors for 2017 will be applied to data for 2018 to produce the
seasonally adjusted 2018 indexes. Series which are indirectly seasonally adjusted by summing
seasonally adjusted component series have seasonal factors which are derived and are therefore not
available in advance.

Determining Seasonal Status

Each year the seasonal status of every series is reevaluated based upon certain statistical criteria. Using
these criteria, BLS economists determine whether a series should change its status from "not seasonally
adjusted" to "seasonally adjusted", or vice versa. If any of the 81 components of the U.S. city average all
items index change their seasonal adjustment status from seasonally adjusted to not seasonally adjusted,
not seasonally adjusted data will be used in the aggregation of the dependent series for the last 5 years,
but the seasonally adjusted indexes before that period will not be changed. Twenty-nine of the 81
components of the U.S. city average all items index are not seasonally adjusted for 2018.

Contact Information

For additional information about the CPI visit www.bls.gov/cpi or contact the CPI Information and
Analysis Section at 202-691-7000 or cpi_info@bls.gov.

For additional information on seasonal adjustment in the CPI visit https://www.bls.gov/cpi/seasonal-
adjustment’/home.htm or contact the CPI seasonal adjustment section at 202-691-6968 or
cpiseas(@bls.gov.

Information from this release will be made available to sensory impaired individuals upon request.
Voice phone: 202-691-5200; Federal Relay Service: 1-800-877-83309.



Table 1. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

June 2018
[1982-84=100, unless otherwise noted]

Unadjusted percent

Seasconally adjusted percent

;::fr:;g\r,.e Unadjusted indexes change change
; Jun, Ma Mar. Apr. Ma
CHRRRCIIG RatednN ay | dun. May | Jun | 2017- | 2018 | 2018 | 2018 | 2018
2018 2017 2018 2018 Jun, Jun. Apr. May Jun.
2018 2018 2018 2018 2018
Al B s imiisisibssssamnmnmmmmsmns 100.000 244955 251588 251.989 2.9 0.2 0.2 0.2 0.1
T 13.212  249.653 253.098 253.231 1.4 0.1 0.3 0.0 0.2
Food athome.......coovvvveeviiiinnnannnn. 7.255 238.300 239.287 239.158 0.4 -0.1 0.3 -0.2 0.2
Cereals and bakery products............ 0.952 272429 271.910 273.682 0.5 0.7 -0.2 0.0 0.6
Meats, poultry, fish, and eggs............ 1.609 245.756 249.449  248.609 122 -0.3 0.7 -0.7 -0.6
Dairy and related products............... 0.725 215192 215659 216.126 0.4 0.2 0.4 -0.1 0.7
Fruits and vegetables..................... 1.279 294788 297.211 295.523 0.2 -0.6 1.0 -0.3 0.5
Nonalcoholic beverages and beverage
materials. . ..c.oeoeeneevieiiii e 0.857 167.242  166.401 166.431 -0.5 0.0 -0.6 0.4 0.3
Btherfoed at home..cswvnn s 1.833  210.119 210.159 210.259 0.1 0.0 0.0 -0.2 0.1
Food away from home'...................... 5.957 268.2256 275.307 275.808 2.8 0.2 0.2 0.3 0.2
L =la (-1 1o | NS 8.082 204.646 226.810 229.137 12.0 1.0 1.4 0.9 -0.3
Energy commodities.............c....oe... .. 4.690 209.905 260.020 260.848 24.3 0.3 3.0 1.6 0.6
Ftiel ol smmmmnmassamemsmimsmmsims 0.116 224542 292.165 293.685 30.8 0.5 2.7 -0.7 29
Motor fuel......oovieviiiiiiiiii 4500 206.760 256.175 257.041 24.3 0.3 3.0 1.7 0.6
Gasoline (all types)......c.vvvvvvvennnnns 4.408 205.881 255.096 255.885 24.3 0.3 3.0 1.7 0.5
ENEIOV SERHEEE. v wessmammmmimmsmssnsnnirs 3.392 208.852 203.553 207.631 -0.6 2.0 0.6 -0:1 -1.5
Electricity®. . oovenee e 2628 218.865 212.646 218.591 -0.1 2.8 -0.6 0.1 -1.4
Utility (piped) gas service®................ 0.764 175.807 173.420 172.167 -2.1 -0.7 -0.4 -0.6 -1.7
All items less food and energy................ 78.706  252.014 257.469 257.697 2.3 0.1 0.1 0.2 0.2
Commodities less food and energy
commoditieS....oviiiiiiiiiii e 19.735 144.577 144.745 144,237 -0.2 -0.4 -0.1 0.1 0.0
BPPaBl T 3.147 124630 128.362 125.382 0.6 -2.3 0.3 0.0 -0.9
NeW:VBhICIBS. v wssmms s pomssmmmmmmss 3.724 147.262 146.349  146.562 -0.5 0.1 -0.5 0.3 0.4
Used cars and trucks..............ovveees 2.395 140.015 138.506 139.090 -0.7 0.4 -1.6 -0.9 0.7
Medical care commodities................ 1.730 376.182 383,734 385.121 24 0.4 -0.2 1.3 0.2
Alcoholic beverages............oceeveuinns 0.960  244.597 248.126 248.844 1.7 0.3 0.3 -0.2 0.5
Tobacco and smoking products.......... 0.646 1,028.777 1,059.665 1,060.067 3.0 0.0 1:3 0.4 -0.4
Services less energy services.............. 58.971 318.345 327.298 328.068 3.1 0.2 0.2 0.3 0.2
Shelter i eer s s s s anns 32.707 297.446 306.913 307.521 3.4 0.2 0.3 0.3 0.1
Rent of primary residence®............ 7.753 307.314 317.490 318.318 3.6 0.3 0.4 0.3 0.3
Owners'’ equiya[ent rent of
residences ..o 23.541 304.218 313.656 314.472 34 0.3 0.3 0.2 0.3
Medical care services..................... 6.894 505.813 517.220 518.307 2.5 0.2 0.2 -0.1 0.5
Physicians' services®................... 1.736  377.747 381.309 380.991 0.9 -0.1 0.0 0.1 0.0
Hospital services® “..................... 2,314 318313 331.651 333.408 47 0.5 0.2 0.5 0.8
Transportation services................... 5.979 312.012 322.966 323.646 37 0.2 -0.4 0.0 0.2
Motor vehicle maintenance and
=T o T 1.107 279.294  284.851 285.753 2.3 0.3 0.3 0.2 0.3
Motor vehicle insurance................ 2.376 525397 564.445 565.284 7.6 0.1 -0.2 0.4 0.3
ATRlINE FAPES cosmsemsss s s 0.745  296.384 280.804 278.937 -5.9 -0.7 2.7 -1.9 -0.9

' Not seasonally adjusted.

2 This index series was calculated using a Laspeyres estimator. All other item stratum index series were calculated using a geometric means

estimator.
3 Indexes on a December 1982=100 base.
4 Indexes on a December 1996=100 base.

NOTE: Index applies to a month as a whole, not to any specific date.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure

category, June 2018
[1982-84=100, unless otherwise noted]

Relative Unadjlé;t::gg ercent Seasonally adjusted percent change
: importance Jun, M s 3 Ma
R TRy pMay 2017- 20 1ag ZMO?E— Z?JEI”S 207%—
2018 Jun. Jun. Apr. May Jun,
2018 2018 2018 2018 2018
Al EBMS. s 100.000 2.9 0.2 0.2 0.2 0.1
B e i T A A e R AT R 13.212 1.4 0.1 0.3 0.0 0.2
Footd @t HOMB. o anssssvamsm s s T s 7.255 0.4 -0.1 0.3 -0.2 0.2
Cereals and bakery products...............oocovvvnininnnnn, 0.952 0.5 0.7 -0.2 0.0 0.6
Cereals and cereal products........c.ccovvvieeiiininiinnnn. 0.309 0.0 0.3 0.4 -0.5 0.3
Flour and prepared flour mixes......................... 0.041 1.7 -0.6 1.4 -0.8 -0.1
Breakfast cereal'.............oooviiiiiiiiiiie 0.150 -1.8 -0.2 0.3 0.1 0.2
Rite; pasta, CoMMBal o meamnvsesmssnsmamg 0.118 1.6 1.3 0.7 -0.7 1.3
RICE T 2 2 e 1.6 1.3 1.5 -0.8 1.3
Bakery products’..........ocoveviiiiiiiieea 0.643 0.7 0.8 -0.6 0.1 0.8
Bread ™ 2. . 0.191 -0.4 -0.3 -1.3 15 -0.3
White bread™ ®.........ocoieiiiiiiieiieieen -0.8 -0.4 -1.7 1.7 -0.4
Bread other than white' *.......................... -0.1 -0.1 -0.8 1.2 -0.1
Fresh biscuits, rolls, muffins®.............ccocveivnnns 0.090 1.6 0.9 -0.1 0.0 1.3
Cakes, cupcakes, and cookies..............c..c...... 0.160 2.3 2.1 -0.7 -0.3 2.2
COOKIES®. ..o 24 37 -2.4 -0.5 4.3
Fresh cakes and cupcakes™ ®..................... 2.2 0.1 0.4 -0.3 0.1
Othier bakery produtts..cvuisisniiiissmemer s 0.202 -0.1 0.8 0.0 -0.3 0.8
Fresh sweetrolls, coffeecakes, doughnuts’ °.... 0.2 -1.2 -0.1 -0.5 -1.2
Crackers, bread, and cracker produets®......... -1.9 2.4 -0.4 -1.7 2.4
Frozen and refrigerated bakery products, pies,
TS, AUTOVEEED, v oo s pove dress psniess 0.9 0.3 1.4 0.5 0.5
Meats, poultry, fish, and eggs 1.609 1.2 -0.3 0.7 -0.7 -0.6
Meats; poultty.and Tishaosaaunnprsasasaaas 1.509 0.4 0.1 0.3 -0.6 -0.1
MEats.. cosumsamumesan e 0.944 0.1 0.0 0.5 -0.7 -0.4
Beefandveal.............c.cvvvvnnnnn. 0.429 0.8 1.1 1.3 -1.4 1.0
Uncooked ground beef'............. 0.171 -0.2 0.4 1.0 -2.1 0.4
Uncocked beef roasts’™ ? 0.062 1.9 2.8 2.1 0.3 2.8
Uncooked beef steaks®..............cceeeeeinnnnn. 0.159 0.7 1.2 1.4 -1.0 0.0
Uncooked other beef and veal™ ®................. 0.037 3.6 1.4 1.2 0.4 1.4
POER - i b mit v s s s e S e 0.295 -0.6 0.1 -0.7 -0.2 -1.1
Bacon, breakfast sausage, and related
617075 [ i 1 SRR e e S 0.133 -1.6 -1.2 2.2 -0.2 -1.4
Bacon and related products®.................... -2.9 -1.9 -2.0 -0.1 -2.1
Breakfast sausage and related products? ©. . 1.3 -0.1 -1.1 -0.8 -0.7
HaM o sosovs smmmsamssm i s s i e 0.053 1.4 2.8 145 1.7 -0.1
Ham, excluding canned®........................ 2.2 2.9 1.4 2.5 -0.4
PO EROPE : covmvmassissmmamruas s s 0.043 2.9 04 29 -1.5 0.4
Other park including roasts and picnics?......... 0.066 -2.4 -0.6 -1.8 -1.1 -1.5
BlhermealSi v sar e sy 0.220 -0.5 -2.0 0.3 -0.3 -2.0
Frankfurters®.........oiiviiiiiiiiieieeenn 4.4 -2.4 3.8 -3.1 -1.4
Lunchmeats® 2. ... ... -1.6 -1.9 0.0 0.4 1.7
Latb @i Biganimeas ™ v ransesrs s
Lamb and mutton™ 2 2, .. ..o,
0.317 0.7 0.2 0.1 0.0 0.2
0.260 1.4 0.1 0.2 -0.3 0.1
1.3 0.0 -0.1 0.5 0.0
Fresh and frozen chicken parts™ °............. 1.9 0.3 0.4 -0.8 0.3
Other poultry including turkey®.................... 0.057 -2.5 0.4 0.0 0.9 0.2
Fish and seafood 0.248 1.4 0.5 0.1 -0.5 0.5
Fresh fish and seafood? 0.127 2.6 1.4 -0.1 -0.8 1.3
Processed fish and seafood? 0.121 0.4 -0.4 0.3 -0.2 -0.3
Shelf stable fish and seafood™ %............... 2.9 0.7 1.4 0.5 0.7

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure

category, June 2018 — Continued
[1982-84=100, unless otherwise noted]

Relative Unadjnéit::ggercem Seasonally adjusted percent change
, importance i r. .

BRI ey My s017- pe: 2016 St 2015

2018 Jun. Jun. Apr. May Jun.
2018 2018 2018 2018 2018

Frozen fish and seafood®...........c.ovevivnien -0.9 -1.2 1.4 -0.8 -0.8

B0 ettt 0.100 14.1 e 7.1 -3.3 7.4
Dairy and related products. - .cocviiimssmmiiimmmnirsnsis 0.725 0.4 0.2 0.4 -0.1 0.7
TR 2 e s R SRR R 0.198 -1.3 0.6 0.4 -0.2 0.6
Fresh whole milk®.......covvrierivieeeiirneeeneens -2.1 0.2 1.2 -0.4 0.8
Fresh milk other than whole® ®..............ccoiivens -0.3 0.8 18 -0.5 1.3
Cheese and related products...........cccooiiienan... 0.238 2.0 0.6 0.1 -0.1 1.4
Ice cream and related products........ccvveievviiiiininns 0.102 1.1 -0.2 -0.6 0.5 0.8
Other dairy and related products™ 2............cooinne. 0.186 0.0 -0.5 0.3 -0.5 -0.5
Fruits and vegetables..........ccooiiiiiiiiiiiiin it 1.279 0.2 -0.6 1.0 -0.3 0.5
Fresh fruits and vegetables................ooooiiiin 1.008 0.6 0.7 0.9 -0.1 0.7
ST 5 £ ] . 0.549 1.9 -1.2 1.1 -0.8 1.6
APPIES. ot S 0.077 -4.2 -0.4 2.0 2.7 -4.4
BEfEHas  ummimemmss i esuarans — 0.080 -0.8 -0.4 -1.0 -0.2 -0.4
Citrus fruits®. ..o . 0.158 55 b -0.1 -1.0 -0.7
Oranges, including tangerines® 3.0 4.8 0.6 2.9 -0.6

Other fresh fruits......oiiiee i 0.234 28 -4.0 2.0 -0.9 5.9
Fresh vegetables........ccccoeoviiiiiiinins 0.459 -0.8 -0.2 0.6 0.7 -0.3
POEES sy ry s v e e G SR s 0.076 1.3 1.6 0.6 0.1 1.4
Lettuce........... e 0.058 7.2 -4.3 2.6 -1.0 -3.5
Tomaloes unanmmmmrrnivamadses 0.073 1.2 8.5 2.7 -4.1 3.5
Other fresh vegetables.........cooviiviiiiiiiiinnanns 0.251 -0.6 -0.9 0.6 0.8 -0.6
Processed fruits and vegetables®...................... 0.271 -1.0 0.0 1.4 -1.1 -0.1
Canned fruits and vegetables®...............c....... 0.148 0.2 -0.3 1.5 -0.2 -0.2
Canned fruits® ®......coooiiiiiiiiiiiine e -1.6 -1.3 45 0.4 -1.1
Canned VegalaBlBs™ Snmniminsat s 1.6 0.1 0.4 -0.1 0.1
Frozen fruits and vegetables?.................ccunee. 0.078 -3.9 0.1 0.3 2.4 -0.4
Frozen vegetables® -4.5 0.0 -0.3 -1.8 -0.4

Other processed fruits and vegetables including

dried? o amm i R SR 0.045 -0.1 0.6 2.7 -0.7 0.2

Dried beans, peas, and lentils™ > ,............... -1.1 -0.4 2.0 0.2 -0.4
Nonalcoholic beverages and beverage materials......... 0.857 -0.5 0.0 -0.6 0.4 0.3
Juices and nonalcoholic drinks®.........ocuvvivieiiennnes 0.603 0.1 0.3 -0.2 0.2 0.4
Carbonated drinks. ....oovvveviieri s 0.252 0.7 0.5 -0.2 0.2 0.7
Frozen noncarbonated juices and drinks™ 2,......... 0.009 0.8 -0.6 -0.5 0.3 -0.6
Nonfrozen noncarbonated juices and drinks®......... 0.343 -0.4 0.2 -0.3 0.0 0.4
Beverage materials including coffee and tea®........... 0.254 -1.9 -0.6 -0.8 0.2 0.1
COHEE s ava s oo S A S A S N ST 0.164 2.7 -0.5 -1.3 0.4 0.3
Roasted coffee™. ... .cvviriiieiieiiieeie e -3.2 -0.6 -1.3 0.5 0.0
InstaRt eBife Y s inn s -6.1 -1.0 -0.2 -1.1 -1.0
Other beverage materials including tea™ 2............ 0.090 -0.5 -1.0 0.6 -0.7 -1.0
Otherdoodat- Rome. ...numaasan s 1.833 0.1 0.0 0.0 -0.2 0.1
SUGET HHl SWeBIS s s s s 0.277 0.1 0.2 -0.8 0.0 0.2
Sugar and artificial sweeteners.........c...oooooine. 0.042 -0.4 0.3 -0.5 -0.1 0.2
Candy and chewing gum™ 2........coiviviiininnnene. 0.181 0.7 0.0 -1.4 0.5 0.0
Other SWEES?. ... . i 0.053 -0.9 1.0 0.2 -2.0 0.8
Eals and 0ilSi..camaismisis v v 0.214 -0.4 -0.5 1.0 -0.7 -0.3
SR Ty s Mt Vo 14 1] T 0.060 0.5 -0.2 2.0 -1.5 0.1
BUH I, e ieite e eee et e e e 2.8 -0.3 3.7 -1.2 0.0
MATGERRE. s oopsmumiimmi i sy -2.8 -0.3 -0.9 -1.3 -0.2

S R (- Lott 2 CTURAS———— 0.051 -2.3 -1.7 -0.2 -0.1 -0.8
Other fats and oils including peanut butter®.......... 0.103 0.0 -0.1 0.7 -0.6 -0.1
Peany bUtiers 2 . smiuimmn 1.2 0.0 1.0 0.1 0.0
Other foods. ...ovvvvvi i 1.342 0.1 0.1 0.0 -0.1 0.1

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure

category, June 2018 — Continued
[1982-84=100, unless otherwise noted]

Relative Unadjiifsgzercent Seasonally adjusted percent change
: importance Jun, ] 1 M

Expenditure category pMay 2017- 2@%— 2%1?;- 2%%- 201333[-

2018 Jun. Jun. Apr. May Jun.
2018 2018 2018 2018 2018

£=:7a1 U] o 1 RPN 0.085 -0.6 0.3 0.3 0.4 -0.1

Frozen and freeze dried prepared foods’.......... 0.235 -0.2 0.1 0.6 0.0 0.1
T T —— 0.309 0.8 0.1 0.6 -0.6 0.1

Spices, seasonings, condiments, sauces......... - 0.270 1.3 0.2 -0.2 0.7 0.2

Salt and other seasonings and spices® °........ 0.9 1.7 -2.3 -0.1 1.9

Olives, pickles, relishes™ ® %._..................... 6.9 2.3 1.3 0.7 23

Sauces and gravies® % ... ... 3.7 0.2 -0.4 1.2 0.2
OfHErFORHIMERS® nss e -0.1 0.5 -0.8 0.8 0.9

Baby f00d™ 2. 0.049 145 0.3 -0.1 1 0.3

Other miscellaneous foods™ ?........................ 0.395 -0.9 -0.1 0.5 -1.0 -0.1
Prapared SAlads ey svismenn 0.7 0.0 -0.6 -2.7 0.0

Food away from home™...........oovviiiiiiiiiiiieiieein 5.957 2.8 0.2 0.2 0.3 0.2
Full service meals and snacks™ 2.............cccoeevennnn. 2.963 2.4 0.1 0.3 0.4 0.1
Limited service meals and snacks™ %............ccoveennnn. 2.530 2.9 0.2 0.1 0.3 0.2
Food at employee sites and schools?....................... 0.179 6.3 0.1 -0.1 0.8 1.1
Food at elementary and secondary schools™ 2 5,...... 57 0.1 0.0 0.2 0.1
Food from vending machines and mobile vendors™ 2. . .. 0.089 32 1.2 0.0 -0.2 1.2
Other food away from home™ 2..........cccceivvvniininnnnns 0.196 4.6 0.0 2.3 0.1 0.0
o L 8.082 12.0 1.0 1.4 0.9 -0.3
Energy commodities. 4.690 24.3 0.3 3.0 1.6 0.6
Fuel oil and other fuels 0.190 20.3 -0.2 1.8 0.0 1.6
FRBEDIL cormnamsanm ossmme i s e S e 0.116 30.8 0.5 2.7 -0.7 2.9
Propane, kerosene, and firewood® 0.074 7.6 -1.2 -0.3 1.2 -0.2
MBOFFEL covivsvmm s R s e 4.500 243 0.3 3.0 1.7 0.6
Gasoline ol TYHBES). suvesrmmssmmmravas pes 5 4.408 24.3 0.3 3.0 1.7 0.5
Gasoline, unleaded regular®. ............covvvveenenn.. 24.8 0.3 2.9 1.5 0.6
Gasoline, unleaded midgrade® 7 22.7 0.6 1.3 2.6 0.8
Gasoline, unleaded premium®..........covviieenennnn.. 21.0 0.5 3.0 1.4 0.3

OB MOIBr UBIE s v s 0.093 286 1.7 2.6 2.1 1.7
Energy senvices®.........ooiiiiiii 3.392 -0.6 2.0 -0.5 -0.1 -1.5
Electricity® 2.628 -0.1 2.8 -0.6 0.1 -1.4
Utilty{piped) 88 SBNIEE vemmmammmrmmsyrsanss 0.764 -2.1 0.7 -0.4 -0.6 -1.7
All items less food and energy.......cccoeevivuiiiieeiininnns. 78.706 2.3 0.1 0.1 0.2 0.2
Commodities less food and energy commodities............ 19.735 -0.2 -0.4 -0.1 -0.1 0.0
Household furnishings and supplies®....................... 3.359 <1.2 -0.2 0.6 -0.6 -0.2
Window and floor coverings and other linens™ ?........ 0.261 0.4 -0.8 -0.2 -1.3 -0.8
Floor coverings™ 2.......c..vvivieiiineiiieiiieeieeeeaness 0.057 2.3 -1.5 1.3 0.7 -1.5
Window coverings™ 2 0.047 -3.3 -2.1 1.3 -0.9 -2.1

Other inens™ 2. ... e eeeaeaas 0.157 1.1 -0.1 -1.1 -1.6 -0.1
Furmituteaid Beddiig o annaormssnans 0.883 0.0 0.1 1.1 -0.3 0.2
Bedroom furniture’. ... 0.318 0.2 0.7 0.1 -0.8 0.7

Living room, kitchen, and dining room furniture™ 2. .. 0.430 0.8 -0.2 2.1 0.7 -0.2
OB UERITE S v s aa s 0.124 -3.0 -0.1 0.7 1.7 0.4
Infants' furniture™ > 5., -2.3 0.9 0.9
APPlIENEES s e s R 0.213 1.1 0.1 2.1 0.3 0.0
Major appliances?. .........covviiiiiiiiiieeiiieiieaans 0.079 5.6 -0.4 4.8 1.8 0.2
Laundry equipment®...........oooiiiiiiii 13.1 1.8 9.6 7.4 1.8

OB ADPIAREESS v s oy 0.131 -1.0 0.4 0.6 -0.8 0.2

Other household equipment and furnishings®........... 0.512 -7.9 -1.9 0.0 -1.4 -1.7
Clocks, lamps, and decorator items™.................. 0.275 -12.2 -0.3 -0.8 -3.1 0.3
Indoor plants and flowers™............ccoceviiiiennn, 0.094 -0.1 -1.6 -0.4 0.7 -1.9
Dishes and flatware™ 2, ... ..ooiieiiieiieeieene 0.059 -8.4 -8.2 3.2 1.1 -8.2
Nonelectric cookware and tableware®................. 0.084 -2.4 -2.6 0.8 0.3 2.6

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure

category, June 2018 — Continued
[1982-84=100, unless otherwise noted]

Relative Unadjgﬁt:r?ggercent Seasonally adjusted percent change
; importance n. M Mar. Apr.
B sRtg ey May 2Jou1 7- 20%- 2018- 2028- 2%?‘8/-
2018 Jun. Jun. Apr. May Jun,
2018 2018 2018 2018 2018
Tools, hardware, outdoor equipment and supplies®.. .. 0.665 -0.7 -0.1 0.1 -1.0 0.2
Tools, hardware and supplies™ ®..............ccceevens. 0.196 0.3 0.4 0.2 -0.9 0.4
Outdoor equipment and supplies®...................... 0.308 -1.3 -0.5 0.2 -0.9 -0.1
Housekeeping supplies’..........ocoeivieivieiiieinnnn. 0.826 0.1 0.3 0.6 -0.5 0.3
Household cleaning products®..............coocuvnn.n. 0.329 0.6 0.3 1.4 0.2 0.4
Heisetiold. paper prodiuste™ 2 csmmmm o s 0.216 -1.4 0.0 0.6 -0.7 0.0
Miscellaneous household products™ 2................. 0.280 0.8 0.6 0.1 -1.2 0.6
ADDETEL sy i s s e R T T 3.147 0.6 -2.3 0.3 0.0 -0.9
Mems.and boys" appaisl.owoswassnenomasams 0.764 0.9 -1.8 0.0 -1.2 -0.1
Men's apparel........cooeiiniiiiiiii e 0.594 -1.3 -1.5 -0.6 -1.7 0.1
Men's suits, sport coats, and outerwear............ 0.106 -4.8 2.6 0.7 -4.3 -0.3
Men's furnishings. .......ccovviiiiiiiiini s 0.150 -0.7 -0.1 -0.1 -0.4 0.3
Men's shirts and sweaters®........................... 0.172 -1.1 -2.1 0.1 -3.0 0.5
Men’s pants and shomMs....c.oviviiviimmsianaiinn 0.158 -0.1 -1.4 -1.0 0.0 0.2
Boys’ @pparel. ........ccoiviiiiiiiiieeeee 0.170 10.2 -3.1 1.3 14 2.2
Women's and girls’ apparel.... 1.312 0.8 -3.3 1.2 0.9 -1.4
Women’'s apparel..........cocoviiiiiiiiiiiiiiniianans 1.128 0.8 -3.0 0.9 T -1.2
Wonigh'a olfefWeal s s s 0.071 -4.3 -3.5 4.5 -2.5 0.5
Womien's dreéssesessmmnsismmerss s 0.139 2.7 -6.1 29 -0.8 -3.5
Women's suits and separates® 0.599 1.2 -2.0 0.5 1.6 0.1
Women's underwear, nightwear, sportswear and
ACCEEEOHEE Ly convimmninsr s s 0.305 -1.3 -3.6 0.0 0.6 -3.4
Girls" apparel........c.oooiiiiiiiii e 0.184 -0.6 -4.7 3.0 -0.2 -2.6
Eaolear. svananasiimn s s s isimms 0.679 -1.3 -1.6 -0.9 -0.7 -0.4
LTS TOOMWBAT s s vsmimmm i mia v s T s 0.218 -0.9 2.1 -0.2 -0.6 -2.1
Boys’ and girls' footwear...............ooooviiiiii.n 0.159 1.2 -2.4 1.8 -2.3 -1.0
Women's fOOtWeRaT ., vociusvsssisasivsns s s assiiviiny i 0.303 -1.9 -0.8 -2.5 -0.9 1.5
Infants’ and toddlers’ apparel.............cccovieiriniins 0.139 9.4 -0.7 1.2 2.5 1.0
Jewelry and watches®...........ccovvviiiiiiiiiieenen, 0.253 -1.3 -1.9 -1.1 -0.3 -2.5
Watches! S wma s s 0.097 1.1 -1.5 1.4 -1.1 -1.5
JEWEINYE. oo 0.155 2.7 -2.1 -1.4 0.7 -3.7
Transportation commodities less motor fuel®.............. 6.611 -0.4 0.2 -0.9 0.1 0.5
N B IEIES, e swmermmsmsamnm s N NS 3.724 -0.5 0.1 -0.5 0.3 0.4
New cars and trucks® ®........cooieiiiiiieninciinnnn. -0.5 0.1 -0.5 0.4 0.4
NBWIBAIET oo vt s s e i S s TS -0.7 0.2 -0.4 0.5 0.4
New trucks® 1T e -0.4 0.1 -0.6 0.3 0.4
Used Gars and thiBke: cmvme s aisiiasss: 2.395 -0.7 0.4 -1.6 -0.9 0.7
Motor vehicle parts and equipment’...................... 0.379 0.3 0.1 -0.3 0.6 0.1
T 0.226 -1.6 0.7 -0.7 0.8 -0.7
Vehicle accessories other than tires™ 2................ 0.153 3.0 1.3 0.4 0.2 1.8
Vehicle parts and equipment other than tires™ ... 2.1 0.9 -0.5 0.4 0.9
Motor oil, coolant, and fluids™ ®...................... 6.4 19 2.2 1.1 1.1
Medical care commodias. . ..covoivivivsnsmiis i v i 1.730 2.4 0.4 -0.2 1.3 0.2
Medicinal drugs™ ®......ooeiiii e 1.673 2.4 0.4 -0.3 0.8 0.4
Prescription drugs® 1.330 82 0.4 0.1 1.4 0.3
Nonprescription drugs™ ®.....oveeveiiiiiiiiieiiiienss 0.343 -0.6 0.3 -0.4 0.0 0.3
Medical equipment and supplies™ °..............c.oo.0es 0.057 0.9 0.0 -0.3 25 0.0
Recreation commodities®...............ocoviiiiiiiiiiiniinnns 1.818 -3.2 -0.2 -0.3 -0.7 -0.2
Video and audio preducts® 0.240 -13.6 -0.4 -0.8 -0.8 -0.6
TelEVISION S wvsamemmsnimvs s R 0.110 -19.1 0.1 -2.0 -1.7 -0.7
Other video equipment?...........ccoovvieeiieieio... 0.028 -2.5 -1.6 152 0.1 -0.6
Audio equipment’........ciiiiiiiii e, 0.044 -14.5 -1.3 0.1 0.7 -1.3
Recorded music and music subscriptions™ 2......... 0.050 -3.3 -0.1 -0.2 -0.9 -0.1
Pets and pet products™..........oooviiiiiiiiiieeee 0.600 0.7 0.1 0.7 0.3 0.1

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure

category, June 2018 — Continued
[1982-84=100, unless otherwise noted)]

Relative Unad“éﬁt::gg Gicen Seasonally adjusted percent change
) importance n. r. -
EXpRvERILFS: calegty pMay 2J0u1 2 e 2%?8- 2?)223- 2“3%-
2018 Jun, Jun. Apr. May Jun.
2018 2018 2018 2018 2018
T B 0.4 0.1 0.3 0.0 0.1
Purchase of pets, pet supplies, accessories™ 2 2. ... 1.3 0.2 1.2 0.6 0.2
SN E00UE s e R e es sdi s 0.492 0.1 0.4 -0.9 -0.8 0.5
Sports vehicles including bicycles™..................... 0.279 1.8 0.7 0.2 -1.8 0.7
Sports equUIPMENt.. ..o 0.205 -2.2 0.0 -0.6 -0.8 0.5
Photographic equipment and supplies................... 0.034 -6.3 -5.7 1.0 -2.5 5.7
Film and photographic supplies™ # ...................
Photographic equipment® ®............ooiiiiieean.l, -4.9 -4.6 1.0 -2.8 -4.8
Recreational reading materials’..............c.oeevviinins 0.113 1.5 -0.2 0.5 -0.3 -0.2
Newspapers and magazines" ®........................ 0.068 0.2 0.2 -0.4 -0.6 0.2
Retraational bookE" Suamananwinmsiniss 0.045 3.5 -0.8 1.9 0.1 -0.8
Other recreational goods?...........ccoeeeeiiniainnnnn.n. 0.339 -8.2 -0.9 -1.4 -1.8 -0.7
e P 0.269 -10.2 -1.3 -1.6 =21 -1.1
Toys, games, hobbies and playground
BAUBIIENE " o vevvem o s s -10.4 -1.1 -1.5 -2.4 -1.0
Sewing machines, fabric and supplies™ 2............. 0.023 Z.5 1.8 -0.1 -0.3 1.8
Music instruments and accessories™ %................ 0.035 -1.6 0.1 -0.5 -1.1 0.1
Education and communication commodities®.............. 0.556 -2.4 -1.0 -0.2 0.7 -0.9
Educational books and supplies..............ccceuvennnn. 0.134 2.8 -1.56 0.1 3.7 -1.6
CGollegetexthianke’ ™ W, i 2.3 -1.3 -0.8 33 -1.3
Information technology commodities®.................... 0.421 -4.1 -0.8 -0.3 -0.3 -0.6
Personal computers and peripheral equipment®. .. .. 0.318 -3.7 -0.9 -0.2 0.2 0.7
Computer software and accessories™ 2............... 0.024 -4.5 0.3 0.4 -1.2 0.3
Telephone hardware, calculators, and other
consumer information items™ 2................cc...s. 0.079 -6.2 -0.6 -0.8 -1.6 -0.6
Alcohiolic DEVErages. .« o v imvismvavias v vaavas 0.960 1.7 0.3 0.3 -0.2 0.5
Alcoholic beverages at home................cocoeevinn.n. 0.597 17 0.3 0.5 -0.3 0.7
Beer, ale, and other malt beverages at home........ 0.265 1.9 0.3 0.1 0.0 0.8
Distilled spirits at home................... 0.080 -0.5 -0.4 0.0 0.6 -0.1
Whiskey at home™ ... -1.9 0.8 -0.3 -0.2 0.8
Distilled spirits, excluding whiskey, at home' *.... -0.3 -0.9 -0.2 0.1 -0.9
Wine at home......ooovviiiviiiiiiiiece e 0.252 2.1 0.4 1.0 -0.8 0.7
Alcoholic beverages away from home'.................. 0.363 1.9 0.4 0.1 0.1 0.4
Beer, ale, and other malt beverages away from
O 52, s s s s e v sy 1.2 0.3 0.2 0.1 0.3
Wine away from home™ 2 2 ... ... ....ccceeinnn. 1.9 0.6 0.2 -0.3 0.6
Distilled spirits away from home™ > *,................. 2.5 0.1 -0.1 0.2 0.1
Other GOOTS. .. uvuivieii e 1.555 0.9 -0.3 0.6 0.0 -0.4
Tobacco and smoking products............ccceeeviinnne.. 0.646 3.0 0.0 1.3 0.4 -0.4
GIgArBHESS: v s st T s 5505 0.573 2.9 0.0 1.4 0.5 -0.5
Tobacco products other than cigarettes™ 2........... 0.068 4.4 0.7 0.3 -0.8 0.7
Personal cafg products’. s 0.692 -0.3 -0.4 0.0 -0.1 -0.4
Hair, dental, shaving, and miscellaneous personal
care products™ 2. ..o 0.378 -0.6 0.1 -0.6 -0.1 0.1
Cosmetics, perfume, bath, nail preparations and
B MEATE s s it s bane 0.307 0.0 -0.9 0.7 -0.2 -0.9
Miscellaneous personal goods?..............cc.oevvvennnn. 0.218 -2.1 =1.0 0.9 -1.0 -0.6
Stationery, stationery supplies, gift wrap®............. 1.2 -0.1 0.6 0.3 0.4
[Afants B UIPITENE S s nn g i i -5.0 -3.3 0.3 -2.9 -3.3
Services less energy Services..........coceveeenenannns i 58.971 3.1 0.2 0.2 0.3 0.2
Sheltetunvmmmpansnmaass . 32.707 3.4 0.2 0.3 0.3 0.1
Rent of shelter™ ay 32.335 3.4 0.2 0.3 0.4 0.1
Rent of primary residence®..............coevvviviinnnns 7.753 3.6 0.3 0.4 0.3 0.3
Lodging away from home?...........c.coeiveiinians.. 1.041 1.6 -1.7 0.7 2.9 -3.7

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure

category, June 2018 — Continued
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A Unadjﬂigeggzercent Seasonally adjusted percent change
; importance . Ma Mar. ; M
FapeRiireaiagon! pMay Q%Ju1n7- 201 ?3’ 2018- 2}3%- 20?5-
2018 Jun. Jun, Apr. May Jun.
2018 2018 2018 2018 2018
Housing at school, excluding board® **............ 0.112 2.0 0.1 0.2 0.1 0.2
Other lodging away from home including hotels
ANEROEIS s pvvravsm orss s T 0.930 T2 -1.9 0.8 3.3 -4.1
Owners’ equivalent rent of residences® %,........... 23.541 3.4 0.3 0.3 0.2 0.3
Owners’ equivalent rent of primary
reSidenee™ v s 22,227 3.4 0.3 0.3 0.3 0.3
Tenants' and household insurance™ 2................. 0.372 i 0.2 0.1 0.8 0.2
Water and sewer and trash collection services®........ 1.071 3.5 0.3 0.4 0.4 0.4
Water and sewerage maintenance®.................... 0.810 3.3 0.2 0.3 0.3 0.4
Garbage and trash collection™ ™. . ..ciiiiiiiinnnnn, 0.261 3.8 0.5 0.8 0.9 0.5
Household operations™ ... .......cccovveeiieiiinninnns 0.868 6.2 0.3 0.1 0.6 0.3
Domastic SeVicas" . inmimsss s 0.301 -0.7 0.0 1.2 -0.7
Gardening and lawncare services™ %.................. 0.286 7.8 14 0.6 0.0 1.1
Moving, storage, freight expense®.............ccvun.n. 0.100 9.6 0.9 -0.8 0.5 -1.4
Repair of household items™ ... ...ocooiiiinan. 0.107 6.2 0.1 0.0 0.0 0.1
Medical care Services. .......ccovvveiiiiiiiiieiiiininanns 6.894 25 0.2 0.2 -0.1 0.5
Professional senvices.......c.oooviiiiiiiiiiiiiiiiiinnns, 3.256 1.5 0.0 0.2 -0.2 0.1
Physicians’ services®.................coiiiiiiiiiin. 1.736 0.9 -0.1 0.0 0.1 0.0
DBHEI SEWBEE v o s 0.788 3.4 0.1 0.1 -0.5 0.3
Eyeglasses and eye care™ ®...........ooiiini 0.315 1.9 0.2 0.1 -0.4 0.2
Services by other medical professionals™  ©.... .. 0.417 0.7 0.1 0.2 0.1 0.1
Hospital and related services..........cocovvvieniinnn. 2.589 4.5 0.5 0.1 0.4 0.7
Hospital services® ™. ... ...cooiiiiiiiiiceians 2,314 4.7 0.5 0.2 0.5 0.8
Inpatient hospital services® " °................... 4.2 0.5 0.1 0.4 0.8
Outpatient hospital services® * €. ...ccceueneee. 4.3 0.5 -0.1 0.4 0.8
Nursing homes and adult day services® ™......... 0.190 2.9 0.0 0.2 0.4 0.2
Care of invalids and elderly at home™ 5............ 0.086 0.2 0.2 -0.6 -0.5 0.2
Health insurance™ ©.......oovviiieeiieieeeeieieean, 1.049 0.5 0.1 -0.1 0.0 0.1
Transportation SEVIEes. o mmnnmmimnna i 5.979 3.7 0.2 -0.4 0.0 0.2
Leased cars and trucks™ 2. v i 0.641 5.7 1.6 -0.6 0.5 1.6
Car and truck rental®.............ccviveeiriiiininiinnnns 0.112 7.6 5.1 -0.6 -3.0 1.5
Motor vehicle maintenance and repair’............... 1.107 2.3 0.3 0.3 0.2 0.3
Motor vehicle body work'..............cccocooiiii. 0.055 2.9 0.0 0.2 0.3 0.0
Motor vehicle maintenance and servicing’......... 0.622 2.9 0.3 0.3 0.3 0.3
Motor vehicle repair’ 2. ....c.ocooiiiiiiiiiinnnes 0.367 1.3 0.3 0.2 -0.1 0.3
Motor vehicle insurance.............ooovvvieeneiennnnn.. 2.376 7.6 0.1 -0.2 0.4 0.3
Motor vehicle fees™ 2..........ccovvviiiiiiiinueiinninnn. 0.541 1.9 -0.3 0.1 0.5 -0.3
State motor vehicle registration and license
fBES & % 0.279 1.4 0.0 0.0 0.0 0.0
Parking and other fees™ 2.............covivivinnnns 0.245 26 -0.7 0.1 1.1 -0.7
Parking fees and tolls® ®..........cooiiniininnnn. 23 0.1 0.2 0.1 0.3
Automobile service clubs™ 2 2 .. ... ... -0.5 0.1 0.6 -0.5
Public:transportation:usssannenannaeanss 1.202 2.7 -0.7 -1.6 -1.2 -0.8
b2 (]38 1211 L O SO 0.745 -5.9 -0.7 2.7 -1.9 -0.9
Other intercity transportation...............ccc.vveee.. 0.169 1.3 -0.2 0.1 =12 -1.3
fitefey BUSTEE" > *omseneesmsmemmmenns 1.2
Intercity train fare™ %o
SHIPHAE" o s 1.4 -0.4 -0.5 -1.5 -0.4
Intracity transportation”...............ccoeivininnnn.. 0.280 1.0 -1.0 0.1 0.4 -1.0
Intracity mass transit™ * 2., 2.6 0.1 0.0 0.0 0.1
Recreation SEVICEs® ey i 3.827 2.3 0.5 -0.4 0.4 0.4
Video and audio services®. ..........ocveiiiiiiiiininnns 1.583 1.3 -0.1 -0.5 0.1 -0.1
Cable and satellite television service............. 1.495 1.2 0.0 -0.5 0.0 0.0

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure

category, June 2018 — Continued
[1982-84=100, unless otherwise noted]

Relative Unad‘iil::gzemem Seasonally adjusted percent change
) importance ) M 3 4
FApERrecehlagon; IJIVIaly S 2018- 2015. 2%?2!- L
2018 Jun. Jun, Apr. May Jun.
2018 2018 2018 2018 2018
Video discs and other media, including rental of
o 0.088 2.9 -1.3 0.0 0.9 -1.3
Video discs and other media™ 2 2, ,.............. 0.2 -2.5 -0.3 12 -2.5
Rental of video discs and other media® 2 2... .. 3.7 -0.2 1.1 0.2 -0.2
Pet services including veterinary®...................... 0.411 3.0 0.2 0.0 0.6 0.3
Petservices™ 2 2. .. .......ociiiiinnn, 3.9 0.1 -0.1 25 0.1
Veterinarian services® ®.................... 2.8 0.2 0.1 0.1 0.3
Photographers and film processing™ # 0.038 -1.2 0.2 0.2 0.7 0.2
Photographerfees™ * %, ... ..o 1.4 0.3 0.3
il o e essIAg 28 Sy s s s 7.1 0.5 0.4 0.1 0.5
Other recreation services®...............ooeevveeiinn.... 1.794 3.1 1.0 -0.5 0.5 0.8
Club membership for shopping clubs, fraternal, or
other organizaticns, or participant sports
[ e 0.663 2.9 0.1 -0.6 0.2 0.1
AdMISSIONSL s vnavmssmvmers e s 0.647 4.1 2.4 -0.2 1.1 1.8
Admission to movies, theaters, and
conCents "2 2 3.0 1.0 -0.6 0.7 1.0
Admission to sporting events™ 22, ... 5.4 2.9 0.3 iy 29
Fees for lessons or instructions™ .................. 0.215 1.8 -0.1 -0.4 -0.2 -0.1
Education and communication services®................. 5.997 1 0.3 0.0 0.4 0.3
Tuition, other school fees, and childcare.............. 2.834 2.0 0.3 0.2 0.2 0.3
College tuition and fees............coooovviiii . 1.565 15 0.3 0.1 0.2 0.3
Elementary and high school tuition and fees...... 0.324 3.6 0.3 0.3 0.1 0.4
Child care and nursery school™..................... 0.796 1.6 0.3 0.1 0.2 0.4
Technical and business school tuition and fees®... 0.032 2.6 0.2 0.2 0.6 0.2
Postage and delivery services®.............cccevvnnn, 0.108 2.5 0.0 0.5 0.4 0.2
POStage. ....oovii e 0.094 2.0 0.0 0.5 0.4 0.2
DelVen) SEIICESS «.uv v ivoroiiianiti neiisisssns dvans 0.014 6.9 0.2 0.1 0.5 0.4
Telephone services™ 2., . .cviviiviiiiriiiiiiienens, 2.276 0.6 0.0 0.0 0.1 0.0
Wireless telephone services™ 2...................... 1.707 0.3 0.0 0.0 0.1 0.0
Land-line telephone services™ °,.......ccoevvvnene.. 0.569 1.3 0.3 0.2 0.2 0.3
Internet services and electronic information
PrOVIGEIS®. ..ot 0.770 -1.3 1.1 -0.7 1.5 1.3
Other personal services %, .....cccoocviviiviniiiniinnnnn. 1.628 3.6 0.3 1.0 0.1 0.3
Personal care senvices’.......cccoovviviiiiieaniininnnnn. 0.620 3.4 0.8 0.4 0.2 0.8
Haircuts and other perscnal care services' 2...... 0.620 3.4 0.8 0.4 0.2 0.8
Miscellaneous personal services................o..... 1.007 3.7 0.1 1.3 0.0 -0.1
Legal services™ ®........ooiiiiiiiii 0.305 35 0.0 0.0 0.2 0.0
Funeral expenses™ ®...........ccooiiiiiiiiiinininns 0.127 1.9 0.2 0.3 0.2 0.2
Laundry and dry cleaning services™ %............... 0.236 2.5 0.3 0.5 -0.1 0.3
Apparel services other than laundry and dry
cleaning "2 .. e 0.028 -0.1 0.7 0.0 0.1 0.7
Einaneial Servicss® e sy 0.240 6.1 0.2 4.6 0.1 -0.4
Checking account and other bank
services™ Pt e 9.9 0.0 0.5 0.0 0.0
Tax refurn preparation and other accounting
1868 " Y rsmrrnerae s e e 6.5 0.2 7.9 0.4 0.0

' Not seasonally adjusted.

2 Indexes on a December 1997=100 base.

¢ Special index based on a substantially smaller sample.

“ Indexes on a December 2007=100 base.

* Indexes on a December 2005=100 base.

% Indexes on a December 1986=100 base.

7 Indexes on a December 1993=100 base.

g Th!i_s inidex series was calculated using a Laspeyres estimator. All other item stratum index series were calculated using a geometric means
estimator.



? Indexes on a December 2009=100 base.
'° Indexes on a December 1990=100 base.
" Indexes on a December 1983=100 base.
"2 Indexes on a December 2001=100 base.
'3 Indexes on a December 1982=100 base.
'* Indexes on a December 1996=100 base.
NOTE: Index applies to a month as a whole, not to any specific date.



Table 3. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, special aggregate indexes,

June 2018
[1982-84=100, unless otherwise noted]

F_lelative Unadjusted indexes Unadjl.éitae:ggercent Seasonallycﬁ;j#;;ed percent
i ; P sl Jun, Ma Mar. Apr. Ma
Special aggregate indexes Sy | dun. May | Jun. | 2017 | 2018 | 2016 | 2016- | 2018
2018 2017 2018 2018 Jun. Jun. Apr. May Jun.
2018 2018 2018 2018 2018
All itemns lessood..commsrmimermmomeeamsss 86.788  244.218 251.333 251.775 3.1 0.2 0.2 0.2 0.1
All items less shelter........oocviiiiiiiiiininnnnns 67.293  227.149 232,727 233.054 2.6 0.1 0.2 0.1 0.1
All items less food and shelter..................... 54.081 221.230 227.240 227.608 29 0.2 0.1 0.2 0.1
All items less food, shelter, and energy.......... 45,999  226.730 229.929 229.953 1.4 0.0 -0.1 0.1 0.2
All items less food, shelter, energy, and used
carsand trUoks, ..o spmsammpe sy 43.604  232.013 235.546 235.517 1.5 0.0 0.0 0.1 ot
All items less medical care 91.376 233.945 240.391 240.756 2.9 0.2 0.2 0.2 0.1
All items less energy.............. 91.918  250.965 256.112 256.325 21 0.1 0.1 0.2 0.2
Commodities; v s 37.637 180.720 186.199 185.965 2.9 -0.1 0.4 0.2 0.1
Commodities less food, energy, and used
cars and truckS. ....oovvviviiiiiiiiins 17.340 145761 146.126 145.458 -0.2 -0.5 0.1 0.0 -0.1
Commodities less food........coeeviviieninninnn. 24,425 149960 155.839 155.493 3.7 -0.2 0.4 0.2 0.1
Commodities less food and beverages........ 23.465 146.698 152.599 152.228 3.8 -0.2 0.4 0.2 0.1
SEIVICES. 1t eveeneneeee ettt e e 62.363 308.263 315.957 317.004 2.8 0.3 0.1 0.2 0.1
Services less rent of shelter’.................... 30.028 330.146 335.825 337.420 2.2 0.5 -0.1 0.1 0.1
Services less medical care services........... 55.469  293.274 300.674 301.716 2.9 0.3 0.2 0.3 0.1
Drables .o s 9.979  105.917 104.583 104.636 -1.2 0.1 -0.5 -0.3 0.2
NONHUABIBS s mssnswmmvsnsmmmmmvan sseswaminsmss 27.659 218.331 228.354 227.922 4.4 -0.2 0.7 0.7 0.0
Nondurables less food..........oovvvvivineennn. 14.447 191.808 206.610 205.762 7.3 -0.4 1.3 1.1 0.0
Nondurables less food and beverages........ 13.487 188.528 203.975 203.036 7.7 -0.5 1.4 1.2 0.0
Nondurables less food, beverages, and
APPATEL .ttt 10.340 232,545 255.528 255.799 10.0 0.1 1.1 1.2 -1.0
Nondurables less food and apparel............ 11.300 232.496 253.681 253.990 9.2 0.1 1.0 1.1 -0.8
HOUSING ncnmsn sasmamiussmmmmasarsssasssness | 41:086  2561.629) 287807 258710 2.8 0.3 0.3 0.2 0.0
Education and communication®.................... 6.553 135497 136.261 136.535 0.8 0.2 0.0 0.4 0.2
EGUEATION® csnsnassnmensae i 2.968 251.658 256.090 256.679 2.0 0.2 0.2 0.4 0.2
Communication®. ..........oooviveeeniiinins 3.585 74.365 73.997 74.129 -0.3 0.2 -0.2 0.4 0.2
Information and information processing®.... 3.477 70.511 70.099 70.228 -0.4 0.2 -0.2 0.4 0.2
Information technology, hardware and
services® 1.201 7.669 7.456 7.489 -2.3 0.4 -0.6 0.9 0.6
ReCreation?. ... ..uiveieeeeeieraeanaeeeaeenaanenns 5646 118.518 118.851 119.145 0.5 0.2 -0.4 0.0 0.2
Video and audio®. oo v s 1.823 104713 104.278 104.115 -0.6 -0.2 -0.5 0.0 -0.1
Pets, pet products and services®............... 1.011 169.991 172.437 172.696 1.6 0.2 0.4 0.4 0.2
Fhotography®cavavnassnsiimmmasng 0.074 75.306 74.542 72.656 -3.5 -2.5 0.6 -0.9 =25
Food and beverages.....c..occivivinaiiniiiiiions 14.172 249,398 252.848 253.022 1.5 0.1 0.3 0.0 0.2
Domestically produced farm food............... 6.069  246.227 247.546 247.343 0.5 -0.1 0.4 -0.2 0.1
OB 8BV ICE See v s R e 11.452 346.161 351.181 352.454 1.8 0.4 0.0 0.3 0.3
Apparel less footwear. 2468 117.182 121.606 118.533 1.2 -2.5 0.6 0.2 -1.0
Fuels and utilities..........c.cooveviiiiiiiiiiinn 4.652  241.940 240.911 244.560 14 1.5 -0.2 0.1 -0.9
Household energy: . .covmvemsmnsinmveisinins 3.581 203.481 200.450 204.238 0.4 1.9 -0.4 0.1 -1.3
MEAICAI CAIE. v vvveereaeeierini et ereeiaeaeanns 8.624 474360 484.853 486.019 2.5 0.2 0.1 0.2 0.4
Transportation. v sy ok sisvias 17.090 201.263 214.125 214.679 6.7 0.3 0.2 0.4 0.4
Private transportation............cccovvvivienen. 15.888 195670 209.4%0 210.184 7.4 0.3 0.4 0.5 0.5
New and used motor vehicles®............... 6.985 99.492  98.996  99.447 0.0 0.5 -0.9 -0.1 0.6
Utilities and public transportation.................. 9.436 219.122 218,105 219.554 0.2 0.7 -0.3 -0.1 -0.5
Household furnishings and operations........... 4.227 121.0256 121.571 121.408 0.3 -0.1 0.5 -0.4 -0.1
Other goods and Services............cc.ocevnunnns 3.183 433.121 442710 442.851 2.2 0.0 0.8 0.1 -0.1
POt ICaTE oo v v issrmssmsssmnss s s s 2537 227.018 231,533 231.603 2.0 0.0 0.7 0.0 0.0

" Indexes on a December 1982=100 base.
2 Indexes on a December 1997=100 base.
3 Indexes on a December 1988=100 base.
NOTE: Index applies to a month as a whole, not to any specific date.



Table 4. Consumer Price Index for All Urban Consumers (CPI-U): Selected areas, all items index, June 2018
[1982-84=100, unless otherwise noted)]

Pricin Percent change to Jun. 2018 from: Percent change to May 2018 from:
1C1
Area Schedu?e1 Jun. Apr. May May Mar. Apr.
2017 2018 2018 2017 2018 2018
W8 ety @VBraiBamomnmamimrmersismrdsnavi M 2.9 0.6 0.2 2.8 0.8 0.4
Region and area size?

NOREEASE o s e i e P s M 2.6 0.5 0.0 2.5 0.9 0.4
Northeast - Size Class A.......oovvviiiiiiiiniiiiiiinns M 22 0.3 0.1 2.2 0.6 0.2
Northeast - Size Class B/C*..........cccovoviviiennn... M 3.2 0.7 0.0 2.9 1.2 0.7
New England®. ... ..ccveriiiiiiii e M 0.3 -0.1 0.9 0.4
Middle Atantic®..........oviviiiiiieieie e M 0.5 0.1 0.9 0.4

MIWEST. c. e M &b 0.7 0.2 2.3 0.9 0.5
Midwest - Size Classi Ao M 2.4 0.8 0.3 2.3 1.0 0.5
Midwest - Size Class B/C®.........coovvvvvvininiiinnnns M 2.2 0.6 0.1 2.0 0.9 0.5
East North Central®.........c.coooiiiiiiiiiiiiieeannnn.. M 0.5 0.1 1.0 0.5
West North Central®..............ooocvviiiiiiniinn, M 0.9 0.3 0.8 0.6

SO v s simsmsson o SRR SRR TR M 2.7 0.5 0.2 2.7 0.7 0.3
South - Size Class A....oooiiiiiiiiiiiiiiieeea (M 3.0 0.8 0.3 3.1 0.8 0.4
Southiz Size Class BIC?...couvvsvvnmvsmmsimsues M 2.6 0.4 0.1 2.6 0.6 0.3
South Alantic™. ... M 0.4 0.1 0.5 0.3
East South Central®.............ooiviiiieiiiiiniiann, M 0.4 0.1 0.8 0.3
West South Central®..........cooviiiiiiiiiiieieninnns M 0.8 0.4 1.0 0.4

LI L M 3.6 0.6 0.2 3.5 0.9 0.5
West - Size Class A...oooiniiiieie i M 3.8 0.5 0.2 3.7 0.8 0.4
Wast = Size Glags BIC . covvvvvmmmsnaviess eavinns M 3.2 0.8 0.2 3.0 1.0 0.6
MOUMAIN . .o M 0.8 0.1 1.3 0.7
PHEIE s nonnswmmsssanans M 0.6 0.2 0.7 0.4

Size classes
SO IES A o s e P R A SO M 2.9 0.6 0.2 2.9 0.8 0.4
Size Class B/C . ... M 27 0.6 0.1 2.6 0.8 0.4
Selected local areas

Chicago-Naperville-Elgin, IL-IN-WI...........coooivennne.. M 2.2 0.3 -0.2 2.3 1.1 0.4

Los Angeles-Long Beach-Anaheim, CA.................. M 4.0 0.2 -0.2 4.1 0.8 0.4

New York-Newark-Jersey City, NY-NJ-PA............... M 2.0 0.4 0.1 2.2 0.7 0.4

Atlanta-Sandy Springs-Roswell, GA................ccu0es 2 2.8 1.2

Baltimore-Columbia-Towson, MD® 2 0.9

Detroit-Warren-Dearborn, ML .......o.oovvvvineniiiinnnnn, 2 3.6 1.3

Houston-The Woodlands-Sugar Land, TX................ 2 3.0 1.0

Miami-Fort Lauderdale-West Palm Beach, FL........... 2 4.2 0.5

Philadelphia-Camden-Wilmington, PA-NJ-DE-MD....... 2 1.9 0.2

Phoenix-Mesa-Scotisdale, AZ7.........cceevveeeernann... 2 1.1

San Francisco-Oakland-Hayward, CA 2 3.9 0.9

Seattle-Tacoma-Bellevue, WA.............oovvivviniennn.. 2 3.3 0.8

8t Lolis; MO -lv. oo msmimsiammsisii e s 2 0.9

LI rbEt, AlESKEL svnonmonsmmnss s s R R SR 2 24

Boston-Cambridge-Newton, MA-NH....................... 1 3.2 0.0

Dallas-Fort Worth-Arlington, TX e 1 3.9 1.6

Denver-Aurora-Lakewood, CO.........ooooiiiiiiinn... 1 0.6

Minneapolis-St.Paul-Bloomington, MN-WI................ 1 1.0

Riverside-San Bernardino-Ontario, CA*................... 1 1.0

San Diego-Carlsbad, GA...cvsswmsssmsmnsmie sassvmmsmasin 1 -0.5

Tampa-St. Petersburg-Clearwater, FL®,.........c.oov.... 1 0.4

LI HEWAIE oo s e e 5 1 0.3

Washington-Arlington-Alexandria, DC-VA-MD-WV®, . ... 1 25 0.7

' Foods, fuels, and several other items are priced every month in all areas. Most other goods and services are priced as indicated: M - Every month.
1 - January, March, May, July, September, and November. 2 - February, April, June, August, October, and December.

2 Regions defined as the four Census regions.



% Indexes on a December 1996=100 base.

4 Indexes on a December 2017=100 base.

® Indexes on a December 1986=100 base.

1998 - 2017 indexes based on substantially smaller sample.
" Indexes on a December 2001=100 base.

# Indexes on a 1987=100 base.

NOTE: Local area indexes are byproducts of the national CPI program. Each local index has a smaller sample size than the national index and is,
therefore, subject to substantially more sampling and other measurement error. As a result, local area indexes show greater volatility than the national
index, although their long-term trends are similar. Therefore, the Bureau of Labor Statistics strongly urges users to consider adopting the national
average CPI for use in their escalator clauses.

NOTE: Index applies to a month as a whole, not to any specific date.



Table 5. Chained Consumer Price Index for All Urban Consumers (C-CPI-U) and the Consumer Price Index for
All Urban Consumers (CPI-U): U.S. city average, all items index, June 2018
[Percent changes]

Unadjusted 1-month percent change Unadjusted 12-month percent change
Month Year
C-CPI-U" | CPI-U C-CPI-U’ l CPI-U
Daceiber 2000 v sansmanimennasin 2.6 34
December 2001 1.3 1.6
December 2002 2.0 2.4
Dacembet 2003 cvmnmnmivsvns cis s 1.7 1.9
December 2004 3.2 3.3
December 2005.. ., 2.9 34
December 2006.... 23 2.5
December 2007.... 3.7 41
December 2008.... 0.2 0.1
December 2009.... 2.5 27
December 2010......... 1.3 1.5
December 2011 2.9 3.0
December 2012 1.5 17
December 2013 1.3 1.5
December 2014......ccoviiiiiiriinnnnns 0.5 0.8
December 2015.... 0.4 0.7
January 2016.............. 0.1 0.2 1.1 1.4
February 2016 ccrmuivsrsmmmmmsnanvarsms 0.0 0.1 0.7 1.0
March 2016 0.5 0.4 0.5 0.9
APHL2O1E,: vwsvvmsnsenmsnmrinags 0.5 0.5 0.8 1.1
May 2016...c.evieieiiiiiiie e 0.4 0.4 0.7 1.0
JUAG 2008 s 0.3 0.3 0.7 1.0
July 2016 -0.2 -0.2 0.5 0.8
August 2016....ccoiviiiiiiiiiiinas 0.0 0.1 0.7 1.1
September 2016 0.2 0.2 1.1 1.5
October 2016.............. 0.2 0.1 13 1.6
November 2016............ -0.2 -0.2 1.4 1.7
Dacembén 2016 .o ises wass 0.0 0.0 1.8 2.1
January 2017....ciiiiiiiiee s 0.6 0.6 2.3 2.5
FEbriany 2007 vvermins s i i tie 0.3 0.3 2.6 29
March 2017 0.0 0.1 2.1 2.4
April 2017 0.3 0.3 1.8 2.2
Meaiy 201 7o vassavins 0.1 0.1 1.5 1.9
June 2017, 0.0 0.1 12 1.6
JUR20A T msd et s -0.1 -0.1 1.3 1.7
AUHASEIDIT. .o i 0.3 0.3 1.6 1.9
September 2017, ,...cc00000iisiveimmmmsenss 0.6 0.5 2.0 2.2
OEloEr 2007 v cmmrvaame st -0.1 -0.1 1.8 2.0
November 2017....ccoevvviciiiiiiinnannns 0.0 0.0 2.0 2.2
December 2017, ..cvevviiviiiiiiinniiniins -0.1 -0.1 1.9 21
L= (0] 5 2] 7L 2 0.5 0.5 1.8 2.1
February 2018.........c0oviiieiiiniian.. 0.4 0.5 2.0 2:2
Meifoh 2018 enmsassmss i 0.2 0.2 2.2 2.4
ApHil 2018, .. i 0.4 0.4 2.3 25
May 2018 vnanmannranmsamriaas 0.4 0.4 2.6 2.8
JUNE20BE. s 0.1 0.2 27 2.9

" The C-CPI-U is designed to be a closer approximation to a cost-of-living index in that it, in its final form, accounts for any substitution that
consumers make across item categories in response to changes in relative prices. Since the expenditure data required for the calculation of the
C-CPI-U are available only with a time lag, the C-CPI-U is being issued first in preliminary form using the latest available expenditure data at that
time and is subject to two revisions.

Indexes are issued as initial estimates. Indexes are revised each quarter with the publication of January, April, July, and October data as updated

expenditure estimates become available. The C-CPI-U indexes are updated guarterly until they become final. January-March indexes are final in

January of the following year; April-June indexes are final in April of the following year; July-September indexes are final in July of the following year;

October-December indexes are final in October of the following year.

NOTE: Index applies to a month as a whole, not to any specific date.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

June 2018, 1-month analysis table
[1982-84=100, unless otherwise noted]

One Month
Relative | Seasonally | Seasonally | o . o | Largest (L) or Smallest (S)
) importance | adjusted adjusted o seasonally adjusted
Expenditure category May percent effect on All media!n change since:®
2018 change Items :
May 2018- | May 2018- PO Date Percent
Jun. 2018 | Jun. 2018' | ©hange change
B TR v sa o W RS A R W A SN Ve s R e s S 100.000 0 0.03 S-Mar.2018 -0.1
|6 o T 13.212 0.2 0.023 0.06 L-Apr.2018 0.3
Food gt RoMiBu. s s e e T TR 7.255 0.2 0.012 0.10 L-Apr.2018 0.3
Cereals and bakery products..........coecvvviinineniiinenns 0.952 0.6 0.005 0.25 L-Oct.2015 0.7
Cereals and cereal products........ocevviiiviiniiiiiiinns 0.309 0.3 0.001 0.42 L-Apr.2018 0.4
Flour and prepared flour mixes........cc.cocviaiinnn. 0.041 -0.1 0.000 0.66 L-Apr.2018 1.4
Breakfast cereal®........coccoviiiiiiiiiiiiiineiieans 0.150 -0.2 0.000 0.68 S-Feb.2018 -1.5
Hite: pasia: commbaltsumsmmmmassrmnmmamiany 0.118 1.3 0.002 0.76 L-Feb.2018 1
RICE* & B it rere s e 1.3 1.21 L-Apr.2018 1.5
Bakery products®.........coiiiiiiii e 0.643 0.8 0.005 0.28 L-Jan.2018 T:4
BYEEHY S e i s s AR RS RS 0.191 -0.3 -0.001 0.48 S-Apr.2018 1.3
White bread® ©......oveieeieia -0.4 0.59 S-Apr.2018 -1.7
Bread other than white® ®..............ccccoeenen. -0.1 0.81 S-Apr.2018 -0.8
Fresh biscuits, rolls, muffins®............coevivnnen 0.090 1.3 0.001 0.71 L-Mar.2017 2.2
Cakes, cupcakes, and cookies.............cc.oeeuuns 0.160 2.2 0.004 0.58 L-EVER -
BOOKIOE . o srenmmmmsa s 4.3 0.93 L-EVER -
Fresh cakes and cupcakes™ .. .........coevnnns 0.1 0.69 L-Apr.2018 0.4
Other bakery products 0.202 0.8 0.002 0.53 L-Mar.2017 1.0
Fresh sweetrolls, coffeecakes, doughnuts® ©.... -1.2 0.74 S-Apr.2017 -2.0
Crackers, bread, and cracker products®......... 2.4 0.95 L-Aug.2013 <k
Frozen and refrigerated bakery products, pies,
S, UPNOVErs? sevmonresrmnnamepramisrsessss 0.5 0.71 - -
Meats, poultry, fish, and eggs..........ccovieiiiiiiiinnn 1.609 -0.6 -0.009 0.20 L-Apr.2018 0.7
Meats; poultty, andfishaiccanssnsisminmmmaniinys 1.509 -0.1 -0.002 0.21 L-Apr.2018 0.3
BT v mmmonsi s o ot s A S AR AR 0 0.944 -0.4 -0.003 0.25 L-Apr.2018 0.5
Beefand veal.......cooviiiniiiiiii i 0.429 1.0 0.004 0.34 L-Apr.2018 1.3
Uncooked ground beef®...........cocvvvieninennnn 0.171 0.4 0.001 0.53 L-Apr.2018 1.0
Uncooked beef roasts® ... .......occiiiiinaannn. 0.062 28 0.002 1.08 L-Jun.2017 3.5
Uncooked beef steaks®..............covevienennnns 0.159 0.0 0.000 0.63 L-Apr.2018 1.4
Uncooked other beef and veal* ®................. 0.037 1.4 0.001 0.86 L-Nov.2017 1.5
[ o 1 O 0.295 -1.1 -0.003 0.55 S-Apr.2017 -1.1
Bacon, breakfast sausage, and related
PrOdHEES®: o wns sanuis s s 0.133 -1.4 -0.002 0.68 S-Apr.2018 -2.2
Bacon and related products®.................... 2.1 1.01 S-Nov.2017 -2.6
Breakfast sausage and related products® ©. .. -0.7 1.08 L-Mar.2018 2.5
AT oot tisnam et i A R TR St 0.053 -0.1 0.000 1.44 S-Feb.2018 -1.8
Ham, excluding canned®...............cooivnins -0.4 1.40 S-Feb.2018 26
POPKCHENS v simmm s s ey 0.043 0.4 0.000 1.37 L-Apr.2018 2.9
Other pork including roasts and picnics®......... 0.066 -1.5 -0.001 1.19 S-Apr.2018 -1.8
OHBE MERAIS: i s R 0.220 -2.0 -0.004 0.54 S-Feb.2007 -2.6
ERAARIGREESE s s -1.4 1.43 L-Apr.2018 3.8
Lunchmeats® ©. ... ..oooiiiiiiiiiiiiieiaaanns -1.7 0.54  S-EVER -
Lamb and organ meats® &........ccciiieiiinninnns
Lamb and mutten® = €. . ...
PO, ... .o cnmrssiseiiis bmiidissasimi At AR 0.317 0.2 0.000 0.52 L-Mar.2018 0.5
BRSNS s mramom s s v s RGN 0.260 0.1 0.000 0.62 L-Apr.2018 0.2
Fresh whole chicken® ©............ocoevvininnnns 0.0 1,14 S-Apr.2018 -0.1
Fresh and frozen chicken parts® ®............. 0.3 0.71 L-Apr.2018 0.4
Other poultry including turkey®.............ccvve. 0.057 0.2 0.000 0.89 S-Apr.2018 0.0
Fishiant Seatood. ....uoens niiiisianmmin i Taaies 0.248 0.5 0.001 0.51 L-Mar.2018 1.0
Frosh fish afd s8afa0d% o 0.127 1.3 0.002 0.75 L-Nov.2017 1.3
Processed fish and seafood®...........ccceenin. 0.121 -0.3 0.000 0.64 S-Feb.2018 -1.7

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

June 2018, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
) imiﬂﬁg\;ie adjusted adjusted St:rr:g?rd %easc()n)aliy adiusted( )
Expenditure category May percent effect on All PR change since:®
2018 change Items ‘
May 2018- | May 2018- pee, Date Percent
Jun. 2018 | Jun. 201g' | ©hange change
Shelf stable fish and seafood* ©............... 0.7 1.05 L-Apr.2018 1.4
Frozen fish and seafood®..................c..e -0.8 1.10 - -
EG88: s s i i i b bbb e s 0.100 -7.1 -0.007 0.90 S-0ct.2010 -9.1
Dairy and related products................... 0.725 0.7 0.005 0.28 L-Feb.2017 0.7
MilK® & e 0.198 0.6 0.001 0.38 L-Dec.2016 1.3
Fresh whole milk®................... 0.8 0.56 L-Apr.2018 1.2
Fresh milk other than whole® © 1.3 0.51 L-Apr.2018 1.3
Cheese and related products 0.238 1.4 0.003 0.51 L-May 2014 1.7
Ice cream and related products...........c.cocvvineenne.. 0.102 0.8 0.001 0.75 L-Mar.2018 2.0
Other dairy and related products® °...................... 0.186 -0.5 -0.001 0.56 - -
Eriitsand VagetabloS v 1.279 0.5 0.007 0.30 L-Apr.2018 1.0
Fresh fruits and vegetables.........c.ivvivviiiiiiiinnnnns 1.008 0.7 0.007 0.36 L-Apr.2018 0.9
Fresh fruits......cooeenii i 0.549 1.6 0.009 0.45 L-dan.2018 1.8
0.077 -4.4 -0.003 1.15 S-Apr.2005 -5.0
0.080 -0.4 0.000 0.64 S-Apr.2018 -1.0
0.158 0.7 -0.001 0.75 L-Apr.2018 -0.1
-0.6 1.25 S-Mar.2018 2.7
0.234 5.8 0.014 0.73 L-Jul.2011 7.3
Fresh vegetables 0.459 -0.3 -0.002 0.56 S-Feb.2018 -0.6
Potatoes. ....oveeeiiiii 0.076 1.4 0.001 1.22 L-Oct.2017 1.5
(e T RN 0.058 -3.5 -0.002 1.62 S-Jan.2018 -5.5
R 17 1= RO 0.073 35 0.003 1.10 L-Jan.2018 53
Other fresh vegetables............coeeeviiiieinnnn.. 0.251 -0.6 -0.002 0.69 S-Jan.2018 -0.8
Processed fruits and vegetables®...................... 0.271 -0.1 0.000 0.44 L-Apr.2018 1.4
Canned fruits and vegetables®....................... 0.148 -0.2 0.000 0.65 - -
CANHEE TS i s -1 0.78 S-Mar.2018 -2.6
Cannedl venetablas ™Y o vmnasmasas e 0.1 0.77 L-Apr.2018 0.4
Frozen fruits and vegetables®. ..............c.cccuv. 0.078 -0.4 0.000 0.83 L-Apr.2018 0.3
Frozen vegetables®...........ccccceeuiiiiiiiinnns 0.4 1.00 L-Apr.2018 -0.3
Other processed fruits and vegetables including
B e 0.045 0.2 0.000 0.76 L-Apr.2018 2.7
Dried beans, peas, and lentils* ¢ . ............. -0.4 0.80 S-Mar.2018 -2.1
Nonalcoholic beverages and beverage materials. ........ 0.857 0.3 0.002 0.36 S-Apr.2018 -0.6
Juices and nonalcoholic drinks®..............occvivinnen. 0.603 0.4 0.002 0.41 L-Jan.2018 0.8
CabehatEl Affikeh v annammasnsnsmann 0.252 0.7 0.002 0.77 L-May 2017 1.0
Frozen noncarbonated juices and drinks® 5.......... 0.009 -0.6 0.000 0.73 S-Nov.2017 -0.8
Nonfrozen noncarbonated juices and drinks®......... 0.343 0.4 0.001 0.51 L-Mar.2018 0.4
Beverage materials including coffee and tea®........... 0.254 0.1 0.000 0.61 S-Apr.2018 -0.8
0.164 0.3 0.000 &TF S-Apr.2018 -1.3
0.0 1.08 S-Apr.2018 -1.3
-1.0 0.7 L-Apr.2018 0.2
Other beverage materials including tea® ®............ 0.090 -1.0 -0.001 0.99 S-Aug.2017 -1.4
Othar faodat ROMB v s 1.833 0.1 0.002 0.20 L-Nov.2017 0.3
Sugar and sweets®. ... 0.277 0.2 0.001 0.49 L-Jan.2018 1.3
Sugar and artificial sweeteners...............ccoeeeeee, 0.042 0.2 0.000 0.67 L-Mar.2018 1.0
Candy and chewing gum® ®... . .. ...ccoiiiiiniinnns 0.181 0.0 0.000 0.69 S-Apr.2018 -1.4
Other sweets® 0.053 0.8 0.000 0.84 L-Nov.2017 1.4
Fatsiarid Gilsi caenmpsmneseensrsmivasimrpaians 0.214 -0.3 -0.001 0.44 L-Apr.2018 1.0
Butter and marganne®............c.ccvviiiiiiiiininnnns. 0.060 0.1 0.000 0.88 L-Apr.2018 2.0
BUtter® o mums s anaie 0.0 1.01 L-Apr.2018 3.7
Marganne®.........oeeveeeieieiiri e -0.2 0.98 L-Mar.2018 1.4
Salad dressing®.......cevevviiiniiiieei e 0.051 -0.8 0.000 1.03 S-Aug.2017 -1.4
Other fats and oils including peanut butter®.......... 0.103 -0.1 0.000 0.56 L-Apr.2018 0.7

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
June 2018, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

One Month
Relative Seasonally | Seasonally | o4 | Largest (L) or Smallest ()
! importance | adiusted adjusted b, seasonally adjusted
Expenditure category May percent effect on All media,n change since:®
2018 change Iltems price
May 2018- | May 2018- 2 Date Percent
Jun. 2018 | Jun. 201" | °Nange change

=TT o101 1 e N N 0.0 0.63 S-Mar.2018 -0.9

[0]137=1 68 {101 RS S 1.342 0.1 0.002 0.25 L-Nov.2017 0.4
SOUDE. s R T s G TSR 0.085 -0.1 0.000 1.07 S-Mar.2018 -3.0

Frozen and freeze dried prepared foods®.......... 0.235 0.1 0.000 0.54 L-Apr.2018 0.6

BRABKSTY . e T 0.309 0.1 0.000 0.72 L-Apr.2018 0.6

Spices, seasonings, condiments, sauces........... 0.270 0.2 0.001 0.54 S-Apr.2018 -0.2

Salt and other seasonings and spices™ ©........ 1.9 0.96 L-Jan.2018 2.1

Olives, pickles, relishes™ % ®........ccciiviinnins 23 1.31 L-Jul.2017 i

Sauces and gravies® ©.........oiiiiiiiiieiinns 0.2 0.81 S-Apr.2018 -0.4

Other condiments®..........ccooevuieiniiiiiiinnnns 0.9 0.65 L-Mar.2018 1.8

Baby faod® S e s s 0.049 0.3 0.000 0.52 S-Apr.2018 -0.1

Other miscellaneous foods™ ®.........ocvvvevrinvnnne 0.395 -0.1 0.000 0.41 L-Apr.2018 0.5
Prepared Saiads® %% vunmnuansanassena o 0.0 0.76 L-Feb.2018 1.5

Food away from home®.........ciiiiiiiiiiiiiieiiieiiieeans 5.957 0.2 0.011 0.04 S-Apr.2018 0.2
Full service meals and snacks® S..........ccooiiiiiinnnn. 2.963 0.1 0.004 0.04 S-Mar.2018 0.1
Limited service meals and snacks® ®.............cccoenee. 2.530 0.2 0.006 0.07 S-Apr.2018 0.1
Food at employee sites and schools®. ..........ooovvunnin, 0.179 1.1 0.002 0.38 L-Dec.2017 2.4
Food at elementary and secondary schools® ® ©....... 0.1 0.49 S-Apr.2018 0.0
Food from vending machines and mabile vendors® - 0.089 1.2 0.001 0.1 L-Apr.2016 1.5
Other food away from home® ®...........ccooviiiiiiiiinns 0.196 0.0 0.000 0.09 S-Mar.2018 -0.2
 E13 -1 2 2O -1t 0 o 8.082 -0.3 -0.023 0.08 S-Mar.2018 -2.8
Energy Cotmmoditiescornmsmuvonsmmmmsmaissesg e 4.690 0.6 0.027 0.13 S-Mar.2018 -4.7
Fuel oil and other fuels.........coooiiiiiiiiiiii i 0.190 1.6 0.003 0.33 L-Apr.2018 1.8
Fuel ol sminmnsmemisssiiuusimsrasiosnsivns 0.116 2.9 0.003 0.43 L-Jan.2018 95
Propane, kerosene, and firewood®........................ 0.074 -0.2 0.000 0.48 S-Apr.2018 -0.3
MOtorduel, e sssnssnrnnmm e siii s AR AN AT SR 4.500 0.6 0.024 0.13 S-Mar.2018 -4.9
Gasoline lall WpaE)uummsrmssrmmumomamem 4.408 0.5 0.022 0.13 S-Mar.2018 -4.9
Gasoline, unleaded regular®. ..........c.ooueeevvennn.. 0.6 0.51 S-Mar.2018 -4.8
Gasoline, unleaded midgrade' ©........c...ocvvvenens 0.8 0.51 S-Mar.2018 3.7
Gasoline, unleaded premium®...........cccocvienan. 0.3 0.44 S-Mar.2018 -4.5

Other motor fuels®. . ... ....ooiiiiiiiiiniieceeeeen, 0.093 1.7 0.002 0.15 S-Mar.2018 -1.9
ENergy Semvites s rnaiamasass s 3.392 -1.5 -0.050 0.08 S-Apr.2014 -2.2
Electriity et 2.628 -1.4 -0.037 0.10 S-Apr.2014 -2.8
Wtility {pipsd) gbsseice  sanssnrs i 0.764 -1.7 -0.013 0.08 S-Jan.2018 -2.6

All items less food and energy........cccovviiiiniiiinniiinne e 78.706 0.2 0.128 0.03 = &

Commodities less food and energy commodities............ 19.735 0.0 -0.005 0.08 L-Feb.2018 0.1
Household furnishings and supplies™............cceveeees 3.359 -0.2 -0.006 0.16 L-Apr.2018 0.6
Window and floor coverings and other linens® ®........ 0.261 -0.8 -0.002 0.75 L-Apr.2018 -0.2
Floor COVENNGS™ ..ot iieeeeeeneieneens 0.057 -1.5 -0.001 0.56 S-Dec.2017 -1.9
Window coverings® B oo iy 0.047 2.1 -0.001 0.88 S-Mar.2018 -3.2

Other NENS® .o u s eeeenens 0.157 -0.1 0.000 1.15 L-Jan.2018 5.6
Furniture and bedding............ccociiiiiiiiiiiinn e 0.883 0.2 0.002 0.34 L-Apr.2018 1.1
Bedraom Tl s s e mmnsmmasay 0.318 0.7 0.002 0.52 L-Jan.2018 0.7

Living room, kitchen, and dining room furniture® ... 0.430 -0.2 -0.001 0.45 S-Mar.2018 -0.6

Other FUmitie® conrnnsranninmis sty 0.124 0.4 0.000 0.71 L-Apr.2018 0.7
13T Lo C 111 3011101 O 0.9 0.74 L-Jan.2017 7.6
BEPHBNEEED, 1 v iy msmsmompasssmansinss visie v s s nnans 0.213 0.0 0.000 0.55 S-Feb.2018 -1.5
MEGrBDPIANCEE avasrsmnisss s s T 0.079 0.2 0.000 0.70 S-Feb.2018 -2.7
Laundry equipment®.........ooviiviiiiiieeenns 1.8 1.18 3-Mar.2018 -0.6
Oiherappliahees s s 0.131 0.2 0.000 0.63 L-Apr.2018 0.6

Other household equipment and furnishings®........... 0.512 -1.7 -0.009 0.48 S-Jan.2018 -2.2
Clocks, lamps, and decorator items®................s 0.275 -0.3 -0.001 0.76 L-Feb.2018 -0.2

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

June 2018, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
porionee | adusted | adjusted AR Seasonaly adlusied
Expenditure category May percent effect on All media‘n change since:®
2018 change ltems !
May 2018- | May 2018- B Date Percent
Jun. 2018 | Jun. 201" | c°hange change

Indoor plants and flowers™ . .........oooiiiininnn... 0.094 -1.9 -0.002 0.68 S-Jan.2018 -1.9

Dishes and flatware® ®............ccoceeveervnenniinnnns, 0.059 -8.2 -0.005 1.49 S-EVER -

Nonelectric cookware and tableware®................. 0.084 -2.6 -0.002 0.75 S-EVER -
Tools, hardware, outdoor equipment and supplies®. . .. 0.665 0.2 0.001 0.24 L-Mar.2018 0.2
Tools, hardware and supplies® 5........cocviiiniennns 0.196 0.4 0.001 0.35 L-Febh.2018 1.2
Outdoor equipment and supplies®...................... 0.308 -0.1 0.000 0.30 L-Apr.2018 0.2
Housekeeping supplies®..........cocooeiieiiiiieiiinn... 0.826 0.3 0.003 0.24 L-Apr.2018 0.6
Household cleaning products®..........cccoeeuivnnnnn.. 0.329 0.4 0.001 0.39 L-Apr.2018 1.4
Household paper products® ®...................ceevnes, 0.216 0.0 0.000 0.38 L-Apr.2018 0.6
Miscellaneous household products® ®................. 0.280 0.6 0.002 0.41 L-Mar.2018 11
APPATEL .. ee e 3.147 -0.9 -0.027 0.39 S-Nov.2017 -0.9
Men's and boys’ apparel...........coccvveviiiiiiiiiiinnnn 0.764 -0.1 -0.001 0.72 L-Apr.2018 0.0
Men's apparel......... T e S T R S 0.594 0.1 0.001 0.78 L-Feb.2018 1.3
Men's suits, sport coats, and outerwear.,.......... 0.106 -0.3 0.000 1.68 L-Apr.2018 0.7
MEns fimishings s s s e e 0.150 0.3 0.000 1.45 L-Mar.2018 1.2
Men'’s shirts and sweaters®........................... 0172 0.5 0.001 1.22 L-Feb.2018 4.3
Men's pants and shorts............coovievviiiia 0.158 0.2 0.000 1.28 L-Feb.2018 1.2
Boye appaElsueneerrmerr s s s g 0.170 -2.2 -0.004 1.44 S-Oct.2017 -4.8
Women's and girls' apparel............cooeviiiiniiiannn.. 1.312 -1.4 -0.018 0.60 S-Mar.2018 -2.1
Women's apparel.........ooviiiiiiiiiiiiiii e 1.128 -1.2 -0.013 0.65 S-Mar.2018 -2.5
Women's OUtBIWBAK. ....c.ivivvvveiviavinsivaninanrnns 0.071 0.5 0.000 2,13 L-Apr.2018 4.5
WOmMeN's Aresses. ..o cviiiiiiiiii i 0.139 -3.5 -0.005 1.42 S-Aug.2017 -3.8
Women's suits and separates®....................... 0.599 0.1 0.001 0.87 S-Mar.2018 -4.0

Women's underwear, nightwear, sportswear and

ACCESSOMS®. et 0.305 -3.4 -0.010 1.10 S-Apr.2005 -3.4
Girls' apparel. ........c.oovvininn.ns 0.184 -2.6 -0.005 1.49 S-Jul.2016 -5.2
FOBWB AT oo s s e A e S eV s 0.679 -0.4 -0.003 0.57 L-Mar.2018 1.2
Men's footWear®. ... ..o 0.218 -2.1 -0.005 0.96 S-Dec.2017 -3.6
Boys' and girls’ footwear.....ccoammainias 0.159 -1.0 -0.002 1.01 L-Apr.2018 1.8
Women's TootWEEK, «.comssasssmssmmmm s s 0.303 1.5 0.005 0.80 L-Feb.2018 3.0
Infants’ and toddlers” apparel............ooccoevininn.... 0.139 1.0 0.001 1.24 S-Feb.2018 0.9
devieliy and WatthEs™ covmsmuonsssmmsmnnamasys 0.253 -2.5 -0.006 1.00 S5-Mar.2016 -2.5
Watches® 2 .. i 0.097 -1.5 -0.001 1.52 S-Dec.2017 -4.8
JEWEIR v snvmvmsa e 0.155 -3.7 -0.006 1.22 S-Sep.2001 -3.7
Transportation commodities less motor fuel'®............. 6.611 0.5 0.033 0.09 L-Dec.2017 0.6
New vehicles, i i s s e 3.724 0.4 0.015 0.15 L-Dec.2017 0.5

Mew carsand teke® i mininn s 0.4 0.23 - -
NEW CaISS. .ot 0.4 0.24 S-Apr.2018 -0.4
NEWHERE™Y Lnisnmanassamnnnssinss 0.4 0.21 L-Dec.2017 0.5
Used carsiand trokS s osssmo sasssaamamymay 2.395 0.7 0.017 0.02 L-Dec.2017 0.7
Motor vehicle parts and equipment®...................... 0.379 0.1 0.000 0.28 S-Apr.2018 -0.3
11 T T — 0.226 -0.7 -0.002 0.38 S-Apr.2018 -0.7
Vehicle accessories other than tires™ °................ 0.153 1.3 0.002 0.44 L-Nov.2008 1.7
Vehicle parts and equipment other than tires* €., 0.9 0.38 L-Mar.2018 1.2

Motor oil, coolant, and fluids® ©..........cc.civennee. T 0.90 - -
Medical care commodities.............cooevieiiiiiiiniinn.. 1.730 0.2 0.003 0.25 S-Apr.2018 -0.2
Medieinal Qrige? 12 conrnmsmesms s s 1.673 0.4 0.006 0.26 S-Apr.2018 -0.3
Prescription drugs™™. ..o 1.330 0.3 0.005 0.29 S-Apr.2018 0.1
Nonpreseription diigs B nnnmmainins 0.343 0.3 0.001 0.43 L-Mar.2018 0.9
Medical equipment and supplies® "2...............c..... 0.057 0.0 0.000 0.50 S-Apr.2018 -0.3
Recreation commodities™®............ovivieniiiiiienananss 1.818 -0.2 -0.003 017 L-Mar.2018 0.3
Video and audio products'..........coocvvvivviniiiinnn, 0.240 -0.6 -0.002 0.49 L-Sep.2017 -0.5
TeleVISIONS. « i e e e 0.110 -0.7 -0.001 0.81 L-Jul.2017 -0.6

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

June 2018, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

One Month
Relative Seasonally | Seasonally Standard | Largest (L) or Smallest (S)
‘ importance | 2adjusted adjusted error seasonally adjusted
Expenditure category May percent effect on All media'n change since:®
2018 change ltems :
May 2018- | May 2018- prce: Bt Percent
Jun. 2018 | Jun. 2018" | change change
Other video equipment®.............coocoiiiieieiinn... 0.028 -0.6 0.000 0.85 S-Mar.2018 -0.8
Audio equipment?. ... ... e 0.044 -1.3 -0.001 0.71 S-Feb.2018 -3.1
Recorded music and music subscriptions® °,........ 0.050 -0.1 0.000 0.85 L-Mar.2018 0.3
Pets and pet products®...........ooooiiiiiiiiiieeean 0.600 0.1 0.001 0.23 S-Mar.2018 0.1
i (e o L T T 0.1 0.31 L-Apr.2018 0.3
Purchase of pets, pet supplies, accessories* 5 ©. ... 0.2 0.39 S-Feb.2018 -0.7
Sporting goodS. . ..ovv i 0.492 0.5 0.002 0.29 L-Mar.2018 1.3
Sports vehicles including bicycles®..................... 0.279 0.7 0.002 0.34 L-Mar.2018 1.6
Sports equIPMeNt.......o.viiiiiii e 0.205 0.5 0.001 0.47 L-Dec.2015 0.6
Photographic equipment and supplies................... 0.034 57 -0.002 0.66 S-EVER -
Film and photographic supplies® = €..............
Photographic equipment® ©............cccooiiiiin.en. -4.8 0.69  S-EVER -
Recreational reading materials®........................... 0.113 -0.2 0.000 0.64 L-Apr.2018 0.5
Newspapers and magazines® °........................ 0.068 0.2 0.000 0.95 L-Mar.2018 3.6
Recreational books® ®..........cccciviiiiiiiieniiannen. 0.045 -0.8 0.000 0.97 S-Mar.2018 -0.9
Other recreational goods®...........ccccvvviiiiiieiiiainnss 0.339 -0.7 -0.002 0.46 L-Mar.2018 -0.5
L= SO 0.269 -1.1 -0.003 0.52 L-Mar.2018 -0.4
Toys, games, hobbies and playground
BAUIPMENLT s ininm s s -1.0 0.55 L-Mar.2018 -0.4
Sewing machines, fabric and supplies™ ®............. 0.023 1.8 0.000 1.10 L-Jan.2018 5.2
Music instruments and accessories® ................ 0.035 0.1 0.000 0.68 L-Dec.2017 0.8
Education and communication commedities'............. 0.556 -0.9 -0.005 0.36 S-Sep.2017 -1.1
Educational books and supplies.............c.oooeeiil 0.134 -1.6 -0.002 0.60 S-Dec.2001 -3.0
College textbonks " S -1.3 0.58 S-Sep.2017 -1.9
Information technology commadities™................... 0.421 -0.6 -0.003 0.43 S-Feb.2018 -1.2
Personal computers and peripheral equipment’. .. .. 0.318 0.7 -0.002 0.59 S-Feb.2018 -1.2
Computer software and accessories® 5............... 0.024 0.3 0.000 1.10 L-Apr.2018 0.4
Telephone hardware, calculators, and other
consumer information items® 5....... ...l 0.079 -0.6 0.000 0.70 L-Feb.2018 -0.5
Alcocholic beverages. v samsssnisnmiiins iiiianasin 0.960 0.5 0.005 0.14 L-Nov.2014 0.7
Alcoholic beverages at home...........cccveviiiiiiinnns 0.597 0.7 0.004 0.22 L-Oct.2015 0.7
Beer, ale, and other malt beverages at home........ 0.265 0.8 0.002 0.27 L-Aug.2014 0.9
Distilled spirits at home...........ciccvvivviivviniiiniin, 0.080 -0.1 0.000 0.37 S-Feb.2018 -0.6
Whiskey at home™ ®..........oocoiiiiiiiiiiiiiiannn, 0.8 0.54 L-Jan.2018 1.0
Distilled spirits, excluding whiskey, at home* &, ... -0.9 0.50 S-Jun.2014 -1.0
Winierat HOrE s s e 0.252 g7 0.002 0.46 L-Apr.2018 1.0
Alcoholic beverages away from home®*.................. 0.363 0.4 0.001 0.12 L-Jan.2018 0.5
Beer, alg, and other malt beverages away from
T 0.3 0.18 L-Jan.2018 0.5
Wine away from home* = ®.................... 0.6 0.18 L-Dec.2017 0.7
Distilled spirits away from home™® = €, ..., ............ 0.1 0.15 S-Apr.2018 -0.1
L5111 gl oo LSS 1.555 -0.4 -0.007 0.16 S-Dec.2017 -0.5
Tobacco and smoking products. .........ccceeveenennns. 0.646 -0.4 -0.003 0.14 S-Dec.2017 -0.4
CHGATEHEES ssvnsvainvaim sy S e e e e 0.573 -0.5 -0.003 0.15 S-Jul.2014 -0.8
Tobacco products other than cigarettes® 5........... 0.058 0.7 0.000 0.33 L-Mar.2018 0.9
Personal care products®...........cccoiviviiiiiiiiiinnns 0.692 -0.4 -0.003 0.30 S-Dec.2017 -0.6
Hair, dental, shaving, and miscellaneous personal
BAE Products™ B, o s 0.378 0.1 0.000 0.37 L-Feb.2018 0.6
Cosmetics, perfume, bath, nail preparations and
implements®. ... 0.307 -0.9 -0.003 0.45 S-Dec.2017 -0.9
Miscellaneous personal goods®.............cocevvveninnan. 0.218 -0.6 -0.001 0.75 L-Apr.2018 0.9
Stationery, stationery supplies, gift wrap®............. 0.4 0.77 L-Apr.2018 0.6
Infants’ equipment® & € .. ..., -3.3 0.46 S-Feb.2006 -3.8

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

June 2018, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

One Month
Relative | Seasonally | Seasonally | o . o | Largest (L) or Smallest (S)
) importance adjusted adjusted i seasonally adjusted
Expenditure category May percent | effecton All | = o change since:®
2018 change Items ]
May 2018- | May 2018- prce DiatE Percent
Jun. 2018 | Jun. 2018" | ©hange change
Services less energy Services..........cooiivviiiiiiiniaaiiinnn 58.971 0.2 0.135 0.03 S-Apr.2018 0.2
1] 0 T=1 (= 32.707 0.1 0.046 0.04 S-Oct.2013 0.1
R o SHalE S o sy 32.335 0.1 0.045 0.04 S-Jul.2017 0.1
Rent of primary residence’"..............ooiiiiinennn. 7.753 0.3 0.022 0.03 - -
Lodging away from home®................cooeueenennnn, 1.041 3.7 -0.037 1.24 S-EVER -
Housing at school, excluding board™ ¢,.......... 0.112 0.2 0.000 0.06 L-Apr.2018 0.2
Other lodging away from home including hotels
and MOtelS. ... 0.930 -4.1 -0.037 1.45 S-EVER -
Owners' equivalent rent of residences™ "€........... 23.541 0.3 0.060 0.03 L-Apr.2018 0.3
Owners’ equivalent rent of primary
residence™™ T8 22227 0.3 0.057 0.03 - -
Tenants’ and household insurance® %................. 0.372 0.2 0.001 0.13 S-Apr.2018 0.1
Water and sewer and trash collection services®........ 1.071 0.4 0.004 0.05 - -
Water and sewerage maintenance''.................. 0.810 0.4 0.003 0.06 L-Nov.2017 0.4
Garbage and trash collection® ™...............ccevnee. 0.261 0.5 0.001 0.07 S-Mar.2018 0.1
Household operations™ ®.........cccoiiiiiiiiiiiiinnnnn. 0.868 0.3 0.003 0.32 S-Apr.2018 0.1
Domestic senvices® 5. ..o 0.301 -0.7 -0.002 0.04 S-Mar.2011 -0.8
Gardening and lawncare services® *.................. 0.286 1.1 0.003 0.05 L-Apr.2015 1.8
Moving, storage, freight expense®...................... 0.100 -1.4 -0.001 1.97 S-Dec.2017 -2.2
Repair of household items™ 5.........ccccocviiveenenns, 0.107 0.1 0.000 0.23 L-Feb.2018 5.0
Medical Cara SEIVICHE cusms s s v s 6.894 0.5 0.033 0.09 L-Mar.2018 0.5
Professional semnvices...........coovvvvvviiiriaiiininnn, 3.256 0.1 0.004 0.10 L-Apr.2018 0.2
PhySitiais" SEnices nsmmnnvmnininsar 1.736 0.0 0.000 0.09 S-Apr.2018 0.0
Dental services' . ....coooiiiiiiiii e 0.788 0.3 0.002 0.11 L-Mar.2018 3 B
Eyeglasses and eye care® ®...........ccvvviiinnnns 0.315 0.2 0.001 0.31 L-Feb.2018 0.2
Services by other medical professionals® '™ %, ..., 0.417 0.1 0.000 0.09 - -
Hospital and related services................cooveeenn. 2.589 0.7 0.019 0.12 L-Jan.2018 12
Hospital sevices™ Vs 2.314 0.8 0.019 0.13 L-Jan.2018 1.3
Inpatient hospital services™ "7 ¢ ... ....... 0.8 0.20 L-Jan.2018 1.2
Outpatient hospital services™ €. ............ 0.8 0.32 L-Jan.2018 1.4
Nursing homes and adult day services'™ 7., ... .. 0.190 0.2 0.000 0.12 S-Apr.2018 0.2
Care of invalids and elderly at home* . ........... 0.086 0.2 0.000 0.12 L-Feb.2018 0.8
Health insurance’ % oo 1.049 0.1 0.001 0.08 L-Feb.2018 0.1
Transportation SeVICES . s wwwrsmmiamimvemsssmirs 5.979 0.2 0.011 0.13 L-Mar.2018 0.2
Leased cars and trucks® "5, .. oo, 0.641 1.6 0.010 0.39 L-Feb.2017 2.0
Carand ek Temtal e misvsonmmmesnsne s 0.112 1.5 0.002 1.78 L-Mar.2018 3.0
Motor vehicle maintenance and repair............... 1.107 0.3 0.004 0.15 L-Apr.2018 0.3
Motor vehicle body work®.............ocociiininennns. 0.055 0.0 0.000 0.11 S-Nov.2017 0.0
Motor vehicle maintenance and servicing®......... 0.622 0.3 0.002 0.24 = —
Motor vehicle repair® ®.......occoeiiiiiiiiiiiieinnes. 0.367 0.3 0.001 0.14 L-Feb.2018 0.3
Motor vehicle iNnsurance......c.ocvviiiiiiiiiinicsnanans 2.376 0.3 0.007 0.17 S-Apr.2018 -0.2
Motor vehicle fees™ ... .......ccoiiiiiiiiiiiins 0.541 -0.3 -0.002 0.12 S-Dec.2017 -0.3
State motor vehicle registration and license
fees " s 0.279 0.0 0.000 0.04 - -
Parking and other fees* 5...................ceeenls 0.245 -0.7 -0.002 0.22 S-Dec.2017 -0.7
Parking fees and tolls® ©,................ccooae. 0.3 0.16 L-Mar.2018 0.3
Automobile service clubs® % °.........cooeevnnnens -0.5 0.43 S-Apr.2017 2.4
Public transportation...........ocvvveviiiiiiiiiaens 1.202 -0.8 -0.009 0.36 L-Mar.2018 0.3
Aiilitie 1arBs ornansenpnsamsasass s 0.745 -0.9 -0.006 0.58 L-Mar.2018 0.6
Other intercity transportation.............cc.oovvineen 0.169 -1.3 -0.002 0.56 S-Nov.2017 -1.5
Intercity bus fare® 7 ... ..o
Ftercity Teain fAre™ ¥ Son s ssssvisnsis
Ship fare® 5 & s -0.4 0.82 L-Mar.2018 1.6

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

June 2018, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
, oadanee | adiusted | adjusted | Standard o e
Expenditure category May percent effect on All median change since:?
2018 change Items :
May 2018- | May 2018- price DikitE Percent
Jun. 2018 | Jun. 2018' | ©Nange change
Intracitv ansporation® o s rrvmrsnss 0.280 -1.0 -0.003 0.19 S-Jul.2017 -1.1
Intracity mass transit® "> €, ... 0.1 0.15 L-Feb.2018 0.8
Recreation services'? 3.827 0.4 0.015 0.16 — -
Video and audio services'® 1.583 -0.1 -0.001 0.15 S-Apr.2018 -0.5
Cable and satellite television service™............. 1.495 0.0 0.000 0.14 - -
Video discs and other media, including rental of
T o —— 0.088 -1.3 -0.001 1.26 S-Nov.2017 -3.9
Video discs and other media® ® ®................ -2.5 2.01 S-Nov.2017 -7.6
Rental of video discs and other media® = ©. . ... -0.2 0.14 S-Jan.2018 -0.2
Pet services including veterinary®..............c...eee. 0.411 0.3 0.001 0.11 S-Apr.2018 0.0
Pet services™ % €. e 0.1 0.10 S-Apr.2018 -0.1
Veterinarian services® ©,......vviiiininnenns 0.3 0.13 L-Mar.2018 0.4
Photographers and film processing* ®................. 0.038 0.2 0.000 0.43 S-Apr.2018 0.2
Photographerfees® = € ... ......cooviiiiiiinnn... 0.3 0.06 L-Nov.2017 1.8
Bl processing™ o S vnennsssraeimsam e saii 0.5 0.65 L-Sep.2017 2.1
Other recreation Services®........oovvvvvevervineinnns. 1,794 0.8 0.015 0.29 L-Jul.2017 0.8
Club membership for shopping clubs, fraternal, or
other organizations, or participant sports
fRestE s e 0.663 0.1 0.001 0.22 S-Apr.2018 -0.6
72701 1T - ST PR 0.647 1.8 0.012 0.58 L-Jun.2012 1.9
Admission to movies, theaters, and
CONCEMS "% & i eee e eeeneaaes 1.0 0.46 L-Feb.2018 1.0
Admission to sporting events* > °................ 2.9 1.79 L-Jan.2017 5.5
Fees for lessons or instructions® .. ................ 0.215 -0.1 0.000 0.34 L-Mar.2018 0.3
Education and communication services™................ 5.997 0.3 0.020 0.07 S-Apr.2018 0.0
Tuition, other school fees, and childcare.............. 2.834 0.3 0.009 0.05 L-Sep.2017 0.3
College tuition and fees.........ooovviiiiieiieninnn. 1.565 0.3 0.004 0.06 L-Oct.2017 0.3
Elementary and high school tuition and fees...... 0.324 0.4 0.001 0.08 L-Jun.2017 0.4
Child care and nursery school™..................... 0.796 0.4 0.003 0.09 L-Jan.2017 0.4
Technical and business school tuition and fees®... 0.032 0.2 0.000 0.11 S-Apr.2018 0.2
Postage and delivery services®.............co.eeueanin. 0.108 0.2 0.000 0.02 S-Mar.2018 0.2
POSIAGE. . on ettt et e 0.094 0.2 0.000 0.00 S-Mar.2018 0.2
B B SR T snsemy s s e T 0.014 0.4 0.000 0.32 S-Apr.2018 0.1
Telephone services® ®........coooiiiiiiiiiiiiiiiinns 2.276 0.0 0.001 0.12 S-Apr.2018 0.0
Wireless telephone services® 5...........c..ceiven 1.707 0.0 0.000 0.10 S-Apr.2018 0.0
Land-line telephone services® . .................. 0.569 0.3 0.002 0.21 L-Dec.2017 0.7
Internet services and electronic information
PrOVIBEIS®. ..ot 0.770 1.3 0.010 0.29 S-Apr.2018 0.7
Other personal services® "2........ccciiiiiiiiiiniieninnn. 1.628 0.3 0.005 0.11 L-Apr.2018 1.0
Personal care services®.........ococviiiiininiienennnnn. 0.620 0.8 0.005 0.13 L-Jun.2015 1.6
Haircuts and other personal care services® °...... 0.620 0.8 0.005 0.13 L-Jun.2015 1.6
Miscellaneous personal services....................... 1.007 -0.1 -0.001 0.11 S-Aug.2017 0.1
Legal services® 2. ... 0.305 0.0 0.000 0.07 S-Apr.2018 0.0
Funeral expenses® Lusnmiaamunsansas 0.127 0.2 0.000 0.09 - -
Laundry and dry cleaning services® 5............... 0.236 0.3 0.001 0.16 L-Apr.2018 0.5
Apparel sejvices other than laundry and dry
cleaning %, .o 0.028 0.7 0.000 0.21 L-Jun.2017 1.1
Fitidncial §emices®. e cnmmsmminnseesssarssns 0.240 -0.4 -0.001 0.32 S-Feb.2018 -2.2
Checking account and other bank
SeVICES™ 8 e 0.0 0.02 - -
Tax return preparation and other accounting
F B s R S S 0.0 0.33 S-Mar.2018 -0.4

Special aggregate indexes

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

June 2018, 1-month analysis table — Continued

[1982-84=100, unless otherwise noted]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
_ et | Tadisted’ | adustea | Stendard | LEr0es e
Expenditure category May percent effect on All media'n change since:3
2018 change ltems .
May 2018- | May 2018- B Date Fensent
Jun. 2018 | Jun. 201g" | ¢hange change
All:tems e85 fo0d: .« s s 86.788 0.1 0.105 0.03 S-Mar.2018 -0.1
All items less shelter.....cooooiiiiiiiiiii i 67.293 0.1 0.083 0.03 - -
All items less food and shelter.............ccovieiiiiiiiiininns, 54.081 0.1 0.059 0.04 S-Apr.2018 0.1
All items less food, shelter, and energy..........ccovviviieinnn 45.999 0.2 0.082 0.05 L-Feb.2018 0.2
All items less food, shelter, energy, and used cars and
o L e R T R PRI 43.604 0.1 0.065 0.05 - -
All items less medical Care.........cvvvveiiiiiiiniiiiiiaaiiin, 91.376 0.1 0.092 0.03 S-Mar.2018 -0.1
All items 1855 8Nergy.......ccvuiiinuiiiiiiiiii i 91.918 0.2 0.151 0.03 - -
COMMBAIIEE suusm s v S e 37.637 0.1 0.046 0.05 S-Mar.2018 -0.6
Commoeodities less food, energy, and used cars and
B S oo i S S A SR 17.340 -0.1 -0.022 0.09 S-Mar.2018 -0.1
Commodities less food.........oorieiiiiiiii e 24,425 0.1 0.022 0.07 S-Mar.2018 -1.0
Commodities less food and beverages..............oovvvenne 23.465 0.1 0.017 0.07 S-Mar.2018 -1.0
SIVICES. . et e 62.363 0.1 0.085 0.03 S-Apr.2018 0.1
Services less rent of Sheler'C....c.ivviivsvivevaevesiienrissss 30.028 0.1 0.036 0.05 - -
Services less medical care services........cociiviiiiiiiinnnns 55.469 0.1 0.045 0.04 S-Mar.2017 0.0
DUrabIES. ... 9.979 0.2 0.023 0.08 L-Dec.2017 0.2
NORHUTABIES s v s e T ST ST T 27.659 0.0 -0.003 0.07 S-Mar.2018 -0.7
Nondurables less food..........oooiiiiiiiiiiiiiiiii e 14,447 0.0 0.000 0.11 S-Mar.2018 -1.5
Nondurables less food and beverages...........ccocoveiinnn. 13.487 0.0 -0.006 012 S-Mar.2018 -1.6
Nondurables less food, beverages, and apparel............. 10.340 -1.0 -0.099 0.09 S-Mar.2018 “¥7
Nondurables less food and apparel...........ooevvivvvnninnn, 11.300 -0.8 -0.093 0.08 S-Mar.2018 -1.5
HOUSIG s s s S s e e B S S T e 41.586 0.0 -0.002 0.04 S-May 2015 0.0
Education and communication®.............c..coieeieniniinnns. 6.553 0.2 0.015 0.07 S-Apr.2018 0.0
BHUEAION s s i sssisiais 2.968 0.2 0.006 0.06 S-Apr.2018 0.2
(101031311313 5111114 TR 3.585 0.2 0.008 0.11 S-Apr.2018 -0.2
Information and information processing®................... 3.477 0.2 0.008 0.12 S-Apr.2018 -0.2
Information technology, hardware and services'......... 1.201 0.6 0.007 0.25 S-Apr.2018 -0.6
RECIEAtIONT. ...\ itiiiiit et et e et 5.646 0.2 0.012 0.1 L-Aug.2017 0.2
Video and aldio®. . iiieiiesiiiiss ini ssesoms sersnssssmmnsnens 1.823 -0.1 -0.003 0.15 S-Apr.2018 -0.5
Pets, pet products and senvices®........c.ocoiieiiiviiinennnnins 1.011 0.2 0.002 0.16 S-Mar.2018 0.2
[ e 1oTo =T o] Y PRI 0.074 -2.5 -0.002 0.41 S-EVER -
Food and beVerages. i imaimnriss i 14172 0.2 0.029 0.06 L-Apr.2018 0.3
Domestically produced farm food.......ccovvvviiieaiiinnnn, 6.069 0.1 0.006 0.11 L-Apr.2018 0.4
L L T oL e SRR TP 11.452 0.3 0.038 0.06 - -
Apparel less footwear.. .ocuvnvmanusmms catssmimvaies 2.468 -1.0 -0.024 0.45 S-Mar.2018 -1.1
Fuels and Utilities.......oovieiiiiiie e raeeea s 4.652 -0.9 -0.043 0.06 S-Apr.2014 -1.7
BT T s B e T — 3.581 1.3 -0.047 0.08 S-Apr.2014 2.3
MEICAL GRS s s s s s v e S s RAEaes 8.624 0.4 0.037 0.09 L-Mar.2018 0.4
T A S DO A O s i S o T S R T i et e m s it 17.090 0.4 0.068 0.06 - -
Privates transpofationi qwemsmese sossusssrmssisss it s 15.888 0.5 0.078 0.08 - -
New and used motor vehicles®. ............ccoeieviiniennn. 6.985 0.6 0.044 0.10 L-Dec.2017 0.6
Utilities and public transportation............coovvciiiiiiieann. 9.436 -0.5 -0.051 0.07 S-Mar.2017 -1.1
Household furnishings and operations...............cvvvvvvvenns 4,227 -0.1 -0.005 0.16 L-Apr.2018 0.5
Other goods and ServiCeS....o.vvvvviiiiiiiiiiie i 3.183 -0.1 -0.002 0.10 S-Dec.2017 -0.2
PESONEL GRS corunmnnsmmmrssm sisavs v s v 35 2537 0.0 0.001 0.13 - -

! The 'effect’ of an item category is a measure of that item’s contribution to the All items price change. For example, if the Food index had an effect of
0.40, and the All items index rose 1.2 percent, then the increase in food prices contributed 0.40 / 1.2, or 33.3 percent, to that All items increase.
Said another way, had food prices been unchanged for that month the change in the All items index would have been 1.2 percent minus 0.40, or 0.8
percent. Effects can be negative as well. For example, if the effect of food was a negative 0.1, and the All items index rose 0.5 percent, the All items
index actually would have been 0.1 percent higher (or 0.6 percent) had food prices been unchanged. Since food prices fell while prices overall were
rising, the contribution of food to the All items price change was negative (in this case, -0.1 / 0.5, or minus 20 percent).

# A statistic’s margin of error is often expressed as its point estimate plus or minus two standard errors. For example, if a CPI category rose 0.6
percent, and its standard error was 0.15 percent, the margin of error on this item’s 1-month percent change would be 0.6 percent, plus or minus 0.3
percent.



% |f the current seascnally adjusted 1-month percent change is greater than the previous published 1-month percent change, then this column
identifies the closest prior month with a 1-month percent change as (L)arge as or (L)arger than the current 1-month change. If the current 1-month
percent change is smaller than the previous published 1-month percent change, the most recent month with a change as (S)mall or (S)maller than
the current month change is identified. If the current and previous published 1-month percent changes are equal, a dash will appear. Standard
numerical comparisons are used. For example, 0.8% is greater than 0.6%, -0.4% is less than -0.2%, and -0.2% is less than 0.0%. Note that a
(L)arger change can be a smaller decline, for example, a -0.2% change is larger than a -0.4% change, but still represents a decline in the price
index. Likewise, (S)maller changes can be increases, for example, a 0.6% change is smaller than 0.8%, but still represents an increase in the price
index. In this context, a -0.2% change is considered to be smaller than a 0.0% change.

4 Not seasonally adjusted.

5 Indexes on a December 1997=100 base.

® Special indexes based on a substantially smaller sample. These series do not contribute to the all items index aggregation and therefore do not
have a relative importance or effect.

7 Indexes on a December 2007=100 base.

8 Indexes on a December 2005=100 base.

? Indexes on a December 1986=100 base.

19 Indexes on a December 1993=100 base.

" This index series was calculated using a Laspeyres estimator. All other item stratum index series were calculated using a geometric means

estimator.

2 Indexes on a December 2009=100 base.

13 Indexes on a December 1990=100 base.

' Indexes on a December 1983=100 base.

'* Indexes on a December 2001=100 base.

' Indexes on a December 1982=100 base.

7 Indexes on a December 1996=100 base.

'8 Indexes on a December 1988=100 base.

NOTE: Index applies to a month as a whole, not to any specific date.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

June 2018, 12-month analysis table
[1982-84=100, unless otherwise noted]

Twelve Month

'mif)lzg\;lie Unadjusted Lifnadjustecil Standard Largest (L) or Smallest (S)
; ! ercent effect on All error, f i .3
Expenditure category Moy ghange oms e unadjusted change since:
2018 Jun. 2017- | Jun. 2017- price Date Percent
Jun, 2018 | Jun. 2018’ change® change
B IS oo s e e A T T S S SR R 100.000 2.9 0.07 L-Feb.2012 2.9
[ oo R PPN 13.212 1.4 0.193 0.10 L-Apr.2018 1.4
Food at home 7.255 0.4 0.027 0.16 L-Apr.2018 0.5
Cereals and bakery products............ccocviiiiiiiiiiinnns 0.952 0.5 0.004 0.30 L-Feb.2016 0.6
Cereals and cereal products 0.309 0.0 0.000 0.62 L-Feb.2016 0.3
Flour and prepared flour mixes............o.coivvviine 0.041 1.7 0.001 0.99 L-Apr.2018 2.4
Breakfast cereal.............ooooiiiiiiiiii 0.150 -1.8 -0.003 0.85 L-Jan.2018 -1.1
0.118 1.6 0.002 1.11 L-Dec.2015 2.7
1.6 1.35 L-May 2014 2.6
0.643 0.7 0.004 0.37 L-Apr.2016 1.0
0.191 -0.4 -0.001 0.66 S-Apr.2018 -0.6
-0.8 0.89 S-Apr.2018 -1.0
-0.1 0.89 S-Apr.2018 -0.6
Fresh biscuits, rolls, muffins®..........cccccevveven... 0.090 1.6 0.002 1.07 L-Feb.2018 2.6
Cakes, cupcakes, and cookies.......c.....oovvnnn.. 0.160 23 0.004 0.68 L-Apr.2016 3.2
COOKIEE" unvamis sy s Ta o TN ST s 241 1.14 L-Feb.2018 25
Fresh cakes and cupcakes®..............cceuvvne. 2.2 1.1 S-Mar.2018 2.1
Other bakery products.........ccocvviviiiiiiiiann.n. 0.202 -0.1 0.000 0.71 L-Apr.2018 0.0
Fresh sweetrolls, coffeecakes, doughnuts®...... 0.2 1.16 S-Dec.2017 -0.5
Crackers, bread, and cracker products®......... -1.9 1.24 L-Apr.2018 -1.4
Frozen and refrigerated bakery products, pies,
tars, ArNOVETSES. - v st s e ST 0.9 1.15 L-Feb.2018 0.8
Meats, pouliey fish; a0 8008w srmsmsrmsmsnviamsos 1.609 1.2 0.020 0.33 S-Sep.2017 0.4
Meats, poultry, and fish..............oooiiiiiiinn 1.509 0.4 0.007 0.32 S-Jun.2017 -0.3
Méats i s T B SR A 0.944 0.1 0.001 0.39 S-Jun.2017 -1.0
Beefandveal.........coooveeiiiiiiiiiii 0.429 0.8 0.003 0.49 S-Sep.2017 0.4
Uncooked ground beef.......civiciiiiinaiiii, 0.171 -0.2 0.000 0.81 S-May 2017 -3.3
Uncooked beef roasts®...........coovvvevivnnnnn.. 0.062 1.9 0.001 1.39 S-Mar.2018 1.6
Uncooked beef steaks®..........cocoovivvinennnnnn. 0.159 0.7 0.001 0.91 S-Feb.2018 -0.4
Uncooked other beef and veal®................... 0.037 3.6 0.001 1.30 S-Feb.2018 2.9
PP IER i s S B T A AR 0.295 -0.6 -0.002 0.79 S-Jun.2017 -0.8
Bacon, breakfast sausage, and related
prodUCIE e o 0.133 -1.6 -0.002 1.01 S-Jan.2017 -1.9
Bacon and related products®.................... -2.9 1.31 S-Dec.2016 -4.1
Breakfast sausage and related products® °... 1.3 1.67 S-Feb.2018 0.8
- e ey 0.053 1.4 0.001 1.82 S-Apr.2018 0.1
Ham, excluding canned®..............ccoevivens 2.2 2.30 S-Apr.2018 0.3
Pork chopsa:canmnammnnnssaniagssy 0.043 2.9 0.001 1.89 L-Apr.2018 5.7
Other pork including roasts and picnics®......... 0.066 -2.4 -0.002 1.73 S-Aug.2017 -4.4
Othermeats........oooiiiiiiiiii s 0.220 -0.5 0.000 0.83 S-Dec.2017 -0.8
ERArKRITRIS s mmaimie. 4.4 2.43 L-Apr.2018 6.8
Lunchmeats™® ®. ... ...oiiiiiiiiiiiieieieea -1.6 0.83 S-Dec.2017 -1.9
Lamb-and oraan-meatstansmssnmennnns
Lainbant mttton® S
Poultny. ..o 0.317 0.7 0.002 0.72 L-Apr.2018 1.1
Ghigkel ousuanansrasns s s 0.260 1.4 0.004 0.84 $-Nov.2017 0.7
Fresh whole chicken®.............cccevveiinnnn. 1.3 1.94 S-Dec.2017 -0.2
Fresh and frozen chicken parts®............... 1.9 0.99 L-Apr.2018 2.6
Other poultry including turkey®............ooenes 0.057 -2.5 -0.002 1.44 L-Dec.2017 -0.8
Fish and seafood...........ccooiiieiiiiiiiiiienn. 0.248 1.4 0.004 0.84 - -
Fresh fish and seafood”...........covvveivnnnenn, 0.127 2.6 0.003 1447 L-Apr.2018 3.9
Processed fish and seafood®...................... 0.121 0.4 0.000 0.98 S-Feb.2018 -1.9
Shelf stable fish and seafood®.................. 2.9 1.31 L-Apr.2018 5.8

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
June 2018, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Twelve Month
_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category mp;\)nrtance percent effect on All error, unadjusted change since:®
ay change ltems median
2018 Jun. 2017- | Jun. 2017- price Date Percent
Jun, 2018 | Jun. 2018" | change? change

Frozen fish and seafood®...............cevvenne -0.9 1.50 S-Mar.2018 -1.8
EQOS ettt s 0.100 14.1 0.013 1.47 S-Feb.2018 10.5
Dairy and related produsts v rmsnas i vesy 0.725 0.4 0.004 0.40 L-Aug.2017 0.5
MK e et 0.198 -1.3 -0.003 0.70 L-Aug.2017 -0.3
FrEsh WHolE T v s e s nensin i e -2.1 1.68 L-Aug.2017 -1.1
Fresh milk other than whole® *..................ccceee. -0.3 0.99 L-Aug.2017 0.1
Cheese and related products..........coevvvveinieinn... 0.238 2.0 0.005 0.68 L-Mar.2015 3.0
Ice cream and related products...........ooeevveiininnnn. 0.102 1.1 0.001 0.96 L-Feb.2017 2.0
Other dairy and related products®...................cees 0.186 0.0 0.000 0.82 L-Nov.2017 1.1
Fruits and vegetables............ccooiiiiiiiiiiiiiiii 1.278 0.2 0.003 0.43 L-Mar.2018 0.3
Fresh fruits and vegetables.........cccovvviviiiniinninnnn. 1.008 0.6 0.007 0.53 L-Mar.2018 1.0
Fresh fruits.......oooiiiiieiiii e 0.549 1.9 0.010 0.68 L-Feb.2018 4.0
FLTalT) X ST poS 0.077 -4.2 -0.004 1.75 $-Jun.2017 -4.9
BATANEE oo e S R 0.080 -0.8 -0.001 1.03 S-Jan.2018 -1.6
Citrus fruits®. ... 0.158 5.5 0.009 1.42 S-Sep.2017 2.2
Oranges, including tangerines® 30 2.18 S-Apr.2017 2.3
Other fresh fruits®.........cocovviiiiiiinnn, — 0.234 2.8 0.006 1.05 L-Feb.2018 4.0
Fréshivadetablesi s 0.459 -0.8 -0.004 0.84 L-Mar.2018 1.1
PotalOES s cossmmsmvrissmim s RS W 0.076 1.3 0.001 2.08 L-Oct.2017 3.3
(= (0o T, 0.058 -7.2 -0.004 2.35 L-Mar.2018 -2.6
Tomatoes 0.073 1.2 0.001 1.67 L-Apr.2018 1.7
Other fresh vegetables.........ccovivrmnrrrirerinnnns 0.251 -0.6 -0.002 1.20 L-Mar.2018 1.0
Processed fruits and vegetables®...................... 0.271 -1.0 -0.003 0.69 S-Mar.2018 2.2

Canned fruits and vegetables® 0.148 0.2 0.000 0.87 - -
Canned fruits® ®...........cccuvennen. -1.6 1.19 S-Mar.2018 -5.5
Canned vegetables® °........ 1.8 1.24 L-Jul.2015 1.9
Frozen fruits and vegetables®.. 0.078 -3.9 -0.003 1.35 S-Apr.2010 -4.7

Frozen vegetables® -4.5 167  S-EVER -

Other processed fruits and vegetables including

AABH i T B 0.045 -0.1 0.000 1.42 L-Apr.2018 0.0
Dried beans, peas, and lentils® *................. -1.41 2.11 L-Mar.2016 1.0
Nonalcoholic beverages and beverage materials......... 0.857 -0.5 -0.005 0.43 L-Mar.2018 -0.4
Juices and nonalcoholic drinks®...............cooeevennen. 0.603 0.1 0.000 0.53 L-Jan.2018 0.8
Carbonated drinks.........cccovvviiiiiiiiiiiiiinnas 0.252 0.7 0.002 0.87 L-Oct.2017 0.8
Frozen nencarbonated juices and drinks®............. 0.009 0.8 0.000 1.12 S-Apr.2018 0.5
Nonfrozen noncarbonated juices and drinks®......... 0.343 -0.4 -0.001 0.64 L-Jan.2018 1.0
Beverage materials including coffee and tea®........... 0.254 -1.9 -0.005 0.77 L-Mar.2018 -1.2
670, | -1 e 0.164 -2.7 -0.005 1.09 L-Mar.2018 -1.6
Roasted coffee®...........vviieniiieiiieeeiiieaees -3.2 1.60 L-Mar.2018 2.1
1T T T [ -6.1 1.65 S-Feb.2018 6.4
Other beverage materials including tea®.............. 0.090 -0.5 0.000 1.01 5-Feb.2018 -1.7
Gitier fobd 8t hamesn s s ssasmng 1.833 0.1 0.001 0.31 L-Feb.2018 0.6
SUPAr AN SWESES i cssmismsvamissisi i ss s i s 0.277 0.1 0.000 0.70 S-Oct.2017 -0.1
Sugar and artificial sweeteners......................... 0.042 -0.4 0.000 0.87 S-May 2017 =11
Candy and chewing gum®...........ccooeviiiiiininnnn.. 0.181 0.7 0.001 0.91 S-Apr.2018 0.4
Other sWeets”. ... v 0.053 -0.9 0.000 1.22 L-Apr.2018 0.6
Fafeand Oils. s anssassssmpmanymsninnrsnm 0.214 -0.4 -0.001 0.61 S-Feb.2017 -1.1
Butter and margarine®.............c..ociiiiiiiiiiinnnns 0.060 0.5 0.000 1.16 L-Apr.2018 1.9
BB s i it i s st A A 2.8 1.57 L-Apr.2018 4.4
T (o 1T e — -2.8 1.43 L-Apr.2018 -2.0
Salad dressing®.. e 0.051 -2.3 -0.001 1.37 S-Apr.2017 -2.8
Other fats and oils including peanut butter®.......... 0.103 0.0 0.000 0.92 S-May 2017 -0.2
PEaAnul DIEE ™ oo 1.2 1.06 L-Feb.2018 2.9
Other foods. ... 1.342 0.1 0.002 0.36 L-Feb.2018 0.2

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

June 2018, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

city average, by expenditure category,

Twelve Month

) Relative Unadjusted | Unadjusted Standard Largest (L) or Smallest (S)
Expenditure category |mp’(\)ﬂr‘tance percent effect on All errqr, unadjusted change since:®
ay change ltems median
2018 Jun. 2017- | Jun. 2017- price Date Percent
Jun. 2018 | Jun.2018' | change? change
o T T T TE P TP N v 0.085 -0.6 -0.001 1.65 L-Apr.2018 -0.5
Frozen and freeze dried prepared foods........... 0.235 -0.2 -0.001 0.89 L-Mar.2018 -0.2
ONACKS. c vttt e 0.309 0.8 0.002 0.82 L-Feb.2018 0.8
Spices, seasonings, condiments, sauces........... 0.270 1.3 0.004 0.79 L-Dec.2017 15
Salt and other seasonings and spices* ®........ 0.9 1.40 L-Mar.2018 2.0
Olives, pickles, relishes® ®..............ocevvvnnns 6.9 1.68 L-Jul.2011 8.0
SHUEES St Gravies™ v vasseris 3.7 1.16 L-Jun.2015 4.1
Other condiments®.........ccoeevvenieeeneinenenn.. -0.1 1.74 L-Jan.2018 0.2
T T o 0.049 1.5 0.001 1.16 S-Apr.2018 0.1
Other miscellaneous foods®..............ooeeeennnn. 0.395 -0.9 -0.004 0.51 L-Apr.2018 -0.2
Prepared salads® 5...........ccooeveiiiiiininens 0.7 1.26 L-Feb.2018 1.8
Foud. away 6o BOIME worsommmmmiinm s s s 5.957 2.8 0.166 0.10 L-Aug.2016 2.8
Full service meals and snacks®................oooeieiin, 2.963 2.4 0.069 0.13 = -
Limited service meals and snacks®...........ocoeeiniinene. 2.530 2.9 0.073 0.18 - -
Food at employee sites and schools®....................... 0.179 6.3 0.012 0.63 L-Aug.2016 10.4
Food at elementary and secondary schools™ °......... 5.7 0.52 L-Aug.2016 12.0
Food from vending machines and mobile vendors®....... 0.089 3.2 0.003 1.49 .-Mar.2017 3.7
Other food away from home®*...........ooovviviniinennnnn. 0.196 4.8 0.010 0.53 S-Mar.2018 2.2
1= o PR 8.082 12.0 0.895 0.11 L-Feb.2017 15.2
Energy commoditios.:wsaommnssmsssnnnnnaasns 4.690 24.3 0.924 0.17 L-Feb.2017 29.8
Fuel:oil and ot BelS: s cnsmmamsssmmms 0.190 20.3 0.036 0.91 L-Oct.2011 21.2
FUuel oil.. e 0.116 30.8 0.02¢8 1.08 L-Sep.2011 33.4
Propane, kerosene, and firewood®............coceevvinen. 0.074 7.6 0.007 1.58 L-Jan.2018 9.0
MOtOr fUBL ..o 4,500 24.3 0.888 0.18 L-Feb.2017 30.6
Gasoline-(all Weesk s imusniminss s 4,408 24.3 0.870 0.18 L-Feb.2017 30.7
Gasoline, unleaded regular®...........cooovvvvinnnnns 24.8 0.94 L-Feb.2017 3.7
Gasoline, unleaded midgrade® ®....................... 22.7 0.78 L-Feb.2017 28.9
Gasoline, unleaded premium®.............cocvvvvennnns 21.0 0.79 L-Feb.2017 24.7
Other motor fuels®.........coooviiiiiiiiiiieiieene, 0.093 28.6 0.018 0.28 L-Sep.2011 31.2
EReraY - BBriICEEY s s s s e 3.392 -0.6 -0.029 0.15 S-Jul.2016 -0.9
ELRCHCHY 1%, 1ot ce et 2.628 -0.1 -0.013 0.18 S-Aug.2016 -0.7
Utility (piped) gas service'.......ooviviiiiieeeeiieeneinns 0.764 -2.1 -0.016 0.22 S-Jun.2016 -5.0
All items less food and €nergy........cooeeeveieeiiieninninennns. 78.706 23 1.784 0.08 L-Jan.2017 2.3
Commodities less food and energy commodities............ 18.735 -0.2 -0.030 0.19 L-Jan.2017 -0.2
Household furnishings and supplies™........c....o.ca... 3.359 -1.2 -0.035 0.33 S-Mar.2018 -1.5
Window and floor coverings and other linens®.......... 0.261 0.4 0.001 1.10 L-Oct.2016 0.4
FloGT COMERRGE o sussmimmstasm i v i 0.057 23 0.001 1.56 S-Jan.2018 0.1
Window coverings®........ooooiiiiiiiiiiaiieeeeanaas 0.047 -3.3 -0.002 2.47 S-Apr.2018 -3.6
OWHET TINBINS®, s vnnssmmmsn s i 0.157 1.1 0.002 1.79 L-Jan.2018 1.8
Furniture and bedding. ..o vosssssamssmmmmsssemsssss 0.883 0.0 0.002 0.84 L-Apr.2018 oA
Bedroon furiture:sicssnnasmiisumnisimes 0.318 0.2 0.001 1.05 L-Feb.2018 0.3
Living room, kitchen, and dining room furniture®..... 0.430 0.8 0.005 1.41 S-Apr.2018 0.7
Other furmiture?. ... 0.124 -3.0 -0.004 1.58 L-Apr.2018 -1.5
IfAnE fUiure™ Sivunuasemmeean sama -2.3 2.26 L-Oct.2007 0.9
APPIANCES ..ottt 0.213 1.1 0.004 1.10 L-Dec.2012 1.9
B B PPIEREES v 0.079 5.6 0.004 1.29 L-Jul.2012 5.9
Laundry equipment® 13.1 2.84 L-EVER -
Other appliances®.........cooviviiiriiiieeieaans, 0.131 -1.0 -0.001 1.52 L-Apr.2018 -0.6
Other household equipment and furnishings®........... 0.512 7.9 -0.038 1.03 S-Sep.2003 -8.0
Clocks, lamps, and decorator items.................... 0.275 -12.2 -0.032 1.64 S-Sep.2017 -13.1
Indoor plants and flowers'? 0.094 -0.1 0.000 1.28 8-Jan.2018 -0.6
Dishies and Aatware?. o 0.059 -8.4 -0.005 3.20 8-May 2014 -10.2
Nonelectric cookware and tableware®................. 0.084 2.4 -0.001 1.49 S-Feb.2018 6.9

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
June 2018, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Twelve Month
Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category impl‘?ﬂnance percent effect on All error, unadjusted change since:®
ay change ltems median
2018 Jun. 2017- | Jun. 2017- price Date Percent
Jun. 2018 | Jun. 2018" | change® change

Tools, hardware, outdoor equipment and supplies®. ... 0.665 -0.7 -0.005 0.70 L-Apr.2018 0.2
Tools, hardware and supplies®..............ccoovvnnne. 0.196 0.3 0.001 0.81 L-Apr.2018 1.4

Qutdoor equipment and supplies®...................... 0.308 -1.3 -0.005 0.92 - -
Housekeeping sSUpplies.........ooovviiviiiiiiiiciieennn. 0.826 0.1 0.001 0.43 L-Feb.2016 0.2
Household cleaning products®...........coceevivnnens 0.329 0.6 0.002 0.62 L-Apr.2017 0.9
Household paper products®. ........ocoovvvviieinvnnnn. 0.216 -1.4 -0.003 0.83 S-Jun.2015 -15
Miscellaneous household products®................... 0.280 0.8 0.002 0.88 L-Apr.2018 1.9
APPAEL . 3.147 0.6 0.022 0.79 S-Mar.2018 0.3
Men'siand bovs" apbalelsesnnrnsnnmmnnsanimns 0.764 0.9 0.007 1.43 L-Apr.2018 2.0

Mens apparsl . cssnmsssn s seesessssisms 0.594 -1.3 -0.008 1.68 - -
Men's suits, sport coats, and outerwear............ 0.106 -4.8 -0.005 2.87 S-Aug.2017 7.8
MemefumiBhings: v smmasrnsess 0.150 -0.7 -0.002 3.59 L-Dec.2017 22
Men’s shirts and sweaters®..................ocevvenen 0.172 1.1 -0.002 2.21 L-Apr.2018 3.9
Mehls pants and shoHs:caansmnssmninnes 0.158 -0.1 0.001 2.81 S-Feb.2018 -1.6
Boys! BpPATEL.: csouvi s st e 0.170 10.2 0.015 3.18 L-Apr.2012 11.3
Women's and girls’ apparel.........c.cooveviiiiannnnnn... 1.312 0.8 0.013 1.21 S-Apr.2018 0.6
Women's apparel. sesmasmrarisinase s viTei i v 1.128 0.8 0.014 1.32 S-Apr.2018 0.2
Women's OUterWear. .....cvcvevininiiriecncnsinniennss 0.071 -4.3 -0.003 4.56 L-Apr.2018 2.7
Women's dresses. .....o.veeveiiiiiiiiiieearieaenss 0.139 2.7 0.003 3.98 S-Jan.2018 1.3
Women's suits and separates®....................... 0.599 T2 0.018 1.77 S-Apr.2018 -0.5

Women’s underwear, nightwear, sportswear and

aCCesSomes” .. 0.305 -1.3 -0.005 2.05 S-Apr.2018 -2.4
GIs  agparsl v ns s T 0.184 -0.6 -0.001 2.99 S-Mar.2018 -1.1
0 [6 11T | RS 0.679 -1.3 -0.009 1.29 S-Jan.2018 -2.3
Men's fOOtWear. .......oovveiiiiiii e 0.218 -0.9 -0.002 2.00 S-Dec.2017 -2.5
Boys’ and girls' footwear.........coociiiiviiiiniiiiinnas 0.159 1.2 -0.002 2.35 S-Feb.2018 -2.1
W Orman S FOOTWEET vamws s mssirmssmsin s o mm s sensimms 0.303 -1.9 -0.005 1.69 L-Apr.2018 -1.7
Infants’ and toddlers’ apparel.............c.cocvieiiinnn.. 0.139 9.4 0.013 2:57 L-Jan.1991 10.8
Jewelry and watches®. . ... ..oviiiiiiii et 0.253 -1.3 -0.002 4.64 S-Nov.2015 -2.3
Watches®.. ..o 0.097 14 0.001 10.80 L-Apr.2018 1.4
B T L — 0.155 -2.7 -0.003 4,96 S-Nov.2015 -3.2
Transportation commodities less motor fuel'............. 6.611 -0.4 -0.019 0.19 L-Apr.2016 -0.3
Newvehlelesmnammmmmnnnnassniamymm 3.724 -0.5 -0.017 0.33 L-Dec.2017 -0.5
MNewECERS Rt ANIEKE? %o v -0.5 0.39 L-Jun.2017 0.0
NEW CarS®. ... eeee e eneanenes -0.7 0.39 L-Jun.2017 -0.3
R o] T -0.4 0.52 L-Dec.2017 -0.1
Used cars et ek s s e s 2.395 -0.7 -0.003 0.09 L-Mar.2018 0.4
Motor vehicle parts and equipment..............oivvienns 0.379 0.3 0.001 0.70 L-Sep.2017 0.3
L 0.226 -1.6 -0.004 1.03 S-Apr.2018 -2.4
Vehicle accessories other than tires®.................. 0.153 3.0 0.005 0.75 L-May 2012 3.0
Vehicle parts and equipment other than tires®..... 21 0.80 L-Mar.2018 2.2
Motor oil, coolant, and fluids®........................ 6.4 1.08 L-Jun.2012 9.5
Medical care commodities......c..covviiiiiiiiiiiie e 1.730 2.4 0.042 0.69 S-Apr.2018 1.9
Mediginal Amgs" e s 1.673 2.4 0.042 0.71 S-Apr.2018 2.1
Prescription drugs™.........ooviiiiiiii e 1.330 3.2 0.044 0.87 S-Apr.2018 %7
Nonprescription drugs™........cooviiiiiiiiiniiiiiinn, 0.343 -0.6 -0.002 0.77 L-Apr.2018 -0.2
Medical equipment and supplies™...............cceeeee, 0.057 0.9 0.001 0.90 L-Apr.2017 1.3
Recreation commodities™............oiviiiiiiiie e 1.818 -3.2 -0.057 0.43 L-Apr.2018 2.8
Vidéa and- atidic) products Vivsssimmesnasma s 0.240 -13.6 -0.032 1.38 S-Jan.2017 -13.6
T lEVISIONS. ettt e e 0.110 -19.1 -0.022 1.88 S-Feb.2017 -20.1
Other video equipment®. ..........cocoeeiiiiinininnnnn.. 0.028 -2.5 0.000 1.71 S-Mar.2018 -3.7
AudioregUIBIENE . «oocumumimmmsssmsssss 0.044 -14.5 -0.008 2.38 L-Nov.2017 -11.5
Recorded music and music subscriptions®............ 0.050 -3.3 -0.001 7.26 L-Apr.2018 -3.0
Petsiand pet productsi. o sanmammnnamasim s 0.600 0.7 0.004 0.54 L-Dec.2016 0.7

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
June 2018, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Twelve Month
) Relative Unadjusted | Unadjusted Standard Largest {L) or Smallest (S)
Expenditure category :mplt\)nnance percent | effect on All error, unadjusted change since:*
ay change ltems median
2018 Jun. 2017- | Jun. 2017- price Date Percent
Jun. 2018 | Jun. 2018’ change? change
Pet food® = e 0.4 0.69 L-Sep.2016 1a
Purchase of pets, pet supplies, accessories® 5. ..., 1.3 1.01 L-Dec.2016 1.5
oo (o (17 o T 0.492 0.1 0.001 0.81 L-Apr.2018 0.7
Sports vehicles including bicycles...................... 0.279 1.8 0.005 1.23 L-Apr.2018 3.0
Sports equipment 0.205 2.2 -0.005 1.05 L-Apr.2018 -2.1
Photographic equipment and supplies................... 0.034 -6.3 -0.002 2.01 S-May 2016 -6.3
Film and photographic supplies® ®.....................
Photographic equipment® ®..........ccoiiiiiiiiinnn, -4.9 2.74 S-Jun.2016 -5.2
Recreational reading materials............coooviiiennns 0.113 1.5 0.002 1.35 L-Jul.2017 17
Newspapers and magazines®..............cccoeeene... 0.068 0.2 0.000 1.97 L-Apr.2018 14
Recreational books* 0.045 3.5 0.002 1.67 L-Dec.2015 3.7
Other recreational goods® 0.339 -8.2 -0.030 0.98 - -
TS souus e T S e e 0.269 -10.2 -0.030 1.1 S-Aug.2017 -10.4
Toys, games, hobbies and playground
BQUIPMENt " .ot -10.4 157  S-EVER -
Sewing machines, fabric and supplies®............... 0.023 7.5 0.002 2.69 S-Mar.2018 2.8
Music instruments and accessories®................... 0.035 -1.6 -0.001 1.50 L-Apr.2018 -1.0
Education and communication commodities'............. 0.556 -2.4 -0.014 0.97 S-Mar.2018 2.5
Educational books and supplies...........coovvvevveennn. 0.134 2.8 0.004 1.91 S-Apr.2018 0.4
Gollege tetbooks ™% s ramsmsssin 2.3 1.65 S-Apr.2018 -0.3
Information technology commodities™................... 0.421 -4.1 -0.018 1.04 8-Jun.2017 -4.3
Personal computers and peripheral equipment®, . ... 0.318 -3.7 -0.010 1.24 S-Mar.2018 -3.7
Computer software and accessories®.................. 0.024 -4.5 -0.002 3.43 S-Apr.2017 -9.8
Telephone hardware, calculators, and other
consumer information items®......................... 0.079 -6.2 -0.005 1.41 S-Nov.2017 -6.7
PaY[eo] jloll ledh ol LT/ T = o [T PP 0.960 1.7 0.017 0.29 L-Nov.2014 1.7
Alcoholic beverages at home..........oooiiiiinian.... 0.597 1.7 0.010 0.43 L-Nov.2009 2.3
Beer, ale, and other malt beverages at home........ 0.265 1.9 0.005 0.52 L-Nov.2017 2.1
Distilled spiitsiat Momel cumnsnmmnosassssnss s 0.080 -0.5 0.000 0.73 S-Apr.2018 -1.1
VBISKEV L OB s s sl -1.9 0.99 L-Jan.2018 1.7
Distilled spirits, excluding whiskey, at home®...... -0.3 1.03 S-Dec.2017 -1.3
Wine at home.....oo.ovriiiii i 0.252 2.1 0.005 0.81 L-Jun.2009 2.3
Alcoholic beverages away from home.................... 0.363 1.9 0.007 0.32 - -
Beer, alg, and other malt beverages away from
ROME * ®. e 1.2 0.63 - -
WinsaWay BMNBmes S i 1.9 0.58 L-Apr.2018 2.1
Distilled spirits away from home®* ®.................... 25 0.77 S-Feb.2018 2.4
Other goods™ . s 1555 0.9 0.014 0.34 S-Mar.2017 0.4
Tobacco and smoking products 0.646 3.0 0.020 0.44 S-Apr.2018 3.0
Cigarettes®. ... 0.573 2.9 0.018 0.43 S-Apr.2018 29
Tobacco products other than cigarettes®.............. 0.058 4.4 0.002 1.18 L-Apr.2018 5.0
Persoiial care produtsiccsmm rovevsnasmrsmsis 0.692 -0.3 -0.002 0.54 S-Feb.2018 -0.3
Hair, dental, shaving, and miscellaneous personal
care products”. ... 0.378 -0.6 -0.002 0.81 S-Mar.2018 -0.6
Cosmetics, perfume, bath, nail preparations and
implementsicaenannnrmsinasnvmisasnaians 0.307 0.0 0.000 0.85 S-Jan.2018 0.0
Miscellaneous personal goods™.........ccocevvininennn.. 0.218 -2.1 -0.004 1.81 S-Dec.2017 -2.4
Stationery, stationery supplies, gift wrap®............. 1.2 1.61 L-Oct.2017 2.4
Infants’ equipMgnt™ % i s s -5.0 1.28 S-Apr.2017 -5.0
Services less energy ServiCeSs. ......o.vviiieeereeanrrinninnens 58.971 3.1 1.814 0.09 L-Feb.2017 34
Sheltelicnvsmrmnnmsnsaunesiasr s st 32.707 3.4 1.121 0.10 S-Apr.2018 3.4
Rent of shelter™. ... ....cooiiiiiiieecieeeeans 32.335 3.4 1.116 0.10 S-Apr.2018 3.4
Rent of primary residence™............cccovvvvvinnenen. 7.753 3.6 0.280 0.11 - -
Lodgitigaway e Homed s som s 1.041 1.6 0.026 2.03 S-Apr.2018 1.6

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
June 2018, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Twelve Month
. H(i:zg\r"ie Unadjusted Uﬁnadjusted Standard | Largest (L) or Smallest (S)
i im I( 3 + .3
Expenditure category pMay gﬁaﬁgg e el‘férz’; Al n?;;?;n unadjusted change since:
2018 Jun. 2017- | Jun. 2017- price Date Percent
Jun. 2018 | Jun. 2018’ change?® change
Housing at school, excluding board™ 5., ... 0.112 2.0 0.002 0.29 - -
Other lodging away from home including hotels
and molels i T 0.930 1.2 0.023 2.37 S-Apr.2018 1.2
Owners’ equivalent rent of residences™ "°........... 23.541 3.4 0.811 0.10 - -
Owners’ equivalent rent of primary
residence’® 5. s 22.227 3.4 0.772 0.10 - -
Tenants’ and household insurance®................... 0.372 1.1 0.004 0.37 L-Sep.2017 1.2
Water and sewer and trash collection services®........ 1.071 3.5 0.038 0.20 L-Jul.2017 3.5
Water and sewerage maintenance™.................. 0.810 3.3 0.028 0.24 L-Mar.2018 3.3
Garbage and trash collection™..............ccceeuenil. 0.261 3.8 0.010 0.38 L-May 2009 3.9
Household operations™...........coviviiiviiniiiinnnnn. 0.868 6.2 0.052 0.99 L-Oct.2008 6.4
DOmestit Seitas o mmmmnnnma s 0.301 0.010 0.41 - -
Gardening and lawncare services®..................... 0.286 7.6 0.021 0.51 L-Apr.2009 7.7
Moving, storage, freight expense®...................... 0.100 9.6 0.011 4.54 L-Aug.2016 9.8
Repair of household items*...............cceeiiiinnin, 0.107 6.2 0.006 0.81 S-Jan.2018 45
Medical care Services.......uuvuviiiiiaiiiiiiinianaiiennns 6.894 2.5 0.169 0.32 L-Jun.2017 2.5
Piofessional S8nibas v mnusanmss i 3.256 1.5 0.050 0.38 L-Apr.2017 1.6
Physicians’ services .. ..ooiiiiiiiiiiia 1.736 0.9 0.015 0.62 L-Apr.2017 1.9
Dental services™......cveiviiiiieei e 0.788 3.4 0.027 0.50 L-Apr.2018 4.1
Eyeglasses and eye care®...........cocieeniinnnnn. 0.315 1.9 0.006 0.78 L-Aug.2016 1.9
Services by other medical professionals™ &....... 0.417 0.7 0.002 0.86 L-Jan.2018 0.9
Hospital and related services.........cooovvvvinvinnenn. 2.589 4.5 0.114 0.50 - -
Hospital services™ ... .. i 2.314 4.7 0.108 0.55 - -
Inpatient hospital services™ 5 ... ... 4.2 1.65 S-Apr.2018 4.0
Outpatient hospital services™ & *................ 4.3 1.51 - -
Nursing homes and adult day services'® '6,...... 0.190 2.9 0.005 0.44 S§-Sep.2017 2.7
Care of invalids and elderly at home”............... 0.086 0.2 0.000 1.16 L-Mar.2018 0.4
Health insurance”. .........ocovveviieeiviiiirieeennns 1.049 0.5 0.006 0.36 - -
Transportation SeMVICEeS.....cvvveeiiiiiiiieaeiiiiineanns 5.979 3.7 0.222 0.25 S-Dec.2017 3.7
Leaged cars and tucks . cvivrvvamimmaimsisies 0.641 57 0.034 1.20 L-Aug.2009 8.0
Car and truck rental®...........cooeeiiiiiiiiiiiiiiann, 0.112 -7.6 -0.008 2.67 S-Jan.2016 -7.8
Motor vehicle maintenance and repair................. 1.107 2.3 0.026 0.47 L-Oct.2017 2.8
Motor vehicle body work...........ooeviiiiiiiiiinn 0.055 2.9 0.002 0.64 L-Sep.2017 3.1
Motor vehicle maintenance and servicing.......... 0.622 2.9 0.019 0.69 L-Oct.2017 3.1
Motor vehicle repairt..........ccooviveiienieiaiinnnns 0.367 1.3 0.005 0.64 L-Feb.2018 1.8
Motorvehicle INSUIERCE. «cuvsvaramwasmesmemmsms o 2.376 7.6 0.184 0.46 S-Jul.2017 7.6
MblarveHicle-EEs s 0.541 1.9 0.010 0.35 S-Apr.2018 1.9
State motor vehicle registration and license
=T R 0.279 1.4 0.004 0.43 - -
Parking and other fees®..............cooeeviiennnns 0.245 2.6 0.006 0.54 S-Apr.2018 2.6
PAFKIHE e BN IBIIEY % 2.3 1.21 8-Jan.2018 it
Automobile service clubs® ... ................... 1.99 - -
Public transportation. ... ......iviivreeneiiiiniiessinnans 1.202 -2.7 -0.025 0.63 L-Mar.2018 -2.1
AdineFarEs. . o v S SR 0.745 -5.9 -0.031 0.94 L-Mar.2018 5.7
Other intercity transportation............ccvvviinnens 0.169 1.8 0.002 1.21 S-Jan.2018 1.1
IS G B B T s smsenenmreaasss
Intercity train fare® ®............ccccoeiiiiiinn.
A B ey T T 1.4 . 2.08 L-Mar.2018 3.0
Intracity transportation...........ccooiiiiiiiiiina 0.280 1.0 0.003 0.30 S-Aug.2017 1.0
Intracity mass transit™™ 5. 2.6 0.81 L-Apr.2018 2.6
Recreation senvices’ o 3.827 23 0.088 0.55 L-Feb.2018 4.5
Video and audio services™..............ooiiiiil 1.583 1.3 0.021 0.50 §-Oct.2015 1.3
Cable and satellite television service™............. 1.495 1.2 0.018 0.51 S-Jun.2015 1:2

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

June 2018, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Twelve Month

Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category rmp&rtance percent effect on All error, unadjusted change since:®
ay change Items median
2018 Jun. 2017- | Jun. 2017- price Date Percent
Jun. 2018 | Jun. 2018’ change? change
Video discs and other media, including rental of
VIBO® . e 0.088 2.9 0.002 1.69 L-Jul.2016 3.1
Video discs and other media™ ®................... 0.2 3.58 L-Jul.2016 1.2
Rental of video discs and other media® °....... 3.7 0.80 S-Mar.2018 27
Pet services including veterinary®...................... 0.411 3.0 0.012 0.57 L-Nov.2016 3.3
o Lol — 3.9 0.60 S-Apr.2018 0.7
Veterinarian services® 5.........ccoiiiiiieiiiiennn. 2.8 0.65 L-Jan.2018 3.0
Photographers and film processing®................... 0.038 -1.2 0.000 1.05 L-Nov.2017 -1.2
Photographerfees® ®.........coovvvviniiiiineenns. 1.4 1.26 L-Aug.2016 3.0
Film processing® 5........cvviiviiiiiiiiiiiiiiinieens 7.1 1.21 L-Dec.2017 -4.5
Other recreation services®.......c.ccceiviiiiviiininens 1.794 3.1 0.056 1.08 L-Dec.2017 345
Club membership for shopping clubs, fraternal, or
other organizations, or participant sports
(== S 0.663 2.9 0.019 1.42 S-Feb.2018 2.6
Admissions o T 0.647 4.1 0.027 1.68 L-Sep.2016 4.8
Admission to movies, theaters, and
CONCBIE™M B s s 3.0 1.68 L-Oct.2017 3:
Admission to sporting events® 5,................. 54 3.59 L-Apr.2017 7.0
Fees for lessons or instructions®. ................... 0.215 1.8 0.004 1.34 S-Jan.2017 1.8
Education and communication services™................ 5.997 14 0.066 0.24 L-Aug.2016 1.2
Tuition, other school fees, and childcare.............. 2.834 2.0 0.059 0.20 L-Feb.2018 2.1
College tuition and fees............covviiiiniinnnnn. 1.565 1.7 0.032 0.26 = -
Elementary and high school tuition and fees...... 0.324 3.6 0.011 0.42 - -
Child care and nursery school™..............ccv0ns 0.796 1.6 0.013 0.40 L-Dec.2017 1.8
Technical and business school tuition and fees®... 0.032 2.6 0.001 1.02 L-Dec.2017 3.4
Postage and delivery services®.............occoeeuenis 0.108 2.5 0.003 0.22 L-Jan.2018 4.0
5107 £ To [ e 0.094 2.0 0.002 0.22 - -
Delivery Services®. .. ..veurerrrerneeneeeineenannnsn 0.014 6.9 0.001 0.99 L-Jan.2018 6.9
Telephone Seices . omvismmimvaniss s 2.276 0.6 0.013 0.50 L-Jun.2016 0.6
Wireless telephone services®. .........ccovvvevennnn 1.707 0.3 0.004 0.64 L-Jul.2016 0.3
Land-line telephone services'"....................... 0.569 1.3 0.009 0.61 L-Jan.2018 24
Internet services and electronic information
PRI s v e T N R 0.770 -1.3 -0.009 1.21 L-Oct.2017 -1.0
Other personal services™'.... 1.628 3.6 0.058 0.25 L-EVER -
Personal tafe sehiceS s mmnnnnmanmasass 0.620 3.4 0.021 0.36 L-Feb.2016 3.6
Haircuts and other personal care services”........ 0.620 3.4 0.021 0.36 L-Feb.2016 3.6
Miscellaneous personal services........c.cc.covvvenne... 1.007 3.7 0.037 0.38 S-Mar.2018 28
LEHAIBERAEE s eretnonisvsiis 0.305 3.5 0.011 0.56 S-Jan.2018 0.4
Funeral expenses®........cocovvvviiiiiieieencenn.. 0.127 1.9 0.003 0.41 L-Sep.2017 1.9
Laundry and dry cleaning services®................. 0.236 2.5 0.006 0.74 S-Jan.2018 2.5
Apparel services other than laundry and dry
BB e TR 0.028 -0.1 0.000 0.91 S-Apr.2018 -0.5
Financial services®..........cocoiiiiiiiiiiiieinnns 0.240 6.1 0.014 1.03 S-Mar.2018 1.4
Checking account and other bank services® °... 9.9 0.96 - -
Tax refurn preparation and other accounting
FBES i 6.5 1.14 S-Mar.2018 -1.7
Special aggregate indexes
All items less f00d.......ooiiiiiii e 86.788 3.1 2.678 0.07 L-Feb.2017 3.2
AlHeIHS Iesg aheleR v rnmmnmrnirna sy 67.293 2.6 1.751 0.08 L-Mar.2012 2.9
All items less food and shelter.........cooviiviiiiiieiniiiinnnnn. 54.081 2.9 1.558 0.10 L-Feb.2017 3.0
All items less food, shelter, and energy...............ooeivinnns 45,999 1.4 0.663 0.11 L-Aug.2016 1.5
All items less food, shelter, energy. and used cars and
] e ] 43.604 1.5 0.666 0.12 L-Feb.2017 1.6
All items less medical care.........c.ocvvveeniiiiiiiiiiiiiiainns 91.376 2.9 2.660 0.07 L-Jan.2012 2.9

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
June 2018, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Twelve Month
_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category |mpr<\3nr1ance percent | effect on All error, unadjusted change since:®
ay change ltems median
2018 Jun. 2017- | Jun. 2017- price Date Percent
Jun. 2018 | Jun. 2018’ change? change
Al temS less eNergy.crsrissaagissssr st isssmssvess 91.918 | 1.977 0.07 = =
BOMIOTIIES i vmsmmtm s e s R Y SR TR 37.637 2.9 1.087 0.11 L-Mar.2012 3.5
Commodities less food, energy, and used cars and
BFUCKS. .ottt e 17.340 -0.2 -0.027 0.21 S-Apr.2018 -0.3
GOMTHONIIES 1858 00 sesnwsvmm T e 24.425 3.7 0.894 0.17 L-Mar.2012 3.7
Commodities less food and beverages..........ccocvvinnnn, 23.465 3.8 0.877 0.17 L-Mar.2012 3.8
T o 62.363 2.8 1.785 0.08 S-Apr.2018 2.8
Services less rent of shelter™®............coooiiiiiiiiiiial, 30.028 2.2 0.668 0.13 o -
Services less medical care services.... 55.469 2.9 1.615 0.09 S-Apr.2018 2.9
DUPEBLES ouvsmsnss s s s s R S e s Ve e 9.979 -1.2 -0.104 0.18 L-Mar.2018 -1.2
Nondurables............coevvvvenn.. 27.659 4.4 1.192 0.13 L-Feb.2012 5.0
Nondurables less food 14.447 7.3 0.998 0.24 L-Nov.2011 8.2
Nondurables less food and beverages............cvvuviiinns 13.487 77 0.982 0.25 L-Nov.2011 8.6
Nondurables less food, beverages, and apparel............. 10.340 10.0 0.960 0.20 L-Feb.2017 10.2
Nondurables less food and apparel..........c.coovevvininienns 11.300 9.2 0.976 0.18 L-Feb.2017 9.2
ETOMISUTY 5o B R N R S AR OA 41.586 2.8 1.183 0.09 S-Feb.2018 2.8
Education and communication®..................ccocoiiiien... 6.553 0.8 0.051 0.22 L-Jul.2016 0.9
EAUANGHT onvmamammnnimsasmosmens oo i i ssasanss s s5s 2.968 2.0 0.063 0.22 - -
Communication® 3.585 -0.3 -0.012 0.37 L-Aug.2014 -0.1
Information and information processing®................... 3.477 -0.4 -0.014 0.38 L-Jan.2016 -0.4
Information technology, hardware and services™......... 1.201 -2.3 -0.027 0.81 L-Oct.2017 -1.8
RECIEatioN®. ...\ttt 5.646 0.5 0.031 0.40 L-Mar.2018 0.6
Videouand atidiot o senssris i 1.823 -0.6 -0.011 0.46 S-Jun.2015 -0.7
Pets, pet products and services®. ..........cccvveveeirinininnns 1.011 1.6 0.016 0.40 L-Nov.2016 1.8
PROOGRARI e i S 0.074 -3.5 -0.003 1.02 S-Sep.2015 -4.0
Fotd and baverages. o msemsnms 14172 1.5 0.210 0.08 L-Jan.2018 1.6
Domestically produced farm food 6.069 0.5 0.029 0.17 L-Apr.2018 0.6
OB BaIIE R s e s e R T T R e 11.452 1.8 0.211 0.21 L-Aug.2016 2.0
Apparel less footwear. 2.468 1.2 0.031 0.97 S-Apr.2018 1.1
Euels:and Utiities:c oomnsssnmmummmnaisnssiiis 4.652 14 0.045 0.12 S-Sep.2016 1.1
HEUSEHOIA BRETGY: ciiumimmm s e s s R RS 3.581 0.4 0.007 0.15 S-Sep.2016 0.4
Medical Care. .....o.eeiiiiie e 8.624 25 0.212 0.30 L-Jul.2017 2.6
TrERSEOMAHO M rssmernan s e S 17.090 6.7 1.091 0.12 L-Nov.2011 8.0
RV LAt alal £ L[ 1a OO U 15.888 7.4 1.116 0.12 L-Nov.2011 8.2
New and used motor vehicles®,...........oovvviviiiiirnnnns 6.985 0.0 0.007 0.21 L-Mar.2018 0.0
Utilities and public transportation. ............ccocvvcviiiiiinnnn, 9.436 0.2 0.015 0.16 S-Feb.2018 0.1
Household furnishings and operations............ccoovvvvivnnnns 4,227 0.3 0.017 0.36 - -
Other goods and SenviCes. cusisssisamisissssaiman 3.183 2.2 0.072 0.21 S-Dec.2017 2.0
PArSOaliTaie. « o vnueanmesumsms mrssssss s v i 2.537 2.0 0.051 0.26 S-Mar.2018 1.6

' The 'effect’ of an item category is a measure of that item’s contribution to the All items price change. For example, if the Food index had an effect of
0.40, and the All items index rose 1.2 percent, then the increase in food prices contributed 0.40 / 1.2, or 33.3 percent, to that All items increase.
Said another way, had food prices been unchanged for that year the change in the All items index would have been 1.2 percent minus 0.40, or 0.8
percent. Effects can be negative as well. For example, if the effect of food was a negative 0.1, and the All items index rose 0.5 percent, the All items
index actually would have been 0.1 percent higher (or 0.6 percent) had food prices been unchanged. Since food prices fell while prices overall were
rising, the contribution of food to the All items price change was negative (in this case, -0.1 / 0.5, or minus 20 percent).

2 A statistic’'s margin of error is often expressed as its point estimate plus or minus two standard errors. For example, if a CPI category rose 2.6
percent, and its standard error was 0.25 percent, the margin of error on this item’s 12-month percent change would be 2.6 percent, plus or minus
0.5 percent.

3 If the current 12-month percent change is greater than the previous published 12-month percent change, then this column identifies the closest prior
month with a 12-month percent change as (L)arge as or (L)arger than the current 12-month change. If the current 12-month percent change is
smaller than the previous published 12-month percent change, the most recent month with a change as (S)mall or (S)maller than the current month
change is identified. If the current and previous published 12-month percent changes are equal, a dash will appear. Standard numerical comparison
is used. For example, 2.0% is greater than 0.6%, -4.4% is less than -2.0%, and -2.0% is less than 0.0%. Note that a (L)arger change can be a
smaller decline, for example, a -0.2% change is larger than a -0.4% change, but still represents a decline in the price index. Likewise, (S)maller
changes can be increases, for example, a 0.6% change is smaller than 0.8%, but still represents an increase in the price index. In this context, a
-0.2% change is considered to be smaller than a 0.0% change.

4 Indexes on a December 1997=100 base.



S Special indexes based on a substantially smaller sample. These series do not contribute to the all items index aggregation and therefore do not
have a relative importance or effect.

& Indexes on a December 2007=100 base.

“ Indexes on a December 2005=100 base.

® Indexes on a December 1986=100 base.

9 Indexes on a December 1993=100 base.

o Thli's intdex series was calculated using a Laspeyres estimator. All other item stratum index series were calculated using a geometric means
estimator.

" Indexes on a December 2009=100 base.

2 Indexes on a December 1990=100 base.

% Indexes on a December 1983=100 base.

% Indexes on a December 2001=100 base.

'® Indexes on a December 1982=100 base.

'¢ Indexes on a December 1996=100 base.

7 Indexes on a December 1988=100 base.

NOTE: Index applies to a month as a whole, not to any specific date.
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